CHEMIST& 

DRUGGIST 


the  newsweekly  for  pharmacy 


February  27, 1988 


LAB  PRODUCTS 

are 

front  page  news 

The  products  of  LAB  continue  to  make  headlines  for 
their  efficacy,  quality  and  competitive  pricing. 


HRIVCIIRO! 

VITAMIN  EMULSION 
Halibut  liver  oil  with  a 
delicious  orange  flavour 


Labosept  Pa 
b@s@pt  Pastilles 

UboBCpI  long  acting  Pasliltoa  (or  Infections  of  ino 
mouth  and  Ihioat  SUGAR  FREE 

Keep  out  of  the  reach  of  children  20  Pastilles 


Labiton  Kola  Tonic  and  Koladex  Tablets  help  restore  and 
maintain  vigour,  energy  and  alertness. 
Halycitrol  the  highly  palatable  orange-flavoured  vitamin 
supplement. 

Cerumol  Ear  Drops  for  the  loosening  and  removal  of  ear  wax. 
Monphytol  colourless  brush-on  lotion  goes  deep  to  the  site  of 
infection  in  athlete's  foot. 

Labosept  Pastilles  for  bacterial  and  fungal  infections  of  the 
mouth  and  throat. 

Stock  the  LAB  range  and  be  sure  of  satisfied  customers. 
Laboratories  for  Applied  Biology  Ltd,  91  Amhurst  Park,  London,  N16  5DR.  Telephone  01-800  2252 
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Animals  need 
pharmacists,  too 


This  sore  throat  lozenge 
is  extremely  successful 

24  THROAT         ^ss^  antibacterial 
LOZENGES  fljjS35S| 

Merocets 


Soothing  Lozenges  for  Sore  Throats 


This  one  sells  almost 
twice  as  well 

24  TH  R  OAT         ^sss^  antibacterial 

lozenges  gssss 

Merocets' 


Merrell  Dow  ® 


Soothing  Lozenges  for  Sore  Throats 


Research  shows  that  pharmacists  who  display 
Merocets  sell  on  average  85%  more  than 
those  who  don't.  Display  pays!  Mgdm^r" 

Confidence  in  pharmacy  c  p 

Trademarks.  Merocets,  Merrell,  Dow. 
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Competition  between  pharmaceutical  wholesalers  has 
had  a  touch  of  asperity  ever  since  the  '  'discount  war' ' . 
But  relationships  between  the  big  three  are  likely  to  hit 
a  nadir  in  the  next  few  days.  Macarthy  have  seen  their 
somewhat  bizarre  bid  for  Unichem  firmly  rejected  (p397). 

AAH  have  for  the  past  two  months  urged  pharmacists 
to  sit  tight  until  their  response  to  Unichem' s  share  flotation 
scheme  is  made  public.  This  week  contractors  will  receive 
a  letter  from  the  company  outlining  how  it  intends  to 
counter  Unichem' s  scheme.  It  does  not  make  pleasant 
reading.  Not  only  is  the  content  hard  hitting,  but  the  conse- 
quences are,  for  most  pharmacists,  unpredictable. 

AAH  allege  that  Unichem,  in  announcing  their  flotation 
scheme,  are  on  thin  ice  legally  in  a  number  of  areas  and,  ad- 
ditionally, that  the  taxation  and  clawback  benefits  that 
Unichem  say  will  accrue  from  the  scheme  may  not 
materialise.  Their  challenge  to  Unichem  is  on  a  purely  legal, 
as  opposed  to  a  commercial  basis,  and  at  this  stage  seems 
certain  to  be  fiercely  contested.  Unichem  chief  executive 
Peter  Dodd  has  already  shrugged  off  a  suggestion  of  refer- 
ral to  the  Office  of  Fair  Trading  made  in  a  Sunday  Times  ar- 
ticle last  week.  With  both  companies  seemingly  equally 


sure  of  their  legal  ground  it  could  be  up  to  the  courts  to 
decide,  a  decision  which  may  take  years. 

The  same  story  revealed  that  Unichem  have  attracted 
over  320  new  accounts  since  the  proposed  flotation  was  an- 
nounced. This  is  the  causus  belli,  and  it  suggests  that  AAH 
and  Macarthy  suspect  there  may  be  more  customers  will- 
ing to  change  sides.  The  depth  of  their  concern  can  be  judg- 
ed from  the  strength  of  their  reactions.  If  this  week's  an- 
nouncements do  no  more  than  muddy  the  water  sufficiently 
to  deter  the  undecided  then  they  may  have  partly  served 
their  purpose. 

What  they  will  most  definitely  not  have  served  is  the 
long  term  future  of  the  wholesaling  business,  nor  its  rela- 
tionship with  community  pharmacists.  While  a  number  of 
Unichem  members  have  expressed  disquiet  that  control  of 
their  co-operative  may  effectively  pass  out  of  their  hands 
shortly  after  1990,  few  have  voiced  the  opinion  that 
shareholders  will  not  approve  the  scheme.  If  so  Unichem 
members  will  have  to  stand  helplessly  by  while  their  com- 
pany (and  their  money)  comes  under  fierce  attack  from 
another  company  with  whom  they  may  do  business.  The 
whole  affair  is  beginning  to  develop  a  nasty  taste. 
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AAH  question  Unichem 
flotation  scheme 


The  validity  of  Unichem's 
proposed  route  to  public  company 
status  is  being  challenged  by  AAH 
Pharmaceuticals,  who  have 
decided  not  to  launch  a  share 
bonus  scheme  of  their  own. 

AAH  are  questioning  both  the 
terms  of  Unichem's  scheme  and 
the  promotional  campaign.  They 
have  referred  financial  and 
investment  aspects  to  the 
Department  of  Trade  and 
Industry,  and  competition  aspects 


to  the  Director  General  of  Fair 
Trading  —  including  the  possibility 
that  Unichem  might  achieve  a 
"monopoly"  position,  defined  in 
the  legislation  as  a  supplier  having 
more  than  25  per  cent  of  a  market. 

In  a  letter  sent  this  week  to  all 
community  pharmacies,  AAH 
chairman  Bill  Pybus  takes  issue 
with  Unichem's  expectation  that 
shareholding  gains  will  not  be 
subject  to  NHS  clawback,  claiming 
that  the  DHSS  might  view  such 


gains  as  "disguised  discounts". 
There  is  also  a  suggestion  from 
tax  counsel  that  the  Inland 
Revenue  might  take  an  interest  in 
the  Unichem  share  bonus,  and  this 
has  persuaded  AAH  not  to 
counter-attack  with  a  similar 
scheme. 

The  timing  of  the  letter  as 
C&D  went  to  press  on 
Wednesday  has  precluded 
reporting  of  any  response  from 
Unichem. 


Scots  propose  integrated  service 


Scottish  pharmacists  are  calling 
for  a  debate  on  the  merits  of 
merging  community  and  hospital 
pharmacy  into  a  single  managed 
service. 

Northern  Scottish  Branch  is  to 
propose  to  the  Pharmaceutical 
Society's  branch  representatives' 
meeting  on  May  12  that  the  idea 
be  debated  within  the  profession. 
The  branch  believes  a  single 
integrated  service  would  enable 
pharmacists  to  spend  less  time  on 
business  affairs  and  more  on  the 
professional  duties  suggested  by 
Nuffield.  It  would  also  end  the 
"damaging"  split  between 
community  and  hospital 
pharmacists  and  enable  them  to  be 


involved  with  both  sectors. 

Other  motions  to  be  put  to  the 
meeting  include: 

■  The  Society  should 
recommend  a  maximum  number 
of  prescriptions  whose  dispensing 
can  safely  be  supervised  by  one 
pharmacist. 

■  Council,  having  identified 
potential  benefits  of  Nuffield, 
should  ensure  the  profession  is 
adequately  remunerated  to  do  the 
job  properly. 

■  The  Society  should  make 
appropriate  representation  for 
payment  of  back-dated  basic 
practice  allowance. 

■  Council  should  condemn 
Government  proposals  to  place 


Review  Panel  sits  on 


the  fence 


The  retention  of  the  current  profit 
formula  until  April  1,  with  an 
interim  scheme  until  April  1989 
while  a  new  formula  is  devised,  is 
proposed  by  the  Pharmacy 
Review  Panel,  whose  long 
awaited  report  is  released  this 
week. 

PSNC's  initial  response  is  one 
of  disappointment  that  no  firm 
result  has  been  achieved,  and  that 
a  further  round  of  inquiries  is  likely 
to  result. 

The  Panel  says  it  has  "come 
to  the  view  that  the  most  helpful 
response  would  be  to  provide  a 
framework  in  which  both  parties 
should  negotiate  rather  than  a  new 
formula  which  could  be  applied 
immediately.  This  is  due  in  part  to 
the  absence  of  some  essential 
evidence  and  because  both  parties 


should  have  the  opportunity  to 
discuss  the  features  we  have 
recommended..." 

In  the  interim  scheme  the 
"capital  employed"  remains  the 
same  but  pure  profit  is  reduced 
from  2  per  cent  to  1  per  cent. 
PSNC  says  this  will  take  £20m  out 
of  the  balance  sheet.  However, 
there  are  recommendations  which 
may  counteract  that. 

The  Panel  suggests  splitting 
"capital  employed"  into  two 
types:  that  provided  from  outside 
sources  and  that  raised  internally. 
The  return  would  be  higher  on 
internally  raised  money.  Inquiries 
need  to  be  made  to  determine  the 
split.  PSNC  chief  executive  Alan 
Smith  said:  '  'The  Panel  has  raised 
as  many  queries  as  it  has 
resolved." 


NHS  dispensing  out  to  tender. 

■  The  Society  should  consider 
giving  up  its  law  enforcement  role . 

■  A  much  stricter  code  of 
advertising  should  be  imposed 
when  products  move  from  POM 
to  P. 

■  The  Society  should  seek  a 
change  in  legislation  requiring  all 
prescriptions  to  carry  full  dosage 
instructions. 

■  Pharmacy  owners  should  only 
employ  supporting  dispensary 
staff  who  have  an  acceptable 
qualification. 

■  Council  should  urge  the 
appropriate  regulating  authority  to 
standardise  the  colour,  shape  and 
coding  of  generic  tablets. 

■  Council  should  introduce 
arrangements  to  represent  the 
interests  of  individual  pharmacists 
on  matters  relating  to  the  NHS 
contract  and  trading  activities  of 
community  pharmacies. 


Hair  mousse 
in  fire  scare 

Following  the  recent  scare  in 
schools  over  wet-look  hair  gels, 
the  Daily  Mirror  last  week 
claimed  styling  mousses  to  be  at 
least  as  flammable. 

Teachers  all  over  the  country 
had  reported  a  spate  of  accidents 
in  school  science  laboratories  from 
various  gels  coming  into  contact 
with  Bunsen  burners,  according 
to  the  Daily  Mirror.  Thousands  of 
Sheffield  schoolchildren  were 
banned  from  using  the  gels  in! 
school,  it  said. 

Stephen  Weigel,  head  of 
Greenwich  Consumer  Services, 
carried  out  tests  on  17  top  selling 
hair  products  using  real  hair  wigs 
on  dummies.  Three  mousses  — 
from  Medicare,  Johnson  & 
Johnson  Empathy  and  Vidall 
Sassoon  —  caught  light  instantly 
and  burned  with  a  fierce  flame.  Mr  < 
Weigel  says  he  was  himself 
sceptical  at  first  which  is  why 
theDaily  Mirror  chose  him  to  do 
the  tests.  "They  amazed  and 
frightened  me,"  he  said.  "We 
don '  t  know  if  its  something  in  the 
aerosol  or  something  the  product 
does  to  the  hair,  but  we  will  be 
doing  more  research. 

Medicare  have  promised 
immediate  action  and  will  be : 
looking  for  an  alternative  fluid. 
Johnson  &  Johnson  say  the 
warning  on  the  back  of  their] 
container  which  stresses  the 
flammable  nature  of  the  product  is 
clear;  Vidal  Sassoon  say  they  are 
aware  of  the  fire  hazard  in  the 
product  as  it  comes  out  of  its 
pressurised  container,  and  for  this 
reason  they  caution  the  public  to 
keep  it  away  from  fire  or  smoke  at 
this  point.  However,  they  point 
out  that  the  propellant  will  | 
disperse  when  out  of  the 
container. 


Bid  for  generics  scripts 


Labour  MPs  have  tabled  a  new 
clause  to  the  Health  and 
Medicines  Bill,  designed  to  secure 
wider  use  of  generic  products.  It 
seeks  to  introduce  a  stipulation 
that  where  brand  name  products 
are  used  in  NHS  prescriptions  '  'it 
shall  be  the  duty  of  the  person 
supplying  such  drugs,  medicines 
or  appliances  to  supply  a  generic 
product  approved  by  the 
Secretary  of  State  instead  of  the 
product  by  its  brand  name." 

Labour  MPs  have  also  accused 
the  Government  of  seeking  to 
impose  cash  limits  on  family 
practitioner  services  by  the  back 
door. 

Speaking  during  the  recent 
Committee  stage  of  the  Health 


and  Medicines  Bill  on  Tuesday 
Mrs  Harriet  Harman  Shadow 
Health  Minister,  claimed  that  the 
provision  designed  to  limit  the 
money  paid  to  GPs  to  reimburse 
them  for  premises  expenses  could 
be  used  for  wider  purposes. 

Instead  of  opening  the  door  for 
financial  restrictions  on  family 
practitioner  services  the 
Government  should  be  widening 
their  search  because  of  their  place 
in  the  "front  line"  of  preventive 
medicine. 

■  The  Government's  decision  on 
the  implementation  of  the  findings 
of  the  pay  review  body  for  the 
professions  supplementary  to 
medicine  is  expected  to  be 
announced  before  the  end  of  April. 


352 


CHEMIST  &  DRUGGIST  27  FEBRUARY  1988 


Opren  protest  not  over  yet 


The  campaign  on  behalf  of  people 
who  claim  to  have  suffered 
damage  after  taking  Opren  seems 
to  have  got  its  second  wind. 

Solicitor  Richard  Barr,  who  is 
co-ordinating  efforts  of  more  than 
130  firms  of  solicitors  acting  on 
behalf  of  further  alleged  victims  of 
the  anti-inflammatory  drug  made 
by  Eli  Lilly,  told  C&D  that  of  the 
230  cases  he  is  acting  for  directly, 
some  130  writs  have  already  been 
issued  and  that  something  like  250 
have  probably  been  issued 
altogether.  He  estimated  that 
there  is  a  total  so  far  of  around  350 
and  400  claims  being  filed  and 
more  people  are  coming  forward 
each  day. 

All  this  comes  after  the  news 
last  week  that  1,320  people  had 
accepted  compensation  from  Lilly. 


The  latest  claims  are  in  addition  to 
those  already  settled. 

And  there  are  more  campaigns 
brewing.  David  Mason  is  calling 
for  a  boycott  of  Lilly  products 
unless  the  company  pays 
"adequate  compensation". 
Citizen  Action  is  planning  a 
campaign  for  the  Spring  to  be  co- 
ordinated by  Des  Wilson.  Mr 
Wilson  told  C&D  he  hopes  to 
address  problems  such  as  legal  aid 
in  compensation  cases,  no  fault 
compensation,  the  development 
risk  defence  to  be  allowed  under 
the  new  Consumer  Protection  Bill 
and  acceptable  levels  of 
compensation  for  victims  of  drug 
side  effects. 

Euro  MP  for  Mid  and  West 
Wales  David  Morris  is  lobbying  for 
a  resolution  on  the  subject  to  be 


Medical  reps  new  target  for 
drug  thieves 


Customs  successes  and  the 
apparent  shortage  of  illegal  drugs 
have  led  to  Home  Office  fears  that 
drug  thieves  may  be  targetting 
pharmaceutical  company 
representatives  carrying  large 
supplies  of  tranquillisers. 

A  spokeswoman  told  C&D 
that  the  Home  Office  has 
suggested  in  a  letter  to 
manufacturers  that  greater  care  is 
taken  in  the  transportation  of 
drugs. 

A  recent  report  in  the  Mail  on 
Sunday  suggests  that  inspectors 
were  alarmed  by  one  incident  in 
Glasgow,  in  which  thieves  raided 
a  rep's  home  where  tranquillisers 
with  a  street  value  of  between 
£60,000  and  £100,000  were 


stored. 

The  paper  suggests  that  the 
Home  Office  wants  to  see  an  end 
to  bonus  schemes,  but  the 
spokeswoman  told  C&D  such 
details  were  a  matter  for  the 
industry  and  the  Home  Office. 

The  Association  of  the  British 
Pharmaceutical  Industry  says  the 
Home  Office  concerns  have  been 
brought  to  the  attention  of  all 
member  companies. 
□  One  answer  to  the  problem 
may  lie  in  the  development  of  out- 
of-home  storage  of  such  samples. 
And  a  rapidly  growing  company, 
Newbury-based  Private  Access 
Storage  Ltd,  says  it  is  receiving 
many  inquiries  from  pharmace- 
utical companies  interested  in 


debated  at  the  European 
Parliament's  next  meeting  at  the 
beginning  of  March,  and  Kathleen 
Grasham,  chairwoman  of  the 
Opren  Action  Group,  is  planning 
to  write  to  all  UK  pharmaceutical 
companies  next  week  to  speak  out 
about  the  Opren  case  which  she 
says  has  knocked  public 
confidence  in  the  industry. 

A  spokesman  for  Lilly's  UK 
subsidiary  told  C&D  on  Tuesday 
that  threats  to  encourage  a 
boycott  of  their  products  are 
based  on  a  distortion  of  the  true 
nature  of  the  settlement. 

'  'Lilly  are  confident  that  when 
the  medical  evidence  can  be  made 
public  it  will  be  clear  that  the 
settlement  offer  was  not  only  fair 
and  reasonable  but  in  many  cases 
generous,"  he  said. 


using  its  facilities  around  Britain. 

The  company  offers  a 
covered,  padlocked  area  of  60  sq 
ft  upwards  in  a  secure  building 
with  free  access  seven  days  a 
week.  A  weekly  service  charge 
covers  logging-in  goods  and 
inventory  control,  if  required. 

Sales  and  marketing  director 
Chris  Connolly  says  that  their 
service  "leaves  the  rep  free  to 
work  from  Monday  at  nine  to 
Friday  at  five  without  having  to 
wait  for  a  '40-footer'  to  turn  up  at 
his  home,  or  worrying  about  the 
neighbours  and  the  security  of 
drugs  stored  in  the  'coal 
bunker'." 

PAS  Ltd  will  have  17  UK 
depots  by  the  end  of  next  month. 


Beware 
'bogus 
doctor7  calls 

London  pharmacists  have  been 
warned  to  be  on  their  guard  for 
suspicious  telephone  calls  from  a 
"doctor"  asking  if  they  are 
prepared  to  dispense  "CD" 
prescriptions. 

In  a  letter  to  all  community 
pharmacists  in  the  area,  the 
London  Group  Pharmaceutical 
Executive  says: '  'If  you  receive  a 
phone  call  from  a  'Dr  Latto'  asking 
if  you  are  prepared  to  supply 
patients  of  his  with  Controlled 
Drugs  —  be  on  your  guard!  The 
caller  will  have  just  the  right 
attitude,  will  probably  know  quite 
a  lot  about  you  and  other 
pharmacies  and  will  talk  freely  and 
knowledgeably  with  you. 

"The  (private)  prescription 
will  arrive,  if  you  have  agreed  to 
dispense  for  him,  with  two  phone 
numbers  on  it.  It  will  look  very 
good  indeed.  The  surgery  number 
is  genuine  and  when  you  phone 
there  will  be  no  reply.  The  other 
number  is  an  evening  one  and  not 
in  the  book  and  when  you  phone 
that  one  'Dr  Latto'  answers  and 
confirms  the  script. 

Hospital  incident 

'  'The  whole  scenario  is  extremely 
convincing  and  the  forger 
prepares  his  groundwork  very 
well.  He  has  recently  been  active 
again  in  North  London  and  has 
deceived  some  pharmacists  in 
South  London.  He  does  not 
always  use  'Dr  Latto'  but  will 
always  pick  a  time  when  he  knows 
the  real  doctor  is  absent  from  his 
surgery.  The  'evening'  number 
is,ofcourse,a  phone  box . ' ' 

Pharmacist  John  lies,  who 
drafted  the  letter,  told  C&D  on 
Tuesday  that  recent  events  have 
taken  a  more  sinister  turn.  A 
locum  pharmacist  in  Kentish 
Town  was  approached,  by  phone, 
by  'Dr  Latto'  and,  when  the 
prescription  arrived,  an  attached 
note  said  'Dr  Latto'  was  not  in  his 
surgery  at  the  present  time  but 
could  be  reached  at  the  private 
London  Bridge  Hospital. 

When  the  locum  rang  the 
number  given,  which  was  indeed 
that  of  the  London  Bridge 
Hospital,  the  switchboard  put  her 
through  to  an  extension,  and  the 
answerer  said  Dr  Latto  was 
unavailable.  'Dr  Latto'  then  rang 
the  locum  a  few  minutes  later 
saying  he  had  heard  she  was 
trying  to  contact  him. 

Mr  lies  said  the  locum' s 
suspicions  were  aroused  by  the 
wording  on  the  prescription,  for 
dexamphetamine,  which  was 
marked  "urgent". 
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IMPORTANT 
ANNOUNCEMENT 


When  you  receive  a  prescription  for  hepatitis  B  vaccine,  you  can 
dispense  either  'Engerix  B',  the  new  genetically  engineered 
vaccine  from  Smith  Kline  &  French  Laboratories  Limited,  or  the 
older  plasma-derived  vaccine. 

'Engerix  B'  is  produced  in  yeast  cells  and  has  a  high  level  of 
purity.  It  does  not  rely  on  hepatitis  B  carrier  donor  blood  for 
its  production. 

The  introduction  of  'Engerix  B'  has  resulted  in  the  cost  of 
hepatitis  B  vaccination  being  reduced  by  half. 

So  choose  to  dispense  'Engerix  B'  when  hepatitis  B  vaccine  is 
prescribed  generically.  It  is  available  from  your  wholesalers  at 
£31.50  for  the  3-dose  pack. 


GENETICALLY    ENGINEERED    HEPATITIS    B    VACCINE    (  R  B  Y ) 


A    NEW    GENERATION    OF  PROTECTION 


'ENGERIX  B*  hepatitis  B  vaccine  (rby) 

PRESCRIBING  INFORMATION  Presentation.  Each  I  ml  dose  of  'Engerix 
B',  PL00O2/0I60,  contains  20  micrograms  of  hepatitis  B  surface  antigen  protein. 
Pack  of  3  vials,  each  containing  20  micrograms.  £31.50;  pack  of  10  vials,  £105.00. 
Uses.  Active  immunization  against  infections  caused  by  hepatitis  B  virus. 
Dosage  and  administration.  For  intramuscular  use  only.  To  be  shaken  well 
before  use.  Three  doses  should  be  given,  the  second  one  month  and  the  third  six 
months  after  the  initial  dose.  For  more  rapid  immunization  the  third  dose  can  be 
given  two  months  after  the  initial  dose.  For  more  rapid  immunization  the  third  dose 
can  be  given  two  months  after  the  initial  dose  with  a  booster  at  12  months. 
Adults  and  children  aged  3  years  and  over:  20  micrograms  ( I  ml)  given  intramuscularly 
in  the  deltoid  region  or  the  antero-lateral  aspect  of  the  thigh. 
Contra-indications.  Hypersensitivity  to  any  component  of  the  vaccine.  Severe 
febrile  infections. 

Precautions.  Response  may  be  impaired  in  renal  dialysis  patients  or  those  who 
are  immunocompromised.  Adrenaline  1:1000  should  be  available  in  case  of 
anaphylaxis.  Use  in  pregnancy:  see  Data  Sheet. 


Adverse  reactions.  Mild  transient  local  soreness,  erythema  and  induration  at  the 
injection  site.  Occasionally  low  grade  fever,  malaise,  fatigue,  headache,  nausea  and 
dizziness. 

Legal  category.  POM. 
17.6.87. 


CAffT  |~      Smith  Kline  6rFrench  Laboratories  Limited 

«3I  bCti        a  smithkline  beckman  company 

Welwyn  Garden  City,  Hertfordshire  AL7  I EY 


©1987  Smith  Kline  &  French  Laboratories  Limited.  Engerix  B'  is  a  trade  mark.  EB:ADI8 


Question  mark  over 
aspartame  safety? 


NEWS 


An  artificial  sweetener  used  in 
dozens  of  low-calorie  products 
could  be  set  to  spark  off  another 
Opren-type  claim. 

Aspartame,  a  sweetener 
produced  by  Searle  under  the 
brand  name  Nutrasweet,  has  been 
linked  by  British  and  American 
scientists  to  side  effects  including 
blindness,  dizziness,  severe 
headaches  and  confusion, 
according  to  two  reports  in  Today 
this  week.  And  the  British 
scientist  concerned,  Dr  Erik 
Millstone  of  Sussex  University 
told  C&D  some  of  the  alleged 
victims  are  considering  court 
action  against  the  product's 
manufacturers. 

Dr  Millstone,  who  has  been 
researching  food  additives  for  14 
years,  said  he  has  investigated  a 
dozen  cases  of  the  alleged  side- 
effects  and  has  "strong 
circumstantial  evidence"  that  the 
sweetener  was  to  blame:  "The 
problems  did  not  begin  until  after 
the  people  ate  Nutrasweet:  they 
went  away  when  they  avoided  it, 
and  in  some  cases  came  back  as 
soon  as  the  product  was 
consumed  again. ' '  Dr  Millstone  is 
calling  for  manufacturers  to  be 
forced,  as  a  minimum,  to  print  a 
warning  on  packs,  to  the  effect 
that  the  sweetener  may  aggravate 
existing  migraine  and  epilepsy. 
Ideally,  he  says,  there  should  be  a 
full  public  investigation. 

A  spokeswoman  for  the 
Nutrasweet  Information  Centre 
said  the  company  was  "most 
concerned"  about  the  allegations. 


It  says  the  reports  are 
unsubstantiated  and  that  "all 
objective  scientific  evidence 
shows  aspartime  is  safe".  The 
spokeswoman  said  that  aspartame 
is  made  from  two  amino  acids  — 
aspartic  acid  and  phenylalanine  — 
and  "does  not  therefore  provide 
anything  new  to  our  food  supply' ' . 

The  Centre  quotes  an 
American  study  of  individuals  who 
believed  they  suffered  from 
headaches  due  to  aspartame.  In  a 
double-blind  cross-over  trial,  35 
per  cent  of  the  participants 
developed  headaches  after  taking 
aspartame,  and  45  per  cent  after 
taking  a  placebo,  the  Centre  says. 

The  Today  report  also  claimed 
Nutrasweet  had  been  reviewed  by 
the  DHSS  Committee  on  Toxicity 
seven  times:  the  newspaper  took 
this  as  an  indication  that  the 
product  could  not  be  safe.  A 
DHSS  spokeswoman  refuted  the 
claim,  saying  that  the  product  was 
simply  reviewed  each  time  new 
research  came  to  light  —  most 
recently  in  1986.  She  said  the 
Department  had  not  yet  seen  the 
American  report  which  made  the 
original  side-effects  claims,  but 
would  consider  it  if  it  were 
submitted  to  them. 

The  controversy  comes  at  a 
time  when  the  number  of  products 
containing  Nutrasweet  is  set  to 
explode:  the  original  patent  has 
now  run  out,  allowing  other  food 
firms  to  use  it,  and  researchers 
recently  made  a  breakthrough 
which  facilitates  the  product's  use 
in  baking. 


Vitamins  on  trial 


The  trial  by  a  Welsh  school 
teacher  into  the  effect  of  vitamin 
and  mineral  supplementation  on 
the  academic  performance  of 
school  children  has  attracted  eight 
letters  —  mostly  critical  —  to  The 
Lancet  this  week. 

Two  of  the  letters  contend 
that  three-day  food  diaries  do  not 
accurately  reflect  nutrient  intake, 
and  several  comment  on  Jie  use  of 
American  Recommended  Daily 
Allowances  rather  than  UK 
figures.  One  letter  from  the  MRC 
Dunn  Nutritional  Laboratories  in 
Cambridge  says  "the  mineral 
contributions  from  the 
supplement  was,  for  the  most 
part,  very  small  as  a  percentage  of 
the  US  RDAs.  It  seems  unlikely 
that  such  small  amounts  could 
have  any  major  effects  on  mineral 
status,  let  alone  intelligence." 

A  group  from  King's  College 


London  notes  that  US  RDAs  are 
more  generous  than  equivalent 
UK  values  and  for  several 
nutrients,  such  as  zinc  and  vitamin 
E,  cannot  be  achieved  without 
supplementation. 

Replying  to  criticisms,  Dr 
David  Benton  from  the 
department  of  psychology, 
University  College  of  Swansea, 
says  "I  accept  that  our  study  fell 
short  of  accepted  practice  in 
nutritional  science  but  we  lacked 
the  resources  for  a  more  thorough 
study." 

To  those  critical  of  the  trial's 
statistical  analysis,  particularly 
omission  of  the  untreated  group 
from  analysis  of  variance,  Dr 
Benton  says  he  wanted  to  keep 
down  the  reporting  of  statistics,  in 
the  knowledge  that  the  untreated 
group  was  not  significantly 
different  from  the  placebo  group. 


Visitors  to  Vestric  's  21st  Northern  Ireland  trade  show  were  able  to  do 
a  little  '  'window  shopping ' '  when  a  model  pharmacy  opened  its  doors 
— for  one  day  only  —  inside  Belfasts '  Drum  Keen  Hotel.  The  show 
attracted  38  exhibitors  and  more  than  200  customers.  There  was  an 
extra  bonus  for  pharmacist  Terry  Hannawin  (right)  of  Bally  Nahinch 
when  Vestric' s  Belfast  branch  manger  Edwin  Bleakley  (left) 
announced  the  winners  of  the  show 's  prize  draw.  Mr  Hannawin 
collected  his  first  prize  of  a  voucher  for  £500  worth  of  electrical  goods : 
a  further  14  visitors  also  won  prizes 


No  vaccine 
decision  yet 

The  High  Court  this  week 
reserved  judgment  on  a  test  case 
which  will  decide  whether  children 
whose  parents  claim  whooping 
cough  vaccine  caused  their  brain 
damage  are  entitled  to  damages. 

In  the  first  part  of  the  case, 
Lord  Justice  Stuart-Smith  is  to 
decide  whether  the  vaccine  can 
cause  permanent  brain  damage,  a 
question  that  has  divided  medical 
opinion  for  more  than  50  years. 
He  hopes  to  give  his  judgment 
before  March  31. 

If  he  rules  it  can,  then  he  will 


hear  more  evidence  before 
deciding  whether  Maura  and 
Harold  Loveday,  of  Hackney, 
East  London,  who  have  brought 
the  case,  should  receive  damages 
for  the  brain  damage  suffered  by 
their  adopted  daughter,  Susan, 
now  17  years  old.  The  Loveday s 
are  suing  Dr  George  Renton,  who 
administered  the  vaccine  to  Susan 
when  she  was  a  baby. 

The  Wellcome  Foundation 
have  been  brought  into  the  action 
as  a  defendant  to  argue  the  case 
on  causality,  but  there  are  no 
allegations  of  negligence  made 
against  them.  The  company  has 
claimed  throughout  the  four 
month  hearing  that,  on  the  balance 
of  probability,  the  vaccine  does 
not  cause  brain  damage. 


'Spend  to  prevent, 
recoup  on  treatment' 


An  immediate  injection  of  money 
into  preventive  health  care  would 
show  a  substantial  return  by 
reducing  hospital  treatment  costs, 
Junior  Health  Minister  Edwina 
Currie  was  told  as  she  formally 
opened  the  College  of  Pharmacy 
Practice's  Bell  House 
headquarters  in  Lambeth  last 
week. 

Welcoming  Mrs  Currie,  CPP 
chairman  John  Balmford  said  that 
pharmacies,  visited  by  six  million 
people  each  day,  were  ideal  places 
for  advice  given  by  the  expert 
pharmacist.  "I  would,  therefore, 
suggest  that  there  should  be 
immediate  increased  funding  for 
health  education  and  pharmacy 
practice  research,  coupled  with 
extra  education  resources  to 


support  this  drive,  and  that  you  do 
not  leave  it  until  the  end  of  the 
century. 

"The  College  is  in  an  ideal 
position  to  implement  this 
extended  role  and  to  improve  the 
general  health  of  the  population  of 
this  country,"  he  said. 

Mr  Balmford  said  that  all 
College  members  undertook 
continuing  education  and  the 
Board  of  Studies  is  "deeply 
involved"  in  preparing  an 
alternative  form  of  assessment. 
This  might,  Mr  Balmford 
suggested,  be  evidence 
demonstrating '  'good  practice"  to 
meet  requirements  for 
remuneration  for  extra  services  as 
indicated  in  the  Government's 
primary  health  care  White  Paper. 
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Syringe  re-use 
to  save  £8m? 

The  safe  re-use  of  disposable 
syringes  for  diabetics  could  save 
the  NHS  £8  million  a  year,  says 
the  British  Diabetic  Association. 

The  estimate  is  given  in  a 
letter  being  sent  to  diabetic 
consultants,  some  GPs  and 
specialist  nurses,  from  BDA 
chairman  Sir  John  Nabarro.  If 
diabetics  used  each  syringe  five 
times,  this  year's  bill  would  be 
£2m  rather  than  the  £10m 
allocated  by  the  Department  of 
Health.  Ten  years  experience  in 
the  UK  suggests  that  re-use  is 
reasonable,  he  says. 

The  BDA  advises  diabetics  to 
replace  the  cap  over  the  needle 
and  store  it  near  their  insulin.  No 
disinfection  is  needed  but 
equipment  must  not  be  shared. 

Manufacturers  of  single-use 
syringes  emphasise  they  can  only 
guarantee  sterility  for  one  use. 

Benylin  dose 
queried 

Warner  Lambert  have  sent  a 
report  from  an  independent 
expert  to  the  coroner  who 
presided  over  the  inquest  into  the 
death  of  a  nine  week  old  baby 
whose  mother  gave  him  Benylin 
cough  mixture  by  mistake. 

The  cause  of  the  baby's  death 
was  respiratory  depression  due  to 
accidental  diphenhydramine 
overdose,  and  a  verdict  of 
accidental  death  was  recorded. 
The  laboratory  report  on  the  post- 
mortem commented  that  the 
blood  levels  of  diphenhydramine 
were  "far  higher  than  normally 
associated  with  therapeutic 
usage". 

A  consultant  physician  has 
confirmed  that  the  amount  of 
Benylin  given  to  Davey  Webster 
must  have  been  in  excess  of  the 
1/5  teaspoon  reported  in  some 
papers.  Warner  Lambert  have 
asked  the  coroner  to  consider  this 
evidence. 

A  company  spokesman  said: 
'  'We  did  not  believe  the  original, 
very  small  amount  of  Benylin  said 
to  have  been  taken  by  the  child 
could  have  been  correct. ' ' 


ESPS  claims 

Essential  pharmacy  contractors 
are  reminded  that  applications  for 
1988/89  payments  should  have 
been  made  by  January  31 .  Anyone 
who  has  not  yet  applied  should  do 
so  immediately,  says  PSNC 
financial  executive  Mike  Brining. 


TOPICAL  REFLECTIONS 


Nothin'  for 
Nathan  yet 

I  hope  you  all  read  Alan 
Nathan's  open  letter  to 
Xrayser  last  week.  I  liked  it 
and  thought  his  comment 
fair.  Yes,  he  is  right.  I  did 
not  pitch  my  question  fairly. 
But  I  don't  think  my  fellow 
pharmacists  are  so  daft  as 
not  to  see  it.  What  I  was 
looking  for  .  .  .  and  am 
getting,  is  a  response.  More 
of  this  next  week,  because  I 
want  to  look  into  what  is 
being  said  to  see  if  we  could 
accept  some  changes 
without  seriously  damaging  the  situation 
within  a  discipline  which  has  served  us  so 
well  for  over  50  years. 

Solvent  abuse 

I  had  hoped  solvent  abuse  would  be  a 
short-lived  phenomenon.  But  with  two 
deaths  a  week  it  is  clear  something  is 
wrong.  With  my  simple  background  I  find 
it  inconceivable  that  anyone,  child  or  adult, 
would  knowingly  take  up  a  practice  so 
obviously  fraught  with  danger.  It's  a  dead 
loss,  and  a  terrible  indictment  of  the  way 
our  community  lives. 

I  have  a  couple  of  brain  damaged 
victims  who  will  certainly  never  be  able  to 
work  in  the  foreseeable  future.  One  in 
particular,  an  evil  little  b. .  .boy  (I  stutter) 
in  his  youth,  apparently  determined  to  do 
any  and  everything  his  parents  didn't  want 
him  to.  I  know  he  was  bright  enough  to 
have  survived  a  turbulent  adolescence  to 
develop  into  a  reasonably  responsible 
adult,  but  for  his  glue  sniffing  phase.  I  saw 
him  recently,  he's  about  24  now,  and  was 
being  walked  by  his  parents.  I  could  have 
wept.  I  know  his  parents  have  .  .  . 

Generics  increase 

There  is  no  doubt  about  increased 
prescriber  movement  from  branded  to 
generic  drugs.  We  are  told  they  now 
represent  28  per  cent  of  the  drugs  bill.  We 
had  to  change  our  dispensary  layout  last 
year,  and  are  due  for  another  re- 
arrangement soon  whether  we  like  it  or 
not,  since  the  pack  sizes  are  so  awkward. 


I  am  also  troubled  by  the 
continual  changes  in  product 
appearance  due  to  my 
trying  to  buy  well  from  the 
various  suppliers.  As  a 
matter  of  policy  I  buy  only 
from  British  firms.  I  am 
beginning  to  think  there 
would  be  considerable  merit 
in  entering  into  some  form 
of  annual  contract  buying 
solely  from  one  source  so  as 
to  get  continuity  of  product. 
The  logical  thing  would  be  to 
do  this  through  one  of  the 
wholesalers  in  a  three  way 
deal,  me,  manufacturer,  and 
supplier,  so  I  wouldn't  have 
to  check  half  my  dispensary 
stock  every  couple  of 

weeks.  

Another  thing  disturbs  me.  I  am  told 
some  of  the  firms  marketing  as  British 
companies  are  importing  bulk  tablets  from 
places  as  far  afield  as  South  Africa ...  Isn't 
it  time  we  insisted  on  country  of  origin 
marked  on-pack.  (Although  my  politics 
could  be  as  red  as  Ken  Livingstone's,  I  do 
not  see  much  virtue  in  boycotting  South 
African  products  as  such,  for  despite 
vociferous  noises  off-stage  it  has  always 
seemed  to  me  a  prosperous  economy  is 
far  more  likely  to  provide  a  climate  for  real 
reform,  especially  if  encouraged  by 
benevolent  trading  partners,  than  one 
embattled  against  the  world). 

Pension  time 

Coincidence  strikes  again.  Last  week's 
C&D  article  on  pensions  came  after  my 
accountant  had  been  on  the  phone.  '  'You 
haven't  taken  up  all  your  allowances.  I  do 
advise  you  to  shake  out  the  piggy  bank . . . 
Use  your  brains  and  your  money  to  best 
advantage." 

He '  s  not  a  bad  bloke ,  my  accountant . 
Not  too  smart,  if  you  know  what  I  mean, 
but  careful,  considered,  sound.  Not  the 
life  of  a  party,  but  last  year  he  saved  me 
over  £3,000  in  tax  so  I  listened  to  what  he 
said  and  parted  with  a  lot  of  money  to  take 
up  all  the  slack  in  allowable  pension  fund 
payments.  With  the  uncertainties  in  the 
equity  market  it  has  to  be  the  best 
investment  for  anyone  around  their  50s. 
I  made  him  give  me  half  the  commission. 
It  costs  to  have  my  friendship . . .  Try  it  on 
your  advisor. 
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EXCLUSIVELY  AVAILABLE  THROUGH  PHARMACIES 


NO  MATCH 


STOPPERS 


TOBACCO  SUBSTITUTE  LOZENGES 


CONTENTS  30  LOZENGES 


(And  a  definite 
flair  for  sales) 


There  are  around  9  million  opportunities  to  sell  Smokers 
Stoppers  on  March  9th  (National  No  Smoking  Day). 


And  another  9  million  opportunities  on  Marc 
Day  -  Subject  to  N.  Lawson!) 


(Budget 


<Si9  Followed  by  another  9  million  opportunities  on  April  7th 
(World  No  Smoking  Day). 

(^)  That's  because  each  year  there  are  around  9  million  smokers 
in  Britain  who  want  to  give  up  smoking.  You  can  help  them  by 
recommending  Smokers  Stoppers  from  Leo  Laboratories. 

(^)  So  we're  significantly  upweighting  our  £300,000  campaign 
to  maximize  impulse  purchasing  around  these  key  times. 

^)  Remember  we're  the  only  anti-smoking  aid  available  O.T.C. 
containing  purified  tobacco  extract  being  nationally 
advertised. 

Nothing  can  match  the  potential  of  Stoppers*  So  make  sure 
you  benefit  from  the  increased  demand  from  new  abstainers,  and 
order  extra  stocks  of  Smokers  Stoppers  now. 


•Trademark  of 
the  Stoppers  Co  Ltd 


RECOMMEND  SMOKERS  STOPPERS. 
YOU'LL  BE  GIVING  GOOD  ADVICE. 


Contact  your  Leo  Representative  or  the  Order  Department  on  08444  7333. 


71  Not  simply  because  it 
comes  complete  with  its 
own  shaker,  either. 

But  because  Enervit 
Protein  is  fast  becoming  the 
biggest  slimming  product  in  the  world. 

Since  its  launch  in  Italy  in  1982,  sales  have 
taken   off  throughout   Europe,  Scandinavia, 
Japan  and  the  United  States. 

The  reason  for  this  incredible  success  is 
that  Enervit  Protein,  unlike  a  lot  of  "faddy" 
diets,  offers  a  sensible  way  to  slim,  as  it's  used 
only  once  a  day  and  allows  people  to  still 
enjoy  normal  food. 

What  it  does  is  help  convert  fat  into 
energy  through  a  blend  of  three  natural  in- 
gredients: 

*  LACTOSE-FREE,    ULTRA-FILTERED    MILK  PROTEINS 

*  FRUCTOSE  *  GUAR  GUM. 

A  formula  developed  in  conjunction  with 
space  technologists  for  astronauts.  A  more 
detailed  appraisal  of  Enervit  Protein's  mode  of 


The  new  and  se 


■ 


It's  going  to  shake 


action  is  available  to  you  in  the  Pharmacist's 
guide  and  Counter  Assistant's  guide,  provided 
by  your  D.A.P.  agent. 

Just  two  elements  of  a  promotional 
package  that  also  embraces: 

*  £1/2  MILLION  ADVERTISING  BUDGET. 

*  FULL   COLOUR   ADVERTISEMENTS    IN  WOMEN'S 


Now  your  customers  don't  h 
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MAGAZINES,    SUNDAY    SUPPLEMENTS    AND  OTHER 
PUBLICATIONS. 

*  PR.    BACK-UP,    INCLUDING   TESTIMONIALS  AND 

ADVERTORIAL  FEATURES. 

*  DISTINCTIVE  AND  HIGHLY-VISIBLE  IN-STORE  DISPLAY 

MATERIAL  AND  PACKAGING. 

Enervit  Protein  is  available  as  a  starter 
pack,  containing  the  shaker  and  three  sachets, 
one  of  each  flavour:  creamy  chocolate,  smooth 
vanilla  and  crisp  apple.  It  will  retail  for  a  recom- 
mended price  of  £4.95. 

The  regular  pack  will  contain  seven  sach- 
ets of  one  flavour,  for  a  recommended  price 
of  £8.95. 

Unlike  the  majority  of  meal  replacement 
diets,  Enervit  Protein  can  be  purchased  directly 
from  you,  enabling  you  to  claim  a  rightful 
share  of  a  £30  million  market. 

Your  D.A.P.  agent  should  be  calling  on  you 
soon  to  explain  how. 

For  one  of  the  few  legitimate  opportuni- 
ties to  gain  while  your  customers  lose,  place 


ip  the  diet  market. 


an  order  for  Enervit  Protein  meal  replacement 
diet  as  soon  as  possible. 

EHERVIT  «■ 
/■ 

THE    ONCE-A-DAY'  MEAL  REPLACEMENT  DIET 

DAVID  ANTHONY  PHARMACEUTICALS, 
SPEKE  HALL  INDUSTRIAL  ESTATE,  LIVERPOOL  L24  1YA. 

Enervit  Protein  should  be  used  as  part  of  a  calorie  controlled  diet. 


PROTBfli 


e  to  lose  out  to  lose  weight. 
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All  figures  are  for  year  on  year  growth-Jan/Dec  1987  v.  Jan/Dec  1986. 
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Source:  Independent  Research. 


THE  BIGGEST  NAME  IN  TISSUE 

SCOTT 

SCOTT  LIMITED 

EAST  GRINSTEAO.WEST  SUSSEX  RH19  1UH.TEL.  0342  27191. 

i cr^f~\ca r>l fiocno  t-^WSl^^*-  — i— 


SCRPT  SPECIAL 


Monocor 
tablets 

On  February  29  Lederle 
Laboratories  are  to  launch  their 
first  cardiovascular  drug  bisoprolol 
fumarate,  presented  as  Monocor 
tablets.  Bisoprolol  is  a  cardio- 
selective  beta  x  -adrenoceptor 
blocking  agent  without  intrinsic 
stabilising  activity. 
Manufacturer  Lederle 
Laboratories,  division  of 
Cyanamid  of  Great  Britain  Ltd, 
Fareham  Road,  Gosport,  Hants 
P013  OAS 


Description  Pink,  round,  bi- 
convex, film-coated  tablets 
marked  "LL"  on  one  side  and 
"5"  on  reverse,  each  containing 
5mg  bisoprolol  fumarate  (2:1),  and 
white,  round  biconvex,  film- 
coated  tablets  marked  "LL"  on 
one  side  and  "  10"  on  the  reverse 
containing  lOmg  bisoprolol 
fumarate  (2:1) 

Uses  Management  of 
hypertension  and  angina 
Further  information  Bisoprolol 
reduces  heart  rate  and  depresses 
plasma  renin  activity.  In  patients 
with  angina  blocking  beta, 
receptors  causes  reduced  oxygen 
demand  because  of  resulting 
reduced  heart  action.  The  drug  is 


Ventide  Rotacaps 


Allen  &  Hanburys  are  introducing 
from  Tuesday  a  Rotacaps  form  of 
their  salbutamol  and 
beclomethasone  dipropionate 
combination  Ventide  in  two 
strenths  -  Rotacaps  (400/200 
micrograms)  and  Paediatric 
Rotacaps  (200/100  micrograms) 
Manufacturer  Allen  & 
Hanburys  Ltd,  Greenford 
Description  Grey/colourless 
hard  gelatin  capsules  containing  a 
mixture  of  microfine  salbutamol 
sulphate,  microfine 
beclomethasone  dipropionate  and 
larger  particle  lactose.  Each  dark 
grey  Rotacap,  marked 
"Ventide",  contains  400 
micrograms  salbutamol  (as 
sulphate)  plus  200  micrograms 
beclomethasone  dipropionate. 
Each  light  grey  Rotacap,  marked 
"Ventide  Paed",  contains  200 
micrograms  salbutamol  (as 
sulphate)  and  100  micrograms 
betamethasone  dipropionate.  A 


Ventide  Rotahaler  is  also  available 
Uses  Treatment  of  obstructive 
airways  disease  in  patients  who 
require  regular  doses  of  both 
drugs.  For  use  once  the  need  for 
inhaled  corticosteroid  therapy  has 
been  established 
Dosage  Adults  One  Ventide 
Rotacap  three  or  four  times  a  day 
Children  One  Ventide  Paediatric 
Rotacap  two,  three  or  four  times 
a  day 

Contraindications,  warnings 

etc  As  for  other  Ventide 
preparations 

Supply  restrictions  POM 
Packs  100.  Ventide  Rotacaps 
£22.83  and  Ventide  Paediatric 
Rotacaps  £12.59,  both  prices 
trade.  Ventide  Rotahalers  (£0.78) 
will  be  included  on  the  Drug  Tariff 
from  March  1 
Product  Licences 
Ventide  0045/0138 
Ventide  Paed  0045/0139 
Issued  February  1988 


absorbed  almost  completely  from 
the  gastrointestinal  tract  and 
because  of  a  small  first  pass  effect 
has  high  bioavailability  of  some  90 
per  cent.  It  has  a  long  plasma  half 
life  of  10-12  hours  so  a  once  daily 
dose  provides  long  lasting 
efficacy.  About  95  per  cent  of  the 
drug  is  excreted  through  the 
kidneys,  half  of  which  is 
unchanged  drug.  There  are  no 
active  metabolites  in  man 
Dosage  Adults  Usually  lOmg 
once  daily  with  maximum  20mg  a 
day.  In  some  5mg  a  day  may  be 
sufficient.  Dose  adjustment  is  not 
necessary  in  mild  to  moderate 
hepatic  or  renal  dysfunction.  In 
patients  with  severe  renal  failure 
or  hepatic  dysfunction  the  dose 
should  not  exceed  lOmg  daily. 
Elderly  No  dosage  adjustment 
necessary  but  5mg  daily  may  be 
adequate.  The  dose  may  have  to 
be  altered  in  severe  renal  or 


hepatic  dysfunction.  Children  Not 
recommended 

Contraindications  Should  not 
be  used  in  cases  of  untreated 
cardiac  failure,  cardiogenic  shock, 
sinoatrial  block,  second  or  third 
degree  AV  block,  marked 
bradycardia  (less  than  50  beats 
per  minute)  or  extreme 
hypotension 

Precautions  Use  with  care  in 
patients  with  prolonged  PR 
conduction  interval,  poor  cardiac 
reserve  and  peripheral  circulatory 
disturbances  like  Raynaud's 
phenomenon.  As  it  is  beta,- 
selective  it  may  be  used  with 
caution  in  patients  with  chronic 
obstructive  airways  disease, 
although  an  increase  in  airways 
resistance  may  still  occur  in  some 
patients.  Use  with  caution  in 
diabetics,  because  although  the 
drug  does  not  appear  to  cause 
Continued  on  p363 
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T&ke  at  regular 
intervals 


With  regular  deliveries,  Hillcross  Generics 
can  provide  you  with  the  generics  you  want 

right  when  you  want  them. 
Along  with  consistent  product  quality  and 
competitive  prices,  it  all  makes  Hillcross 
very  easy  to  take  indeed. 
Hillcross  Generics  -  it's  quality  delivered  at 

the  right  price. 
Please  ask  for  this         ■  ■  ■  ■  i  pnAOO 
month's  offers  from  your  nlLL^riVjOO 

GENERICS 


local  AAH  GROUP 
WHOLESALER 
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EAD  IN  THE 
CLOUDS  1 


If  you  haven't  joined  us  yet  you 
have  already  lost  around  £1,200! 

Just  think  what  each  month's 
delay  could  be  costing  you! 

An  average  UniChem  Shareholder 
Member  could  be  earning  the 
opportunity  to  increase  his  holding 
value  by  £600  each  month. 

For  some,  it  could  be  a  lot  more! 


The  UniChem  Share  Deal 

Just  give  us  a  call  and  well  be  there. 


UNICHEM  LTD., 
UniChem  House,  Cox  Lane, 
Chessington,  Surrey  KT9  1SN. 
Tel.  01^391  2323 


UniChem 

Action  for  Pharmacy 

Share  prices  can  go  up  as  well  as  down.  Maximum  10,000  shares  per  member 


PRESCRIPTION  SPECIALITIES 


hypoglycaemia,  symptoms  such 
as  tachycardia  may  be  masked. 
Use  with  caution  in  pregnancy  and 
lactation 

Side  effects  include  lassitude, 
dizziness,  mild  headache, 
perspiration,  aggravation  of 
intermittent  claudication  or 
Raynaud's  disease  and 
paraesthesia  of  extremities.  A 
marked  decrease  in  blood 
pressure  and  pulse  rate  or  a 
disturbance  of  AV  conduction  may 
be  seen  occasionally.  Dry  eyes 
and  skin  rash  have  occasionally 
been  reported 

Drug  interactions  Bisoprolol 
may  potentiate  the  effect  of  any 
concurrent  antihypertensive 
drugs.  Concomitant  treatment 
with  reserpine,  alpha-methyldopa 
and  clonidine  may  cause  an 
exaggerated  decrease  in  heart 
rate.  In  particular,  if  clonidine  is  to 
be  discontinued,  it  should  not  be 
done  until  Monocor  treatment  has 
been  stopped  for  several  days. 
Use  with  caution  in  conjunction 
with  calcium  channel  blockers  like 
verapamil  and  diltiazem  or 
antidysrhythmic  agents  such  as 
disopyramide.  Concurrent  use  of 
rifampicin  can  reduce  the 
elimination  half  life  of  bisoprolol 
although  an  increase  in  dose  is  not 
usually  necessary,  effects  of 
insulin  or  oral  hypoglycaemic 
agents  may  be  potentiated. 
Supply  restrictions  POM 
Packs  Calendar  blister  packs  of 
28  tablets  (5mg,  £7.98  trade; 
lOmg,  £8.96) 

Product  Licence  5mg  tablets: 
0095/0177;  lOmg  tablets: 
0095/0178 

Issued  February  1988 


Septrin 
changes 

New  Septrin  Paediatric  tablets 
(dispersible)  are  underscored, 
orange  in  colour,  and  contain  the 
same  active  ingredients.  They 
may  be  swallowed  whole  or 
dispersed  in  a  small  amount  of 
water. 

And  the  aniseed  flavoured  pink 
Septrin  Paediatric  suspension  is 
being  replaced  by  a  banana 
flavoured,  sugar  free  variety.  It  is 
free  of  colourant  and  has  an  off- 
white  appearance. 

Wellcome  say  pharmacists 
should  use  up  old  stocks,  as  they 
will  not  be  accepted  back  for 
credit.  Price  and  pack  sizes  are 
unchanged.  The  Wellcome 
Foundation  Ltd.  Tel:  0270 
583151. 

Minims 
metipranolol 

Metipranolol  eye  drops  are  now 
available  in  a  single  dose 
presentation  as  Minims 
metipranolol. 

Three  strengths  are  available: 
0 . 1  per  cent  w/v  (20 ,  £8 . 50  trade , 
Product  licence  number 
0033/0121),  0.3  per  cent  w/v  (20, 
£9.90,  PL  0033/0122)  and  0.6  per 
cent  w/v  (20,  £10.90,  PL  numcer 
0033/0123). 

The  drops  contain  no 
preservative  and  are  therefore 


Macrodom  Plus 


Macarthy  Medical  has  employed 
single-piece  construction  in  its 
new  Macrodom  Plus  male 
incontinence  sheath  to  reduce  the 
risk  of  leakage.  A  reinforced 
funnel  zone  inhibits  the  kinking 
and  blockages  which  can  often  be 
a  problem  for  community-based 
users.  A  bulb  section  and  wide 
bore  tube  are  incorporated  to 
allow  good  drainage  and  prevent 


splash-back.  The  pure  latex 
sheath  and  a  non-toxic  strap 
provide  hypo-allergenic  qualities. 

Macrodom  Plus  is  available  in 
25,  30  and  35mm  diameters. 
Fixing  is  by  an  internal  double- 
sized  strap  made  from  low-density 
foam.  Macrodom  Plus  is  UK  Drug 
Tariff  approved  at  £23  for  a  box  of 
30  sheaths.  Macarthy  Medical 
Ltd.  Tel:  0708  46033. 


said  to  be  particularly  suitable  for 
patients  allergic  to  preservatives. 

Like  Glauline  eyedrops,  the 
Minims  drops  are  indicated  for 
treatment  of  patients  with  raised 
intra-ocular  pressure  and  may  be 
suitable  for  control  of  post- 
operative increases  in  intra-ocular 
pressure  or  as  an  initial  test  for 
responsiveness  to  metipranolol 
therapy.  Dosage,  administration, 
contraindications  and  warnings, 
etc,  as  for  Glauline.  The  Mmims 
drops  are  POMs.  They  should  be 
stored  in  a  cool  place  (8°  -  15°C) 
and  not  exposed  to  strong 
light.  Smith  &  Nephew 
Pharmaceuticals.  Tel:  04023 
49333. 


Seton 
stockings 

At  the  beginning  of  next  month 
Seton  are  launching  surgical 
stockings  to  conform  to  the  new 
Drug  Tariff  description  which 
comes  into  effect  on  April  1 . 

The  natural  beige  colour 
stockings  are  to  be  available  in 
small,  medium  and  large  sizes  in 
either  below  knee  of  thigh  lengths 
in  Class  I,  II  and  III  compression. 
Prices  per  pair  range  from  £5  to 
£9.70  trade.  Seton  Products  Ltd. 
Tel:  061  652  2222. 


Ultravist  iopromide,  Sobering 's  non- 
ionic  contrast  media,  both  300  and 
370  strengths,  will  now  be 
available  in  75ml  presentations. 
Ultravist  300  (10  £251.88); 
Ultravist  370  (10  £312.50). 
Schering  Health  Care  Ltd.  Tel: 
044  46  6011. 

Geliperm  is  now  available  in 
10cm  x  10cm  sheets  (£1 .95  trade 
each).  The  minimum  order  is  20 
sheets.  Geistlich  Chester,  Geistlich 
Sons  Ltd.  Tel:  0244  47534. 

A  10x26g  pack  of  xylocaine 
antiseptic  gel  (£10.90  trade)  has 
replaced  the  12  x  15ml  pack,  back 
orders  for  which  will  be  met  with 
the  nearest  quantity  of  the  new 
pack,  say  Astra  Pharmaceuticals 
Ltd.  Tel:  0927766191. 

Droctyl  5  per  cent  eardrops  packs 
are  being  changed  to  10ml  (£0.79 
trade)  when  7ml  packs  are 
exhausted. \Schwarz ,  Pharma 
ceuticals  Ltd.  Tel:  0494  772071. 

Macrecide  surgical  skin  antiseptic 
cleanser  has  been  launched  by 
Macarthy  Medical.  The  product 
contains  chlorhexidine  gluconate  4 
per  cent  and  is  intended  for  use 
primarily  in  hospital  for  pre- 
operative preparations  and 
routine  disinfection. 

It  comes  in  100ml  (12,  £17.80 
trade),  250ml  (12,  £12.96),  500ml 
(12,  £19.20)  and  5  litre  (£12.50 
each)  containers.  Macarthy 
Medical.  Tel:  070846033. 


<*?! ' 


For  quick 
relief 


You  can  rely  on  Hillcross  Generics . 
Because  Hillcross  provides  rapid  reliable 
delivery,  along  with  consistent  product 
quality  and  competitive  prices. 
Everything,  in  fact,  to  keep  you 
completely  happy  with  your  generics 
supplies  service. 
Hillcross  Generics  -  it's  quality  delivered 

at  the  right  price. 
Please  ask  for  this  month's  offers 

aahSuT1  hillcross 

WHOLESALER.  GENERICS 
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OUNTERPOINTS 


A  Wet  'n'  Wild  Spring 


Pavion's  Wet'n'Wild  division  are 
running  four  promotions  for 
Spring. 

Bright  Eyes  comprises  a  48 
piece  merchandiser  containing 
new  shades  of  mascara  and  liquid 
eyeliner:  black  diamond,  hot 
orchid,  ultra  blue,  and  aqua  chic 
for  both  products,  and  gold  nugget 
and  gypsy  rose  for  eyeliner  only. 
The  unit  also  features  Bright  Eyes 
Lash  Flashes.  (All  £1.59.) 

A  second  48  piece 
merchandiser,  Lip  Tricks, 
features  three  shades  of  reactive 
lipstick  (£1.29)  -  the  colour 
changes  after  application  to  the 
lips  and  is  said  to  be  different  on 


R  • 


every  user.  The  display  unit  also 
contains  three  testers. 

Nail  Complex  offers  a  range  of 
treatment  products  for  nails :  Nail 
Protector,  Nail  Mender, 
Basecoat,  Top  coat  and  Quick  Dry 
(all  £0.89).  Open  stock  is  available 
for  topping  up  the  merchandiser. 

Finally  the  Wet'n'Wild  blusher 
brush  (£1.59)  is  offered  in  six 
colours:  fuchsia,  tangerine,  violet, 
peacock,  daffodil  and  emerald.  It 
comes  with  its  own  container  and 
is  supplied  in  a  36  piece 
merchandiser.  Open  stock  is 
available.  Distributed  by  Network 
Management  Ltd.  Tel:  01-560 
1200. 


Kb 


THINKING  ABOUT  SHOPFITTING? 

*  For  a  superb-looking  shop  plus 
increased  t.o.  and  profits. 

PLEASE  RING  US 

01-805  6240 

01-804  8898 
*  N.P.A.  Approved 

MODISPLAY  SHOPFITTING  LTD 

l  LOCKFIELD  AVE,  ENFIELD,  MDDX  EN3  7UU. 


Four  from  Gallery 


Gallery  Cosmetics  are  adding  five 
new  products  to  their  range  for 
1988. 

Natural  Finish  (£1.99)  is  a 
translucent  loose  powder. 
Packaged  in  a  burgundy  and  gold 
tub,  it  comes  with  its  own  puff.  A 
merchandiser  holding  12  units  is 
available,  and  includes  consumer 
leaflets  giving  details  of  the 
product  and  hints  on  application. 

Gallery  waterproof  mascara 
and  Colourline  eyeliner  come  in 


five  shades  (£1.10),  and  a 
merchandiser  is  available. 

The  company  are  also 
launching  sponge-tipped 
eyeshadow  applicators  in  six 
bright  colours  (£0.07),  to  be  sold 
individually  from  perspex  tubs 
containing  a  mixture  of  colours, 
and  emery  boards  in  blue,  pink  and 
yellow,  again  sold  from  perspex 
tubs  (£0 . 1 0  per  pack  of  five) . 
Gallery  Cosmetics  Ltd. ,  Tel:  0565 
50491. 


ON  TV  NEXT  WEEK 


G  TV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 


U  Ulster 
G  Granada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television 
Bt  TV-am 


STV  Scotland 

(central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tyne  Tees 


Actifed: 

All  areas 

Anadin: 

All  areas 

Askit  powders: 

GTV,STV 

Beecham  Hot  Remedies: 

All  areas 

Beecham's  powders: 

All  areas 

Benylin: 

All  areas 

Buttercup  cough  syrup: 

All  areas 

Canderel: 

All  areas 

Day  &  Night: 

All  areas 

Dentu-creme: 

All  areas 

Disprin: 

All  areas 

Durex: 

C,A,TVS,LWT,TTV 

Fisherman's  Friend  Super  Strong  mints: 

Y,TVS 

Junior  Panaleve: 

Y 

Karvol: 

All  areas 
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A  brave  face 

Lacoste  are  introducing  two  facial 
moisturising  products  for  men. 

Facial  Moisturiser  Bronzer. 
(50ml  £14.50)  is  a  tinted  gel 
designed  to  give  sheer  colour  as 
well  as  moisturising.  It  can  be 
washed  off  with  soap  and  water. 

For  skincare  without  colour, 
the  company  have  produced  Facial 
Moisturiser,  again  in  a  gel 
formulation.  Maurice  Douek  Ltd. 
Tel:  01-328 1036. 


David  who? 

Cusson  are  to  launch  their  first 
national  television  advertising 
campaign  for  Imperial  Leather 
shower  gel  in  March. 

The  commercial  was  directed 
by  David  Bailey  and  features  the 
Kink's  song  "Tired  of  Waiting". 
Using  the  copy  line  '  'one  shower 
and  you're  hooked",  it  shows  a 
young  woman  getting  ready  for  an 
evening  out  and  becoming  so 
involved  in  showering  once  she 
tries  Imperial  Leather  Shower 
that  she  forgets  to  go  out  and 
meet  her  boyfriend. 

An  on-pack  promotion 
continues  the  theme,  with  packs 
bearing  the  commercial's  copyline 


and  a  £0.99  special  price  ticket. 
Consumers  are  offered  their 
money  back  if  they  are  not 
impressed  after  trying  the 
product.  Satisfied  customers  can 
use  a  15p  off  coupon  on  their  next 
purchase.  Cussons  (UK)  Ltd.  Tel: 
061  792  6111. 


Body 
business 

Blackmores  are  introducing  an 
exfoliating  product  for  the  body. 

White  Ivy  body  scrub  (150g 
£4.86)  is  designed  to  exfoliate  and 
cleanse  all  over  the  body,  and 
contains  apricot  kernals  and  plant 
extracts.  Blackmores  Laboratories 
Ltd.  Tel:  0753  683815. 


Here  is . . . 

Lancome  are  introducing  a 
quarterly  magazine  to  be  mailed  to 
their  customers. 

"Le  News"  gives  details  of 
new  products  and  promotions  and 
details  the  advice  available  from 
Lancome  counters.  Lancome  Ltd. 
Tel:  01-629  8867. 


INFORMATION  •  FOR  •  PHARMACISTS 


Couldn't  you  and  your  assistant  use  a  small 

amount  of  help  sometimes?  Are  you 
depressed  by  mundane  clerical  tasks? 
Frustrated  by  how  long  they  take  in  a  busy  shop? 
Is  there  never  enough  time  to  do  everything  properly? 

Well  you'll  be  pleased  to  learn  that  help  is  at  hand,  in  the 
shape  of  Link. 

We'll  be  glad  to  introduce  you  to  the  benefits  of  Link 
Systems,  it  will  take  the  work  out  of  stock  ordering,  simplify 
the  production  of  labels,  provide  up  to  the  minute  pharmacy 
news.  With  just  a  small  amount  of  instruction,  you'll  be  able 
to  handle  all  these  tasks  quickly  and  efficiently,  leaving  you 
able  to  attend  to  your  customers  and  giving  you  the  time  to 
look  after  your  pharmacy. 


PHONE  LINK-LINE  ON  0928  717070  Ext  302 
NOW  FOR  SOMEONE  WHO  REALLY  CAN  HELP. 


LINK 

PHARMACY 
S  Y  STEMS 

Available  from  your  local 
AAH  GROUP  WHOLESALER 


National  push 
for  Hartmann 


Paul  Hartmann  Ltd  are  now  using 
the  Ramer  Marketing  sales  force 
to  distribute  their  cotton  wool 
range,  and  are  aiming  for 
nationwide  distribution. 

The  range  is  currently 
distributed  directly  to  over  800 
chemists  in  the  London  area,  but 
Ramer  Marketing  sales  people 


will  now  be  calling  on  pharmacies 
in  all  areas.  The  Bel  de  Luxe  range 
includes  pleats,  beauty  pads,  puffs 
and  cotton  buds,  in  a  variety  of 
colours,  and  as  an  introductory 
offer  the  company  are  giving 
aware  a  free  case  of  beauty  pads, 
worth  £12.40  at  rsp,  with  an  initial 
set  order.  Paul  Hartmann  Ltd. 


I                   ON  TV  NEXT  WEEK 

G  TV  Grampian                U  Ulster 

STV  Scotland 

B  Border                        G  Granada 

(central) 

C  Central                       A  Anglia 

Y  Yorkshire 

CTV  Channel  Islands           TSW  South  West 

HTV  Wales  &  West 

LWT  London  Weekend       TTV  Thames  Television      TVS  South 

C4  Channel  4                   Bt  TV-am 

TT  Tyne  Tees 

Macleans  toothpaste: 

All  areas 

Mediquell: 

GTV,STV,C4 

Proflex  capsules: 

Y 

Reach  toothbrushes: 

ITV.C4 

Redoxon  effervescent  vitamins: 

ITV,C,G,TVS,STV,HTV,U 

Robinsons  baby  foods  &  juices: 

TVS.TTV.TVam 

Robitussin  cough  medicine: 

All  areas 

Sanatogen: 

TTV.TVam 

Setters  Turns: 

All  areas 

Silkience: 

GTV,U,Y,A,HTV,TVS,Bt 

Simplicity: 

All  areas 

Sinutab: 

C4 

Strepsils: 

All  areas 

Super  Poli-grip 

All  areas 

Supradyn  effervescent  vitamins 

ITV,C,G,TVS,STV,HTV,U 

Triogesic  decongestant: 

TTV,C4,TVam 

Venos: 

All  areas 

Wella  Balsam: 

All  areas 

Zestavite: 

TVam 
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COMING  SOON, 
THE  BIGGEST  ANALGESIC  LAUNCH 
IN  THE  LAST  5  YEARS* 


•Based  on  total  media  spent  in  first  year  of launch  (MEAL). 


imin'imjiiKi 


Wellcome  launch  new 
Sudafed  stablemate 


Wellcome  are  launching  Sudafed 
Linctus  for  dry  coughs  to 
accompany  the  existing  Sudafed 
Expectorant  for  chesty  coughs. 

The  product  appears  in  the 
new  Sudafed  livery  which  was 
launched  last  month,  with  a  red 
pack  and  blue  stripe,  using  the 
words  "effective  relief  for  dry 
cough". 

Sudafed  linctus  contains  lOmg 
dextromethorphan  and  30mg 
pseudoephedrine  in  5ml.  Doses 
are:  adults  and  children  over  12 
two  5ml  spoonfuls,  children  aged 
six  to  12  one  5ml  spoonful,  and 
those  aged  two  to  five  half  a  5ml 
spoonful,  all  three  times  a  day. 

Bob  Grice,  general  manager  of 
Wellcome 's  Consumer  Division, 
says:  "We  are  sure  Sudafed 
Expectorant  meets  a  positive 
need  in  the  market,  as  well  as 
filling  a  gap  in  our  range. ' ' 

Sudafed  Linctus  is  available  in 
bottles  of  100ml  at  £1.69  (12, 
£11.89  trade).  The  Wellcome 
Foundation  Ltd.  Tel:  0270 
583151. 


Windsor 
back  four 

Windsor  Pharmaceuticals  have 
announced  their  1988  marketing 
plans  for  Dulcolax,  Laxoberal, 
Enterosan,  and  Stop  Hemo. 

Dulcolax  and  Laxoberal  are  to 
be  supported  by  a  £500,000 
women's  Press  campaign,  and 
continuation  of  the  "Healthy 
Eating  in  later  life ' '  programme . 

Enterosan  will  be  endorsed  by 
John  Carter,  of  the  BBC's  Holiday 
programme,  in  a  booklet  of  holiday 
hints  for  consumers,  for 
pharmacy-only  distribution. 

Stop  Hemo  will  be  backed  by 
an  advertising  spend  of  £250,000 
and  a  new  consumer  booklet. 
"First  Aid  for  your  Child". 
Windsor  Pharmaceuticals.  Tel: 
0344  424600. 


March  savers 

March  discounts  in  Unichem's 
Golden  Prospects  promotion 
include:  Gillette  razors,  Johnson's 
baby  powder,  Mum,  Studio  Line, 
Elnett,  Nivea  skin  care  and  Kodak 
films.  Unichem  Ltd.  Tel:  01-391 
2323. 


NUMARK  CHEMISTS  BENEFIT 
/FROM  EXCELLENT 
2  WAY  COMMUNICATIONS. 


Regional  committees,  a  bi-monthly  newspaper,  trade  training,  national  convent- 
ons  and  regular  visits  from  Numark  Wholesaler  Representatives  mean  Numark  chemists 
are  kept  up  to  date,  and  can  influence  Numark  development.  Just  one  of  the  many  ways 
we  help  keep  independent  chemists  in  the  best  of  health.  Become  a  Numark  chemist  now. 

!  Contact  your  local  Numark  wholesaler,  or  telephone:  Geoff  Bass  (0985)  2 1 5555. 

I   ^^^^^ 


INUMARKI 

^CHEMIST, 
MAKES  YOU  MONEY 
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Stand  by  for  new  Disprol,  from  Reckitt  &  Colman.  Starting  in  March,  Disprol  is  being  launched 
to  the  consumer  with  a  £2  million  nationally  and  radio  campaign.  This  makes  it  the  best-supported 
analgesic  launch  of  the  last  5  years* 

Disprol  contains  paracetamol  for  efficient  pain  relief  and  comes  in  an  easy-to-swallow  capsule 
shape.  The  Disprol  launch  also  features  a  regional  display  competition,  with  £8,000  worth  of  prizes. 


13  winning  pharmacies  will  each  receive  a 


CD  player  and  £50  worth  of  record  tokens. 


Reckitt  &  Colman,  Pharmaceutical  Division,  Dansom  Lane,  Hull  HU8  70S. 


COUNTERPOINTS 


Seven  Seas  supplement 
takes  cue  from  QED 


Minadex  Boost  IQ  (increased 
quota)  is  a  vitamin  and  mineral 
supplement  designed  specifically 
for  young  children  aged  seven 
upwards. 

The  capsules  contain  12 
vitamins  and  10  minerals,  a  range 
which  sets  Minadex  Boost  apart 
from  other  competing  products 
containing  no  minerals  at  all,  say 
Seven  Seas  Health  Care  Ltd. 

The  company  believes  the 
recent  controversy  caused  by  the 
BBC's  "QED"  programme  has 
pinpointed  a  need  for  a  "school 
age"  multivitamin  and  mineral 
supplement. 

The  capsules  contain  only 
natural  colouring  and  are  free  from 
added  flavour  and  preservatives. 
They  will  be  available  from  March 
1  in  display  outers  of  six  boxes  (30 
capsules  or  one  month's  supply, 
£1.99). 

Posters  and  shelf  wobblers  are 
among  the  POS  available  to 
support  the  launch.  Seven  Seas 
Health  Care  Ltd.  Tel: 
0482-75234. 


Take  a  break 

Beecham  Bovril  Brands  are 
running  a  weekend  break 
promotion  on  Horlicks. 

In  return  for  proofs  of 
purchase,  consumers  are  sent  a 
brochure  detailing  over  40 
Ladbroke  hotels,  with  a  discount 
of  50  per  cent  available  on  25  of 
them,  and  25  per  cent  or  10  per 
cent  on  the  others.  Consumers  do 
not  have  to  take  lunch  or  dinner  at 
the  hotel  to  qualify  for  the 
discounts. 

The  offer  runs  concurrently 
with  television  and  Press 
advertising  for  the  brand. 
Beecham  Bovril  Brands.  Tel:  01 
5605151. 


On  reflection 

During  April  and  May,  Warner- 
Lambert  Health  Care  will  be 
providing  selected  pharmacies 
with  Caladryl  mirrors. 

As  part  of  a  showcard  which 
bears  the  message  "Caladryl 
relieves  the  pain  of  sunburn' ' ,  the 
mirrors  are  intended  for 
customers  to  use  when  trying  on 
sunglasses.  Warner— Lambert 
Health  Care.  Tel:  0703  619791 


NUMARK  SUPPORTS  YOU  WITH  AN 
EXTENSIVE  WHOLESALER  NETWORK. 


/ 
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You  receive  personal  service  from  a  local  depot  supplying  a  comprehensive 
leal  and  OTC  range  via  a  low  cost  distribution  service.  Just  one  of  the  many  ways  we 
keep  independent^nemists  in  the  best  of  health.  Become  a  Numark  chemist  now. 
Contact  your  local  Numark  wholesaler,  or  telephone:  Geoff  Bass  (0935)  2 1 5555. 
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NEW  FRAGRANCE  FREE  •  NEW  FRAGRANCE  FREE  •  NEW  FRAGR 


NOTHING  ADDED. 


a  new  cleansing  milk  from  anne  french*is  about  to  hit  your 
shelves.  the  leading  liquid  cleanser,  anne  french,  will  now  be 
joined  by  a  Fragrance  Free  version. 

building  on  the  strength  of  the  original  milk, the  new  addition 
will  attack  the  growing  fragrance  free  sector. 

With  a  nationwide  promotional  investment  of  £Vi  million, 
customer  interest  will  soon  leave  you  with  everything  taken  away. 


FACE    TOMOR  ROW 


•Trade  mark 


Whitehall 

L  A  BO  R ATORI  ES 


THE  FASTESTGROWING 
BRAND  IN  1987*  IS 
BACK  WITH  A 
6  WEEK  NATIONAL 
TELEVISION 
CAMPAIGN  FROM 
MONDAY  7TH  MARCH 

KNIGHTS 
CASTILE! 


Profit.  Pure  and  Simple 

'Source:  AGB  toilet  soap  market  share  by  volume  1987. 


COUNTERPOINTS 


Photography's  "sleeping 
giant"  wakes  up 


Agfa  have  launched  a  "multi- 
million"  pound  branding  campaign 
after  they  dropped  "Gevaert" 
from  their  corporate  name. 

Banners  advertising  the 
company  at  major  football 
fixtures,  including  the  World  Cup, 
are  to  be  used  in  the  campaign. 

Agfa's  UK  corporate  affairs 
manager  Philip  Miller  says  '  'Agfa 
has  always  been  regarded  as 
something  of  a  sleeping  giant. 
Because  the  bulk  of  our  business 
is  industrial  rather  than  consumer, 
unlike  our  major  competitors, 
there  has  been  little  need  for  a 
high  public  profile.  This  is  the  first 
stage  of  the  giant  waking  up" . 

Orders  of  100  Agfa  films  will 
qualify  retailers  for  a  free  black 


holdall  bag.  With  orders  of  200 
films  retailers  will  receive  20  Agfa 
maxi  films  free,  says  the 
company. 

Agfa  are  also  hoping  to  set  up 
a  network  of  designated  stockists 
who  take  the  full  range  of  audio 
and  video  tapes. 

Retailers  who  buy  a  minimum 
quantity  will  receive  a  display 
stand,  dump  bins  and  display 
charts  featuring  the  '  'Buffs  guide 
to  Agfa  audio  high  tech"  and 
"Agfa  audio  cassette 
mechanics". 

Designated  stockists  will  be 
able  to  replenish  their  stocks  on 
special  terms  and  take  part  in 
promotions,  say  Agfa  Gevaert  Ltd. 
Tel:  01-5602131. 


Polaroid  instant  gift 


Polaroid  film  for  miniportrait 
camera  users  —  T669S  —  now 
comes  in  a  box  of  20  films,  each  foil 
wrapped  (£143.30). 

Until  the  end  of  March 
Polaroid  are  giving  away  a  film 


warmer  box,  which  is  insulated 
and  heated  to  keep  film  at  the  right 
temperature,  with  each  order  of 
the  new  film  pack  from 
miniportrait  operators.  Polaroid 
(UK)  Ltd.  Tel:  072759191. 


Optrex  lasts 
longer 

Crookes  Healthcare  have 
reformulated  Optrex  eye  drops  to 
incorporate  benzalkonium 
chloride  as  preservative,  which 
extends  its  once-opened  expiry  to 
three  months  as  opposed  to  the 
normally  recommended  28  days. 
The  eye  drops  now  use  the  same 
preservative  as  Optrex  eye  lotion. 

The  newly  formulated  eye 
drops  will  include  a  "New 
Formula' '  flash  on  the  front  of  the 
pack  for  the  next  six  months. 
Crookes  Healthcare  Ltd.  Tel:  0602 
507431. 

Simplicity 
itself 

Kimberly-Clark  are  mounting  an 
on-pack  promotion  for  Simplicity. 

From  March,  all  products  in 
the  range  will  be  flashed  with  the 
"save  &  select"  promotion  giving 
consumers  the  choice  between 
book,  record  or  garden  tokens  or 
coupons  redeemable  against 


subsequent  purchases  of  any 
Simplicity  brand. 

A  £1  token  or  £1.25  worth  of 
coupons  can  be  claimed  in  return 
for  proofs  of  purchase  from  40 
towels  or  tampons  and  £2  in 
tokens  or  £2 . 50  in  coupons  for  60 
towels  or  tampons.  Kimberly- 
Clarke  Ltd.  Tel:  0622  77700. 


Good  news 
from  Chefaro 

The  first  consumer  advertising 
campaign  for  recently  launched 
Predictor  Colourtip  (C&D, 
January  2,  pl2)  runs  nationally 
from  March  with  double  page 
spreads  in  the  women's  Press  and 
on  London  Tube  poster  sites.  The 
£500,000  campaign  uses  the  tag 
line  "For  the  most  fantastic  news 
ever  in  the  history  of  the  world' ' . 
Chefaro  Laboratories  Ltd.  Tel: 
0223312956. 


From  March  7  Agiolax  will  no  longer  be 
distributed  by  Fisons  Consumer 
Health.  After  that  date  inquiries 
should  be  directed  to  Dr  Madaus 
GMBH  &  Co,  Ostmerheimer  Str 
198,  500  Cologne  91,  West 
Germany. 


NUMARK  GIVE 
El  G  HT  NAT  ION  AL  (ADVERTISING 
AND  PROMOTIONS. 


Regular  advertisements  in  the  top  women's  magazines  and  local  press,  plus 
regular  consumer  competitions,  keep  sales  healthy.  Just  one  of  the  many  ways  we 
help  keep  independent  chemists  in  the  best  of  health.  Become  a  Numark  chemist  now. 
Contact  your  local  Numark  wholesaler,  or  telephone:  Geoff  Bass  (0985)  2 1 5555. 


:|NUMARK|= 
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MAKES  YOU  MONEY 


CHEMIST  &  DRUGGIST  27  FEBRUARY  1988 


373 


COUNTERPOINTS 


Crookes  and  Jacket 
in  year-long  link 


THfYUTAM 
WHATEVER 
BA'SY  THROWS 

AT  THEM  g,  ■ 

Jumbo 
ad  spend 

Unichem  are  backing  the  launch  of 
their  Ultra  absorbent  nappy  with  a 
£250,000  advertising  campaign. 

The  advertisement,  which 
shows  a  baby  elephant  soaking  a 
nappy  with  its  trunk,  bears  the 
slogan  "New  Unichem  Ultra 
Absorbent  nappies  —  They'll  take 


whatever  baby  throws  at  them" . 
Running  from  March  to  August,  it 
will  appear  in  Mother  &  Baby, 
Mother,  Parents,  Under- Fives, 
Family  Circle  and  Woman 's  Own, 
with  appearances  too  in  three 
baby  annuals  —  "The  Bounty 
Baby  Book",  "You  &  Your 
Baby"  and  "The  Baby  Book". 
Unichem  Ltd.  Tel:  01-391 2323. 

No  yellow 
polka  dots 

Peaudouce  will  be  supporting  the 
national  launch  of  their 
superabsorbent  nappy  Babykin; 
with  a  £2m  advertising  burst 
during  March,  April  and  May. 

The  campaign,  which  will 
feature  a  mixture  of  television  and 
radio  advertising,  will  be  seen  in  all 
television  regions  and  on  all 
independent  local  radio  stations  in 
the  UK.  The  commercials  feature 
an  adaptation  of  a  famous  song 
with  the  slogan  "She  wore  an  itsy, 
bitsy,  teeny  weeny,  Peaudouce 
Ultra  Babykini".  Peaudouce  (UK) 
Ltd.  Tel:  0992  445522. 


Crookes  Healthcare  and  Jackel 
International  are  working 
together  from  April  until  March 
next  year  to  jointly  promote 
Farley's  Breakfast  Timers  and  a 
range  of  Tommee  Tippee  feeding 
lines. 

The  promotion,  worth 
£250,000,  will  offer  mothers 
buying  any  of  the  four  Breakfast 
Timer's  varieties  coupons 
totalling  50p  off  the  Tommee 
Tippee  Stay  Warm  Trainer  bowl 
(25p  off),  the  Sip'n'Seal  cup  (15p 
off)  and  the  spoon  and  fork  set 
(1  Op  off).  Farley's  will  be  flashing 
the  offer  on  the  front  of  the  pack. 

Tommee  Tippee  national 
accounts  sales  manager,  John 
Kingham,  says  the  promotion  will 
increase  sales  in  both  brands. 
'  'The  Farley's  Breakfast  Timers 
range  is  the  ideal  partner,  linking 
a  top  selling  baby  food  brand  with 
the  dominant  baby  feeding 


products  brand,"  he  says. 

While  distribution  of  baby 
feeding  equipment  is 
predominantly  through  chemists, 
Jackel  hope  this  latest  promotion 
will  give  them  a  breakthrough  into 
the  grocery  sector. 

Farleys'  Amanda  Wright  says:  I 
"The  promotion  will  further  ; 
stimulate  sales  of  the  Breakfast  I 
Timers'  range  in  a  market  sector 
which  is  growing  at  a  rate  of  35  per 
cent  a  year." 

The  promotion  will  be 
supported  by  magazine 
advertising  in  the  May  editions  of 
selected  mother  and  baby 
magazines.  Jackel  International 
Ltd.  Tel:  091-250  1864.  Crookes 
Healthcare  Ltd.  Tel:  0602  507431. 


Colic 
advice 

Pharmax,  makers  of  Infacol,  have 
produced  a  leaflet  "Parents  guide 
to  infant  colic"  that  answers 
questions  posed  by  anxious 
parents  who  are  confronted  for 
the  first  time  with  a  baby 
apparently  in  agony. 

Copies  are  available  from 
Pharmax  representatives  or 
direct  from:  Pharmax  Ltd.  Tel: 
032291321. 


Disney  time 

Red  Ten  are  launching  a  range  of 
Walt  Disney  slippers. 

The  slippers  feature  Mickey 
Mouse  and  other  well-known 
Disney  characters,  and  display 
stands  depicting  the  Walt  Disney 
theme  will  be  available.  Red  Ten 
Group.  Tel:  01-724  0250. 


Spoonfeed 

Robinsons  Baby  Foods  are  giving 
away  a  free  weaning  spoon 
covermounted  on  every  copy  of 
the  March  issue  of  Mother  &  Baby  \ 
magazine.    The    Robinsons  j 
branded  spoon  is  designed  to  be 
the  right  shape  and  size  for  I 
introducing  solid  foods  to  a  baby,  j 
Readers  will  also  be  offered  j 
the  opportunity  to  write  away  for 
two  free  samples  of  Robinsons 
baby  foods.  Colman's of  Norwich. 
Tel:  0603  660166. 


WYETH  GENERICS 
PHARMACY  CROSSWORD  NO.  2 

The  solution  to  No.  2  will  appear  alongside  No.  3  in  March,  1988. 


Clues  Across 

7  Twist  tin.  say  to  avoid  madness  (6| 

8  Elecampane  carbohydrate  [6] 

9  Sir  David  Bruce  gave  this  infection  his  name  |8. 5) 

1 1  Somewhat  queer  seeming  language  |4) 

12  A  tale  of  gold  found  in  the  dirty  house  |5| 

16  No  life  in  this  German  condition  [5| 

1 7  Magnesium  silicate  in  other  words,  some  calculate  (4) 

21  With  true  pharmaceutical  skill,  the  Roman  way  |8.5| 

22  Sjmbucus.  but  several  and  getting  on  |6| 

23  Plant  has  head  cut  off  to  treat  constipation  |6| 

Clues  Down 

1  This  quality  you  can  be  certain  of  with  Wyeth  1 7J 

2  Apply  a  protective  oxide  film  [7] 

3  Use  to  make  a  spirit  stationary  [5] 

4  Common  to  every  batch  of  a  Wyeth  generic  |7| 

5  Aromatic  bud  for  many  to  adore  |5| 

6  Characteristic  of  sound  sleep?  |5| 

10  The  ballet  skirt's  catch  is  with  you  twice  (in  France|  (3.4) 

13  Wheretopackacranofyen7|7| 

14  Snake  confused  with  a  flier  for  the  fetter-bone  |7| 

15  Scuttle  a  cheat  and  you'll  have  the  rep  back  |7| 

18  Seats  form  a  plus  for  any  pharmacy  |5| 

19  pH  droppers  as  the  Spanish  leader  enters  |5] 

20  Spars  are  made  to  abrade  |5| 


Solution  to  Puzzle  Mo.  1 

Across:  4  Somewhat  8  Lemony,  9  No  sweets.  10  Terminus.  II  School, 
12  Kittycat,  13  Iron  fist.  16  Tennyson,  19  Cut  it  out:  21  Chaste.  23 
Nuffield.  24  Schizont,  25  Eights.  26  A  loan  due  Down:  I  Generic.  2 
Formation.  3  Pyknic:  4  Sensation  centre.  5  Must  stop,  6  Wyeth,  7 
Actions,  14  Farthings.  15  Asteroid.  17  Ethical.  18  Quality.  20  Toffee. 
22  Spina 

Prizes  of  £5  will  be  awarded  to  the 
senders  of  the  first  10  correct  solutions 
drawn  on  5th  March  1988. 

Name  No.  2 

Address 


Get  the  right 
result  with 


Send  your  crossword  to 
Wyeth  Generics.  If  it's 
selected  for  publication 
here,  we'll  send  you  £50 

  Puzzles  should  be  no  larger 

  than  13x13  squares. 

Wyeth  Generics,  Wyeth  Laboratories,  Huntercombe  Lane  South,  Taplow,  Maidenhead,  Berks  SL6  OPH 


WYETH 


GENERICS 


QUALITY  ASSURED 
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'Bringing  homoeopathy  to  the  people!' 


Over  200  press  advertisements  are  booked  to 
appear  throughout  this  year,  bringing  the 
Nelsons  name  to  an  ever  widening  circle  of 
potential  users.  Tubecards,  displays,  leaflets, 
brochures  are  all  there  to  support  your  own 
sales  promotion. 

For  London,  Nelsons  will  be  sponsoring  the 
LBC  pollen  count  broadcasts  by  Philip  Eden 
during  the  Hayfever  season. 

To  be  sure  you  are  well  stocked,  order  from 
your  wholesaler  now  or  call  us  on  our  Trade 
Order  Number  0800  289515. 


MAJOR  1988  CAMPAIGN 


Eye-catching  advertising  and  buy-line  panels  will  appear  in: 


Radio  Times 
Readers  Digest 
You 

Sunday  Observer 
Sunday  Telegraph 
Family  Circle 
Living 

Good  Housekeeping 


Woman  &  Home 
Ideal  Home 
Cosmopolitan 
Woman's  Own 
Health  Magazines 
Mother  &  Baby  Press 
Retirement  Magazines 
and  many,  many  more. 


nelsons 


Estd.1860 


HOMOEOPATHY 


A  NELSON  &  CO  LTD,  5  ENDEAVOUR  WAY,  WIMBLEDON,  LONDON  SW19  9UH 


Now  Leichner  Is  Dr 


LEICHNER  STARTER  UNIT 
This  counter  unit  holds  Nail  Paints 
Lipsticks,  Tinted  Foundation  Jars, 
Mascara  and  Match  Stix  Pencils. 


These  two  stunning  units  are  available  individually  t 
together  to  make  one  eye-catching  display  which  I 
the  complete  Leichner  range. 


LEICHNER  EXTENSION  UNIT 
This  counter  unit  holds  Liquid 
Foundation,  Touch  and  Shimmer, 
Pressed  Powders,  Californian  Glow 
Blushers,  Eyeshadow  Singles  and  Eyeshadow 
Duos. 


3d  To  Kill! 


LEICHNER  SELF  SELECTION  UNIT 
This  free  standing  unit  holds  the  complete  Leichner  range  including 
Tinted  Foundation  Jars,  Tinted  Foundation  Tubes,  Twist  and  Glow, 
Liquid  Foundation.  Touch  and  Shimmer,  Face  Powders,  Razzle  Dazzle, 
Body  Dazzle,  Starmaker,  Mascara,  Match  Stix,  Eyebrow  Pencils, 
Eyeshadow  Singles,  Eyeshadow  Duos,  Blushers,  Nail  Paints,  Lip 
Sticks,  Flighty  colours  and  Licks  Stix. 


iiHiBt  Leichner,  creators  of  glamorous 
tegfl  i  l°°ks  for  over  100  years,  follow 
PBlp  one  success  after  another. 

Now,  with  these  exciting  new  self 
selection  units,  you  can  be  sure  Leichner 
will  have  a  long  running  profitable  hit. 

With  these  attractive  Leichner 
merchandisers  you  get  valuable  product 
out  of  the  drawer  and  on  display  -  that 
means  more  sales  and  profit.  Take  a  closer 
look  at  the  benefits: 

f       Leichner  make-up  has  an  un- 
beatable reputation  and  is  renowned 
by  experts  and  professionals  the 
world  over. 

The  Leichner  range  is  compJete 
prl  and  appeals  to  all  ages  and  skin 

KJ  types- 

^  Self  selection  means  more 
t^^"^  sales,  freeing  your  staff. 

^  The  range  includes  the  famous 
ffeil  Kamera  Klear  foundation  products. 


m  The  units  are  FREE  when  you 
^^PT    order  the  stock  to  fill  them. 

The  merchandisers  are  quick 
(T1  and  easy  to  refill.  Just  one  call  and 
ter ;  your  Sales  Representative  will  do 
%.  ,  the  rest. 

For  Better  Sales  -  Better  Service 
-  Better  Profits  -  Stock  Leichner! 


Leichner  Cosmetics,  Beauty  House,  Hawthorne  Road 
Eastbourne.  East  Sussex  BN23  6QX.,Tel:  (0323)  641244 


Please  return  this  coupon  today. 
Leichner  Cosmetics 
Beauty  House,  Hawthorne  Road 
Eastbourne,  East  Sussex  BN23  6QX. 


Name: 
Store: 


Address: 


Tel: 


C  &.  D  27/2 


The  9th  International 

HEALTH  FOOD  TRADE 

Exhibition  and  Convention 


Five  hundred  million  pounds 

(How  much  do  you  get?) 


£500  million  is  the  retail  value  of  the  health  food  trade  in  the 
UK.  About  half  the  turnover  goes  through  specialist  health 
foods  shops.  The  market  is  dynamic  and  pioneering. 

Trade  margins  are  good. ..in  the  region  of  331/3  %  on  food 
supplements,  alternative  remedies  and  natural  beauty 
products  and  25  %  on  natural  and  whole  food 
products.  But  at  Helfex  many  exhibitors  are  offering 
special  deals  giving  even  better  terms  to  buyers. 

If  you  are  a  buyer  of  health-care  or  food  products,  you 
should  visit  Helfex.  The  journey  by  rail  to  the  NEC  is  fast 
from  main  line  stations  and  the  Exhibition  Centre  is  well 
served  by  motorways  if  you're  travelling  by  car. 
Car  parking  is  free  for  Helfex  visitors.  Trade  only. 
Admission  free. 

Further  information  from  Helfex  88,  The  Old  Coach 
House,  Southborough  Road,  Surbiton,  Surrey  KT6  6JN 
(phone  01 -399  6693). 

It's  a  big  market! 


NATIONAL 
EXHIBITION 

CENTRE  BIRMINGHAM 

6th  &  7th 
MARCH 

9.30-6.30prn 

EACH  DAY 


HELFEX  88 


mi 


BIO'ORGANICS 


"Th*  We  extension  company" 


Oil  ofjavanicus  —  a  new 
source  ofGLA  from  FSC 

Vitabrit  —  a  natural  beta- 
carotene  launched  by 
Britannia 


Bio-organics  —  an 
Australian  range  being 
marketed  by  Arrowmed 


Helfex  88 — a  high  point 
for  the  health  food  trade 


Two  hectic  days  of  trading  should 
set  the  pace  for  the  health  food 
industry  during  1988,  when  the 
Helfex  Exhibition  and  Convention 
opens  on  March  6-7,  at 
Birmingham's  National  Exhibition 
Centre.  This  ninth  biennial  fair 
shows  what's  on  offer  in  a  market 
with  a  retail  value  of  £500  million  in 
the  UK.  With  the  average 
specialist  health  store  carrying 
anything  up  to  2,500  lines,  today 
sees  a  wide  diversification  of 
products,  but  foods  remain  the 
fundamental  factor  with  trade 
margins  in  the  region  of  25  per 
cent. 

New  products  and  promotions 
will  be  the  keynote  of  the  135 
stands.  Nutritional  supplements 
remain  a  vital  area  for  the 
specialist  retailer,  but  with  the 
role  of  natural  medicines  under 
consideration  by  the  European 
Parliament  and  the  DHSS, 
coupled  with  the  present  public 
swing    towards  alternative 


therapies,  interest  in  herbal, 
homoeopathic,  biochemic  and 
anthroposophical  medicine  is  high. 
A  survey  last  year  showed  herbal 
medicine  to  be  Britain's  fastest 
growing  alternative  medicine 
therapy. 

Despite  expansion  of  floor 
space  this  year,  Helfex  '88  was  an 
early  sell-out.  The  organisers,  the 
British  Health  Food  Trade 
Association,  closed  a  waiting  list  of 
over  40  companies  back  in 
January.  Helfex  is  the  largest  food 
fair  in  Europe,  and  visitors  are 
expected  from  35  countries. 

Wholesale  order  books  point 
to  the  buoyancy  of  the  health  food 
market.  Warehouse  space  has 
been  expanding  with  sales 
growing  at  the  rate  of  up  to  30  per 
cent  a  year.  One  of  the  largest 
pavilions  is  taken  by  Brewhurst 
Health  Food  Supplies,  who  offer 
over  3,000  lines  from  250 
manufacturers.  "Helfex  provides 
the    opportunity    to  meet 


customers  in  person, ' '  says  Colin 
TophilJ,  Brewhurst  trade  relations 
director.  "All  companies 
represented  will  be  offering 
attractive  trade  deals  and  extra 
discounts,  which  makes  it  a  must 
for  all  specialist  retailers  to 
attend."  Car  parking  and 
admission  to  Helfex  is  free,  and 
this  trade-only  exhibition  is  open 
9-30am-6.30pm  on  both  days. 


Try  some 
rice  cake.. 

The  G.F.  Dietary  Group  will  be 
adding  several  new  products  to  its 
range.  The  company  claims  to  be 
one  of  the  first  UK  manufacturers 
of  rice  cakes,  and  offers  seven 
varieties,  including  original  and 
with  sesame  (both  in  salted  and  no 
salt  added  varieties),  and  with 


buckwheat,  millet,  and  corn  (all 
with  no  salt  added).  All  retail  at 
£0.45. 

BB  fruit  juices  are  100  per  cent 
grape  juice  with  no  added  sugar 
and  are  non-alcoholic.  The  line  is 
available  in  red  or  white  grape  in 
11,  or  250ml packs. 

Dietor  gums  comes  in  four 
flavours  —  liquorice,  lemon, 
orange  and  mint  —  in  foil  wrapped 
packs.  A  free  display  stand  will  be 
given  with  orders  of  eight  display 
packs.  Made  with  fructose,  they 
are  suitable  for  diabetics  and  low 
calorie  diets  and  contain  less  than 
60  calories  per  pack. 

And  the  company  is 
introducing  long  shelf  life ,  "menu 
meals"  for  specialised  diets. 
Vegetable  casserole  and 
vegetable  burgers  in  barbeque 
sauce  are  designed  for  low  protein 
and  gluten-free  diets,  and  come  as 
'  'just  head  and  serve ' '  individual 
300g  servings.  G.F.  Dietary 
Supplies  Ltd.  Tel:  01-951  5155. 
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Vitabrit 
naturally 

Vitabrit  natural  beta  carotene  is  a 
new  line  from  Britannia  Health  to 
be  launched  at  Helfex,  and  is 
claimed  to  be  the  first  naturally 
produced  beta  carotene  available 
in  the  UK.  It  is  made  from 
dunaliella,  a  natural  sea-plant 
which  has  been  found  to  be  a  rich 
source  of  the  compound. 

Synthetically  produced  beta 
carotenes  currently  available 
contain  only  the  trans  isomer, 
whereas  the  naturally  occurring 
form  in  Vitabrit  (300  capsules 
£5.95)  contains  50  per  cent  trans 
and  50  per  cent  cis.  The  trans 
isomer  is  stored  in  the  body  and 
converted  into  vitamin  A  as  the 
body  requires,  say  Britannia, 
whereas  cis  beta  carotene 
circulates  freely,  able  to  scavenge 
free  radicals.  Regular  high  doses 
of  beta  carotene  have  been  shown 
to  protect  those  who  are 
particularly  sensitive  to  sunlight, 
the  company  claims. 

Demand  for  evening  primrose 
oil  has  never  been  greater,  say 
Britannia,  and  two  new  lines  are 
being  launched  at  Helfex.  A  larger 
30ml  bottle  of  Efamol  oil  is  now 
available.  At  the  same  time  the 
10ml  dropper  bottle  has  been 


repackaged.  Efamol  Marine  is  also 
now  available  in  larger  jars  of  90 
capsules.  Britannia  Health 
Products  Ltd.  Tel:  0737  773741. 


Push  for 
Seatone? 

A  new-look  pack  for  Seatone 
green-lipped  mussel  extract  is  to 
be  unveiled.  Booker,  who 
acquired  the  range  last 
November,  say  they  are  injecting 
fresh  ideas  and  finance  into  the 
brand.  A  new  super  strength  pack 
(£7.95)  contains  a  month's  supply 


of350mg  capsules,  and  features  a 
cap  designed  with  arthritis 
sufferers  in  mind.  A  special 
competition  is  being  run  for 
visitors  to  the  show.  Cash  prizes 
of  £100,  £50  and  £25  will  be 
presented  each  day  to  the 
winners.  Booker  Health  Foods 
Ltd.  Tel:  093  23  41133. 

New  look 
for  a  25 
year  old 

Healthilife  celebrates  25  years 
with  three  new  product  ranges  for 
1988,  a  new  merchandising 
service  and  new  packaging 
designs.  Helfex  will  see  the 
unveiling  of  new  look  packs,  which 
will  be  introduced  gradually  over 
the  next  two  years,  and  the 
merchandising  package.  A  free 
consultancy  service  will  be 
available  to  retailers  who  request 
this  facility  at  Helfex.  Healthilife 
will  pay  for  an  independent  expert 
to  visit  stores  and  to  advise  how 
they  can  increase  both  stock-turn 
and  throughput.  On  average,  test 
stores  showed  a  sales  increase  of 
20  per  cent,  say  Healthilife  Ltd. 
Tel:  0274  595021. 


Time  for  tea? 

The  theme  of  Vitalia's  stand  will 
be  the  achievements  of  the 
nineteenth-century  German 
naturopath,  Father  Sebastian 
Kneipp.  He  was  among  the  first  to 
investigate  why  plants  and  herbs 
can  help  relieve  and  cure  certain 
ailments  and  diseases.  The  plants 
could  be  administered  either  by 
effusing  them  in  water  to  produce 
a  herbal  tea,  or  by  presing  them 
into  an  oil  absorbed  into  the  skin  in 
a  hot  bath. 

An  expanded  range  of  herbal 
teas  is  being  exhibited  including 
Relaxantee,  to  help  cope  with 
mental  stress  and  physical 
tension;  Laxatee  contains  a 
combination  of  senna  leaves, 
camomile,  fennel  and  centuary 
herbs  to  aid  digestion.  Kneipp 
Coughtee  soothes  the  symptoms 
of  coughs  and  colds;  Puritee  can 
be  taken  to  cleanse  impurities 
from  the  body,  while  Slimatee 
encourages  a  natural  decrease  in 
weight.  Rheumatee  relieves 
muscle  and  joint  pain. 

Six  new  single  herb  teas  are 
also  being  launched.  They  are 
camomile,  peppermint,  rosehip 
with  hibiscus,  nettle,  orange 
blossom  and  mixed  herb  tea. 

Four  shower  gels  — 
rosemary,  juniper,  orange 
blossom,  and  spruce  and  pine  — 


Potter's 

For  over  170  years  Potter's  has  been  Europe's  leading 
manufacturers  and  suppliers  of  herbal  medicines  in  tablet,  liquid 
extract,  dried  herb  and  other  forms. 

The  company  holds  2,000  Product  Licences  and  produces 
and  markets  its  remedies  under  the  provisions  of  the  Medicines 
Act  1968. 

There  is  now  an  increasing  awareness  of  the  important  role  that 
herbal  medicine  could  play,  alongside  synthesised  drugs,  in  the 
health  service.  It  is  now  realised  that  this  comparatively  safe  and 
more  gentle  form  of  medication  can  be  used  in  many 
indications  where  highly  potentised  drugs  are  not 
essential  treatment. 

If  you  would  like  details  of  the  herbal  medicines 
available,  write  to  Harry  Hall  MPS,  Chief 
Pharmacist,  Potter's  (Herbal  Supplies)  Limited, 
Leyland  Mill  Lane,  Wigan,  Lancashire  or 
come  and  see  us  at  Helfex  88. . 

STAND  B50 
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are  being  unveiled. 

Vitalia  are  also  launching  two 
other  new  products  —  EPOPA 
and  Hair  Formula.  EPOPA  is 
formulated  to  help  prevent  athero- 
sclerosis. Its  main  ingredients  are 
evening  primrose  oil,  borage  oil 
and  salmon  oil,  together  with 
nicotinic  acid  and  vitamin  E  to 
prevent  oxidative  destruction  of 
the  essential  fatty  acids. 

Hair  Formula  aims  to  tackle 
the  problem  of  hair  loss.  It 
combines  valerian  root, 
pantothenic  acid,  iodine  and 
keratin  and  a  number  of  amino 
acids,  minerals  and  vitamins. 
Vitalia  Ltd.  Tel:  0442  231155. 


Bio-organics 
from  Down 
Under 

Australian  manufacturer  Bio- 
organics  are  introducing  their 
range  of  vitamin  and  mineral 
dietary  supplements  through  UK 
distributor,  Arrowmed  Ltd.  All  of 
the  products  are  presented  in 
capsule  form  and  are  free  of 
synthetic  fillers  and  artificial 
colouring. 

Included  in  the  range  are 
Arizona  Odourless  Garlic,  for  the 
relief  of  the  symptoms  of  colds  and 
'flu;  Horseradish  Complex  for  the 
relief  of  hayfever  and  sinusitis;  and 
Calcium  Citrate.  Bio-organics  also 
manufacture  a  milk-free 
Lactobacillus  Acidophilus, 
Megadophilus,  containing 
beneficial  bacteria  for  a  healthy 
intestine  and  assisting  bowel 
disorders  and  good  digestion. 

The  company  will  be  the 
official  nutritional  supplier  for  the 
Australian  team  at  the  Olympic 
Games  in  Seoul.  Distributor 
Arrowmed  Ltd.  Tel:  0420  64300. 


Drink  up  with 
Dietade 

Eight  new  products  from  Dietade 
Foods  will  be  on  show:  a  low 
calorie  granulated  sweetener,  a 
range  of  three  decaffeinated  teas 
and  four  herbal  teas.  They  will  be 
key  items  in  a  display  of  low  calorie 
and  dietary  foods  from  both  the 
Dietade  and  the  Appleford  ranges. 

Dietade  low  calorie  granulated 
sweetener  is  packed  in  35g  jars 
and  looks  and  tastes  like  ordinary 
white  sugar  although  it  has  only  10 
per  cent  of  the  calorie  content  on 
spoon-for-spoon  comparison, 
says  the  company.  It  can  be  used 
in  beverages,  or  for  sprinkling  on 
food  and  for  cooking  in  some  low 


calorie  recipes. 

Concern  that  too  much 
caffeine  can  be  detrimental  to 
health  has  created  a  new  market 
for  three  varieties  of  decaffeinated 
tea  recently  introduced.  Lemon 
flavour,  fruity  flavour  and  Earl 
Grey  are  presented  in  25  x  2g 
tagged  sachets  to  each  packet, 
and  each  sachet  contains  less  than 
0.4  per  cent  caffeine.  Four  herb 
teas  are  also  being  launched: 
Dayfresh,  Freshmint,  Wideawake 
and  Dreamtime. 

The  Dietade  stand  will  be 
attended  by  Cyril  Hehir,  managing 
director  and  Peter  Nowak,  sales 
and  marketing  manager.  Andrew 
Spraggs,  sales  director  of  Ernest 
George  who  represents  Dietade 
in  the  chemist  trade,  will  be  in 
attendance  on  March  7.  Dietade 
Foods  Ltd.  Tel:  01-5782345. 


A  toothy 
offer  from 
Weleda 

Weleda  are  offering  50p  per  outer 
ordered,  plus  5  per  cent  off 
invoice,  giving  48  per  cent  por  at 
Helfex.  Specialist  toothpastes  are 
an  area  of  increasing  interest  and 
Helfex  sees  the  launch  of 
Krameria  toothpaste.  A  Swiss 
formulation,  it  is  available  in  self- 
advertising  display  outers  of  12  at 
£10.44  trade,  £1.50  rsp,  size: 
50ml. 

The  exhibition  sees  the  launch 
of  Calendula  shampoo  for  mother 
and  baby  —  a  "no  tears",  low- 
fragrance  shampoo.  Packaged  in 
unbreakable  250ml  flip-top 
bottles,  it  is  available  in  outers  of 
six  with  display  crowner,  at  £5.04 
trade,  £1,45  rsp. 

Welder  are  also  introducing  a 
consumer  promotion  in 
conjunction  with  the  British 
Wildlife  Appeal.  Weleda  (UK)  Ltd. 
Tel:  0602  303151. 
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Reevecrest  are  offering  special  deals 
on  orders  placed  for  the  new-look 
Melbrosia  pld  at  their  stand. 
Retailers  will  receive  5  per  cent  off 
the  price  of  all  orders,  plus  £1  cash 
back  per  case  on  orders  from  one 
to  lOcases,  with  £2  cash  back  per 
case  on  orders  of  10  cases 
upwards.  They  will  also  get  a 
promotional  pack  with  a  poster  of 
the  woman  featured  in  the 
advertising  campaign,  a  shelf 
talker,  giant  dummy  pack  and 
information  leaflets . 

The  supplement  for  meno- 
pausal women  was  relaunched  in 
January  with  a  higher  potency 
formula  and  a  support  package 
including  advertising  in  major 
women's  magazines.  Reevecrest 
Healthcare  Ltd.  Tel:  0486825738. 

The  recent  acquisition  of  the  Prewett's 
brand  from  Booker  Health  Foods 
has  made  Northumbrian  Fine 
Foods  one  of  the  largest  suppliers 
of  products  to  the  health  food 
trade.  Several  new  products  are 
being  launched  at  Helfex  including 
a  number  of  new  mueslis  produced 
by  Northumbrian's  subsidiary 
company  —  Danish  Natural  Foods. 
Further  new  developments  will  be 
announced  later  in  the  year  with 
the  completion  of  a  55,000  sq  ft 
extension  to  the  Gateshead 
factory.  Northumbrian  Fine  Foods 
pic.  Tel:  091-482  2611. 


Creighton 
keep  off 
the  sun 

Creighton  Laboratories  are 
introducing  the  Sun  Veil 
collection,  designed  to  help 
achieve  a  natural  tan.  In  addition 
the  company  is  relaunching  its 
Apricot  range  in  new  packaging 
and  extending  it  to  include  14 
products. 

The  Sun  Veil  range  offers  a 
programme  of  year  round  skin 
protection  and  comprises:  an  aloe 
vera  and  tea  tree  oil  sun  tan  cream 
(200ml  £3.75)  with  a  high 
protection  factor  of  8-10  for  fair 
and  highly  sensitive  skins. 
Moderate  protection  (factor  4-6) 
is  offered  by  aloe  vera  and  oak 
bark  sun  tan  cream  (150ml  tube 
£4.25)  which  will  moisturise  the 
skin  while  still  allowing  it  to  tan. 
For  skins  which  tan  readily  there 
is  carrot  and  sesame  oil  sun  tan  oil 
(200ml  £3.75)  with  protection 
factor  2-4.  A  total  sun  block, 
available  in  copper  and  bronze 
(10ml  jar  £1.90),  will  provide 
maximum  protection  for  sensitive 
areas. 

An  aloe  vera  after  sun  gel 
(150ml  tube  £3.65)  and  an  aloe 
vera  and  allantoin  after  sun 


£plan  the  best  for- 

Quality  Dispensary 
fittings- plus  Modular 
Shopfittings  such  as 


Shelving  Systems,  Counters,  Display  Units,  offering  a 
modular  format  with  a  wide  choice  of  Finishes  and 
Colours  and  very  reasonably  priced  too!  Also,  the 
Eustal  Aluminium  Showcases  for  those  more  prestigious 
items.  Choose  from  many  sizes,  many  shapes, 
many  colours. 


E 


PLAN 


For  the  best  in  Modular 
Shopfittings  contact: 
Eustace  International 
Freepost  E  Plan  Estate 
New  Road 
NEWHAVEN 
East  Sussex 
BN9  OHE 
Tel  0273  517711 


moisturiser  (200ml  £3.25) 
complete  the  range. 

Also  making  its  first 
appearance  at  Helfex  will  be 
Creighton's  repackaged  Apricot 
range  which  has  been  extended  to 
offer  a  complete  skin  and  body 
care  programme.  New  to  the 
range  are:  a  deep  cleansing  lotion 
containing  apricot  oil  and  vitamin  E 
(2 50ml  £3 . 1 0) ;  a  stimulating  toner 
with  apricot  extract  and  orange 
flower  water  (250ml  £3.05);  a 
long-lasting  moisturising  lotion 
with  apricot  oil  and  vitamin  E 
(250ml  £3.25);  a  light  facial  gel 
containing  apricot  extract,  orange 
flower  water  and  aloe  vera  (50g  jar 
£2.95);  and  a  foaming  bath  gel 
designed  with  apricot  extract  and 
cleansing  agents  derived  from 
coconut  oil  (250ml  £3.85). 

Margaret  Firman,  Creighton's 
marketing  manager,  and  Peter 
Rule,  sales  executive,  will  be  on 
the  stand  for  the  duration  of  the 
exhibition.  Customers  will  be 
offered  a  discount  of  5  per  cent  on 
orders  from  the  new  range. 
Creighton  Laboratories  Ltd.  Tel: 
090665611. 


FSC  uncover 
new  source 


ofGLA 


FSC  are  launching  two  products- 
Oil  of  Javanicus  capsules  and 
capsules  of  fresh  royal  jelly  in 
honey. 

Oil  of  Javanicus  (40  capsules 
250mg,  £3.95)  is  an  alternative 
source  of  GLA  (gamma-linolenic 
acid)  to  the  seed  oils,  evening 
primrose  oil  and  borage  oil,  which 
until  now  have  been  the  major 
sources.  Oil  of  Javanicus  contains 
16  per  cent  natural  GLA  as 
opposed  to  EPO '  s  8-9  per  cent  so 
that  capsule  for  capsule  it  is  more 
cost-effective,  claim  FSC.  The 
process  by  which  the  oil  is 
produced  is  complex  and  based  on 
the  discovery  in  1900  of  a  micro- 
organism, mucor  javanicus, 
present  in  the  starter  culture  used 
by  the  Javanese  to  produce  their 
staple  food,  based  on  soya  beans, 
which  is  called  tempeh.  Oil  of 
Javanicus  also  contains  a  balanced 
blend  of  essential  fatty  acids 
almost  identical  to  human  milk. 

Fresh  Royal  Jelly  in  honey 
capsules  (30  £5.25)  each  contain 
1 50mg  of  royal  jelly  and  200mg  of 
honey  homogenized  with  bees- 
wax, soya  bean  oil  and  soya 
lecithin.  The  recommended  intake 
is  one  capsule  each  day  as  a  food 
supplement.  Food  Supplement  Co 

Ltd.  Tel:  04868  28021.  

Belgian  importer  Dieximport  are 
bringing  to  the  UK  market  the 
Thompson  range  of  vitamins. 
Dieximport.  Tel:  (03)  321  6719. 


Quest  for 
information 

Quest  Vitamins  are  sponsoring 
two  attempts  to  bring  information 
to  the  forefront  of  the  trade.  The 
company's  hospitality  suite  is 
being  used  for  lectures  by  experts 
on  nutritional  subjects,  and  a 
computer-based  nutritional 
information  centre,  designed  for 
public  interrogation,  will  be  on 
continual  demonstration. 

New  products  to  be  launched 
at  Helfex  concentrate  on  the  use 
of  antioxidants  and  the  support  of 
the  body's  immune  system. 
These  include  organic 
germanium,  Co  Enzyme  Q10, 
Sitosan  (plant  sterol)  and  Bio 
Mare-immuno  ((shark  liver  oil). 
All  are  supported  by  Quest's 
technical  information  service. 

Another  new  product  is 
claimed  to  be  the  first  garlic  tablet 
suitable  for  vegetarians  called 
Kyolic  formula  102.  There  are 
also  selected  product  size  changes 
and  label  design  updates.  Quest 
Vitamins  (UK)  Ltd.  Tel:  021-359 
0056. 


BRIEFLY 


Modern  Health  Products  are  offering 
discounts  on  a  variety  of 
established  lines,  and  are 
introducing  a  new  on-pack 
promotion  on  their  Vecon  natural 
vegetable  stock  paste.  There  will 
be  free  gifts  of  mugs  and  aprons 
for  the  first  100  orders  each  day. 

Orders  for  Natex  low  salt 
yeast  extract  will  attract  a  7.5  per 
cent  discount,  and  those  for 
Gelozone  vegetable  gelling  and 
thickening  powder,  which  has 
recently  been  repackaged  into  a 
new  50g  carton,  will  be  offered  at 
10  per  cent  discount. 

Modern  Health's  range  of 
herbal  medicines  will  be  on 
display,  including  Sunerven, 
Vegetex,  Garlodex,  Arocin  and 
Athera.  All  these  will  attract  a  10 
per  cent  discount  for  orders 
placed  at  the  show.  Modern 
Health  Products  Ltd.  Tel:  01-397 
4361. 

H.t.B  (UK)  Ltd  are  promoting  Intrim, 
a  varied  550  calorie  a  day,  five  day 
diet.  Retailers  buying  11  packs  of 
either  Intrim  or  Pranavite  Slim  get 
one  diet  free.  An  Intrim 
competition  is  being  launched 
nationwide  in  Woman's  Own  \ 
magazine.  H.t.B.  (UK)  Ltd.  Tel: 
0532487811. 

Celaton  Laboratory  Research  will  be 
exhibiting  their  new  Skinglow 
capsules  for  skin,  hair  and  nails. 
The  company  says  visitors  can 
visit  the  Buer  Bar,  where  it  will  be 
giving  samples  of  the  Buer  soya 
plant  elixir.  Celaton  Laboratory 
Research  Ltd.  Tel:  01-421 2270. 
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Marigold  Health  Foods  are  introducing 
Engevita  nutritional  yeast  flakes, 
a  rich  source  of  B  vitamins  and 
minerals;  Marigold  sultana  crunch 
and  super  hi-fibre  breakfast 
cereals;  Marigold  braised  tofu;  a 
new  range  of  spices;  soyannaise 
with  garlic,  egg  and  sugar  free; 
and  Marigold  soya  cheese.  A 
special  discount  of  10  per  cent  will 
be  given  off  the  cost  of  all 
retailers'  orders  at  the  exhibition. 
Marigold  Health  Foods.  Tel: 
01-7940114. 

Petty,  Wood  &  Co  Ltd  are  adding  3kg 
bulk  packs  of  crystallised  ginger  in 
raw  cane  sugar  —  presented  in  a 
traditional  sweet  jar  —  to  a  range 
of  some  600  healthy  living 
products.  Best  known  for  its 
Epicure  brand,  the  company 
operates  a  seven  day  delivery 
service  against  a  minimum  order 
of  15 cases  (mixed drop).  Pulses, 
nuts,  dried  fruits,  loose  in  bulk 
packs  for  weighing-out  in-store, 
or  in  convenient  pre-packs  for 
self-service  stores,  are  available. 
Petty,  Wood  &  Co  Ltd.  Tel:  01-251 
2311. 

Seven  Seas  are  offering  visitors  to 
their  stand,  where  their  range  of 
herbal  remedies  is  displayed,  the 
opportunity  of  entering  a  prize 
draw.  A  copy  of  a  limited  edition 
print  of '  'Flowers  from  the  Herb 
Garden"  by  Cornish  based  artist 
Sue  Lewington  will  be  given  away 
free  to  the  first  six  names  to  be 
drawn.  Seven  Seas  Health  Care 
Ltd.  Tel:  0482  75234. 

Faith  Products  are  relaunching  their 
original  Rose  and  Wheatgerm 
moisturising  cream.  Two  years 
after  stopping  production, 
continued  demand  has  stimulated 
the  creation  of  a  new  formula 
using  an  increased  quantity  of  rose 
oil.  The  cream  heralds  a  new 
range  of  rose  oil  products  under 
the  Faith  in  Nature  natural  beauty 
cosmetic  label. 

The  company  is  also  launching 
a  range  of  household  cleansers 
including  a  washing  liquid,  cream 
cleanser  and  fabric  conditioner, 
claimed  to  be  the  first  ever  pure 
plant  natural  household  cleaning 
products  to  be  manufactured  in 
the  UK.  The  products  are 
formulated  from  coconut,  plant 
and  mineral  extracts.  Faith 
Products  Ltd.  Tel:  031-661 0900. 

Granose  Foods  are  showing  their  full 
range  of  more  than  130  products 
and  introducing  several  new  lines. 
On  display  for  the  first  time  will  be 
organic  soya  milk,  soya  yoghurts 
in  four  flavours  and  a  range  of  eight 
vegetarian  frozen  foods.  Also 
being  launched  is  a  range  of 
savoury  sauces  and  three 
varieties  of  mayonnaise.  Granose 
Foods  Ltd.  Tel:  0923  672281. 

Lifeplan  Products  are  showing  a 
number  of  new  products  for  the 
first  time  at  Helfex.  They  include: 


New  lines  from 
Lifeplan 


An  organic  soya  milk 
sweetened  with  cane 
sugar  joins  the 
Provamel  range  from 
Vandemoortele  (UK) 
Ltd.  Tel:  01-570 
3569 


Echinacea  extract  tablets  — 
echinacea  has  been  described  as 
"nature's  antibiotic",  and  a 
powerful  blood  purifier; 
Maximune  tablets  are  a  combina- 
tion of  herbal  extracts  with 
vitamins  and  selenium  to  enhance 
the  immune  system;  Organic 
germanium  capsules;  Amino  700 
tablets,  containing  all  the  essential 
amino  acids;  Supreme  royal  jelly 
250mg  capsules;  Candidophilus 
capsules  —  a  combination  of  non- 
dairy  lactic  bacilli  with  herbal 
extracts  and  selenium;  and  CoQIO 
capsules. 

Discounts  are  being  offered  for 
all  orders  booked  at  the  exhibition 
and  there  is  a  free  prize  draw  for  a 
portable  colour  television  in  which 
all  orders  will  participate.  Lifeplan 
will  be  running  their  biggest  ever 
consumer  advertising  campaign 


»Q  io 


..icillusComj* 
0  Capsules 

Mg0> 


mum 


this  year  with  a  new  series  of 
advertisements  starting  this 
month  in  the  health  related  media 
and  continuing  until  the  end  of  the 
year.  Lifeplan  Products  Ltd.  Tel: 
0455556281. 

The  Yanks  are  back  at  Helfex  for  the 
third  time  with  23  exhibiting 
groups  on  the  US  pavilion.  The 
stand  will  show  a  wide  range  of 
healthfoods  from  the  USA 
including  pulses,  grains,  herb 
teas,  nuts  and  dried  fruits, 
vitamins  and  food  supplements, 
tofu,  health  and  beauty  care 
products,  ginseng,  beverages, 
salad  dressings,  syrups,  etc. 
Details  of  the  exhibitors  can  be 
obtained  from  the  US  Agricultural 
Trade  Office.  Tel:  01-499  0024. 

Vitabiotics  are  introducing  three 
new  products  at  Helfex. 
Pregnacare  contains  16  essential 
nutrients  including  zinc,  iron  and 
folic  acid.  Menopace  has  21 
nutrients  including  zinc, 
magnesium  and  vitamin  B6. 
S.H.C.  (Skin  &  Hair  Care)  has  22 
essential  nutrients.  All  three 
products  retail  at  £3.95  for  30 
capsules.  During  March,  the 
company  is  offering  a  bonus  of 
three  on  a  purcahse  of  a  dozen  for 
all  its  products.  Vitabiotics  Ltd. 
Tel:  01-903  5541. 


383 


WHO  SETS  THE  PACE 
IN  INDEPENDENT 
PHARMACY? 


Vantage,  the  quality  group 
for  the  independent, 
offers  you  so  much  more  than  meets 
your  customer's  eye. 


warn 


Our  Vantage  members  benefit  from 
a  comprehensive  package  planned  to  assist 
in  the  development,  management  and  running 
of  their  pharmacy. 

We  offer  assistance  in  staff  training,  shop  layout 
and  merchandising  and  a  highly  beneficial 
management  information  service. 

The  Vantage  brand  has  been  carefully  created 

to  offer  your  customer  a  comprehensive 
range  of  quality  products  at  keen  prices  with 
excellent  margins  for  you. 

Our  main  aim  is  to  assist  our  members 
in  serving  their  customers 
and  their  local  community,  again  and  again. 

Vantage  Department,  West  Lane,  Runcorn, 
Cheshire  WA7  2PE. 
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IGHT  ON   PRICE   -    RIGHT  ON  YOUR  DOORSTEP 


AG  &  VET  PHARMACY 


AMVIAL  PH ARM 


The  animal  medicines  market  has  two  distinct 
sectors  —  that  for  companion  animals  and  that 
for  commercial  animals.  There  is  potential  for 
all  pharmacies  in  the  former,  but  the  latter  is 
much  more  specialised  and  offers  good 
opportunities  only  for  pharmacists  who  are  in 
the  right  place  and  are  prepared  to  work  hard. 

That  is  the  opinion  of  Vetchem,  a  group  of 
eight  independent,  pharmacist-controlled 
wholesalers  who  supply  veterinary  medicines 
to  pharmacies.  Vetchem  are  turning  their 
attention  towards  the  more  specialised  P 
medicines  for  small  animals,  believing  that  this 
area  is  where  pharmacists  stand  to  gain  most 
and  can  offer  a  service  that  is  not  available  from 
pet  shops  and  other  non-qualified  outlets. 

Vetchem's  secretary,  Brian  Spencer,  a 
pharmacist  who  specialises  in  animal  medicines 
in  Lichfield,  says:  "Every  pharmacist  can 
participate  in  small  animal  health  care,  because 
pets  are  not  exclusive  to  country  areas.  It  is 


estimated  that  one  in  every  three  or  four 
households  in  the  UK  has  a  pet  and  these  are 
the  type  of  people  —  young  families  and  the 
elderly  —  who  are  most  likely  to  visit 
pharmacies  with  prescriptions.  Much  pet  care 
is  preventive  —  routine  worming  and  so  on  — 
and  these  conditions  don't  necessarily  need  a 
vet's  advice,  merely  a  readily  accessible, 
knowledgeable  source  of  products.  There  is 
the  added  safeguard  that  pharmacists  know 
when  animals  should  be  referred  to  a  vet  in  the 
same  way  patients  are  referred  to  a  doctor. 

Douglas  Davidson,  Vetchem's  pharmacist 
contact  for  North  and  Central  Scotland  and  a 
member  of  the  Pharmaceutical  Society's  Ag 
and  Vet  Committee,  points  out  that  ethical 
pharmaceutical  manufacturers  who  are  finding 
expansion  in  human  medicines  limited,  are 
showing  incre?sing  interest  in  ethicals  for  pets, 
but  marketing  these  products  needs 
pharmacists'  active  co-operation. 


"With  their  help  we  can  supply  the  pet 
owner  with  much  more  effective  medjcines 
than  in  the  past.  One  of  the  reasons  we  haven't 
seen  expansion  into  pharmacy  is  that  the  small 
animal  medicines  market  has  been  dominated 
by  one  or  two  manufacturers  who  have 
maintained  GSL  products  to  ensure  wide 
distribution.  Now,  there  are  many  effective 
ethicals  being  introduced  that  can  be  sold  only 
through  pharmacies.  In  other  EEC  countries, 
pet  medicines  are  mostly  distributed  through 
pharmacies  and  many  of  our  European 
colleagues  have  no  idea  what  pet  shops  are. 
With  harmonisation  of  pharmaceutical 
distribution  there  appears  to  be  a  market  ready 
for  British  pharmacists  to  exploit. ' ' 

'  'The  aim  is  to  get  the  pharmacy  associated 
in  the  public's  mind  with  the  sale  of  pet 
medicines.  Too  many  pharmacists  think  animal 
medicines  are  not  for  them,  but  they  are  trained 
in  all  aspects  of  pharmaceutical  products. 
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Giving  a  service  in  this  area  can  enhance  the 
pharmacist's  public  standing. 

He  quotes  the  example  of  one  pharmacist  in 
business  near  a  riding  school  who  decided  to 
stock  one  or  two  horse  wormers,  not  expecting 
to  sell  many,  and  was  surprised  to  find  his  sales 
had  soared  to  '  'well  into  three  figures"  every 
month.  Although  recent  legislation  has  enabled 
the  500  or  so  saddlers  to  continue  selling 
certain  horse  wormers,  Mr  Davidson  believes 
the  current  anthelmintics  on  the  saddlers'  list 
will  eventually  be  superceded  by  more  effective 
products  available  only  through  pharmacies. 

Vetchem,  in  conjunction  with  the  National 
Pharmaceutical  Association  and  pharmaceutical 
companies,  regularly  arrange  meetings  to 
explain  the  use  of  pet  products  to  pharmacists. 
Says  Vetchem  chairman,  Mike  Reynolds: '  'All 
of  Vetchem 's  eight  distributors  are  pharmacists 
experienced  in  Ag  and  Vet  matters  and  we  can 
offer  our  technical  expertise  throughout  the 
UK.  We  have  access  to  supplies  that 
community  pharmacists  often  have  difficulty  in 
obtaining.  In  the  past,  pharmaceutical 
wholesalers  have  shown  little  interest  in 
stocking  even  a  basic  range  of  products, 
because  it  is  a  specialist  market.  Vetchem  are 
prepared  to  specialise  to  fulfil  this  need. ' ' 

The  main  product  groups  recommended 
are  those  for  internal  and  external  parasites  in 
dogs,  cats,  horses  and  ponies,  together  with 
vitamin  preparations  and  grooming  items. 
Other  companion  animals  requiring  care  include 
tropical  fish,  exotic  birds,  racing  pigeons  and 
goats. 

A  pharmacist  wishing  to  start  a  small  animal 
medicines  section  could  carry  a  reasonable 
range  in  an  area  no  more  than  l-Vfcft  wide  and 
three  or  four  shelves  high,  for  a  capital  outlay  of 
about £200. 

Selling  medicines  for  commercial  large 
animals  is  a  completely  different  story  and  is 
obviously  suitable  only  for  pharmacies  with 
exposure  to  the  farming  community.  It  needs  a 
heavy  financial  commitment  both  to  invest  in 
the  higher  stock  levels  and  to  finance  debtors 
because  trading  is  mainly  on  credit. 

Knowledge  of  animal  products  and  diseases 
is  vital,  says  Mr  Davidson.  "It's  not  an  area 
pharmacists  can  just  dabble  in.  They  need  a  lot 
of  experience  before  starting  and  the  Society's 


Ag  and  Vet  diploma  is  becoming  an  essential 
background.  Pharmacists  need  to  do  careful 
research  first  to  see  if  there  is  a  niche  not 
already  being  catered  for  by  the  farmers'  co- 
operatives, in  the  same  way  someone  opening 
an  ordinary  pharmacy  would  first  investigate 
the  local  competition. ' ' 


Making  contacts 


"It  helps  if  you  get  to  know  the  local  farmers, 
for  example  by  joining  the  National  Farmers' 
Union,  whose  membership  is  open  to  non- 
farmers.  By  making  these  contacts  you  can 
soon  find  out  if  the  service  in  animal  medicines 
is  adequate." 

'  'The  supply  of  these  products  is  becoming 
more  specialised  and  the  large  co-operatives 
are  finding  it  difficult  to  train  their  salesforces  to 
give  the  necessary  advice  and  service.  They 
are  all  competing  on  the  lowest  price  for 
commodities  such  as  fencing  and  protective 
clothing,  and  medicines  are  tending  to  take 
second  place.  The  new  medicines  coming  on  to 
the  market  need  a  far  greater  understanding 
than  is  forthcoming  from  the  average  large 
agricultural  supplier.  The  pharmacist,  on  the 
other  hand,  has  been  trained  on  the  indications, 
contra-indications  and  storage  requirements  of 
pharmaceuticals." 

Mr  Spencer  thinks  it  wise  to  seek  advice 
first  from  other  practising  ag  and  vet 
pharmacists;  Vetchem  and  the  Ag  and  Vet 
Committee  can  put  anyone  interested  in  touch. 

Other  essentials  are  plenty  of  storage  space 
for  bulky  items,  with  room  for  expansion  as  the 
business  grows,  access  for  large  supply 
vehicles  and  parking  facilities  close  to  the 
pharmacy. 

Mr  Spencer  believes  the  best  way  to  start  is 
to  expand  an  existing  pharmacy  which  can 
provide  the  necessary  cash  flow  and  subsidise 
the  animal  medicines  business  until  it  gets 
established.  Monthly  credit  for  customers  in 
the  norm,  with  possibly  discounts  for  early 
payment  and  credit  charges  for  late  payers. 
'  'You  need  a  good  business  sense  and  a  firm 
capital  base,"  he  advises.  "Try  to  devise  a 
credit  system  that  works  for  you  and  give  the 
least  possible  credit  you  can  get  away  with, 
because  you  are  in  a  very  commercial  market. 


On  the  bright  side,  he  adds  that  farmers 
generally  pay  their  bills  more  quickly  than  the 
NHS! 

Computerised  accounting  and  stock  control 
become  necessary  as  the  business  expands 
because  of  the  need  to  send  bills  out  rapidly. 

Mr  Davidson  adds:  "The  large  animal 
medicines  market  is  very  seasonal.  There  are 
specific  times  when  wormers  and  dips  are 
used,  not  like  in  pet  care  which  is  a  year-round 
market.  At  some  times  you  are  under  terrific 
pressure  and  at  others  there's  not  much 
happening.  It  all  needs  planning. 

It  is  also  important  to  call  on  fanners  or  train 
someone  else  to  do  so.  This  means  transport 
is  needed,  for  delivery  as  well  as  taking  orders. 
'  'The  business  won't  come  to  you, ' '  he  warns, 
'  'unless  you  are  next  to  a  market  perhaps,  and 
even  then  you  won't  expand  unless  you  go  out 
and  seek  orders." 

The  Society's  Code  of  Ethics  allows 
pharmacists  to  advertise  that  they  supply 
animal  medicines,  so  another  way  to  get  known 
is  to  advertise  in  the  local  Press,  through  leaflet 
drops  and  in  the  freesheets  circulated  to 
farmers.  Regional  television  advertising  on 
farmer's  programmes  and,  especially,  near  the 
10  o'clock  news  is  also  recommended.  Offers 
to  talk  to  farmers'  meetings  are  usually 
welcome. 

Looking  to  the  future,  Mr  Davidson 
foresees  that  the  requirement  for  merchants  to 
obtain  the  AHTAG  certificate  to  show  they 
have  trained  to  ever  increasing  standards  may 
make  it  as  economic  for  them  to  employ 
pharmacists  as  to  train  non-pharmacists, 
leading  to  greater  potential  for  the  profession 
in  the  large  animal  sector. 

Mr  Spencer  concludes:  "Selling  large 
animal  medicines  takes  a  lot  of  effort  and 
specialist  knowledge  and  it  would  be  foolish  to 
encourage  more  than  a  minority  of  pharmacists 
to  enter  this  area.  But  the  benefits  are  that 
profit  levels  are  good  and  trade  can  be  boosted 
directly  according  to  the  effort  put  into  it,  which 
is  not  always  the  case  with  traditional 
pharmacy." 

■  Details  of  Vetchem  distributors,  the 
products  stocked  and  a  suggested  opening 
parcel  may  be  obtained  from  Brian  G.  Spencer 
Ltd.  Tel:  0543  255151. 
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Opportunities 
ahead 


Buying  group 

Downland,  a  buying/marketing  organisation  in 
the  large  animal  field,  was  the  brain  child  of 
pharmacist  Tom  Jeary,  who  set  up  the  largest 
private  ag  and  vet  selling  organisation  in 
Europe.  Although  Downland  is  not  exclusive  to 
pharmacy,  many  of  its  members  are 
pharmacist-controlled  companies. 

Downland  negotiates  on  behalf  of  members 
to  obtain  the  best  buying  terms  as  well  as 
marketing  and  promoting  own  label  products 
throughout  the  UK  and,  recently,  Northern 
Ireland.  Downland  Marketing  Ltd,  Station 
Road,  Calne,  Wilts.  Tel:  0249-814700. 


Growth  areas 

Pedigree  dogs  and  dogs  obtained  from  rescue 
societies  are  areas  of  growth  for  the  pet 
supplements  market,  said  Alan  Burroughs, 
technical  director,  Phillips  Yeast  Products  Ltd, 
at  a  recent  Pharmaceutical  Society  small  animal 
seminar  (C&D,  February  13,  p253).  In  the  first 
case  owners  are  prepared  to  spend  money 
keeping  their  dogs  in  peak  show  condition  and 
in  the  second,  owners  are  keen  to  restore  the 
animal  back  to  health.  Over  60,000  cats  are 
shown  every  week,  he  said,  and  more  people 
will  be  interested  in  giving  supplements  to  cats 
as  they  become  aware  that  special  formulations 
are  available.  Tel:  01-965  7533. 


Denes'  additions 

Denes  have  introduced  a  new  merchandising 
unit,  designed  with  pharmacies  in  mind,  to  hold 
the  company's  three  best  selling  herbal 
products  —  garlic,  greenleaf  and  all  in  one 
conditioning  tablets. 

Valerie  Fletcher,  managing  director,  says: 
"More  and  more  people  are  turning  to 
alternative  medicines  and  our  sales  prove  that 
this  has  extended  to  pets. ' '  Denes  also  believe 
the  trend  towards  more  natural  products  is 
likely  to  benefit  their  dog  and  cat  foods  which 
are  free  from  artificial  colourings,  flavourings 
and  preservatives. 

Additions  to  the  range  are  Nature-kitten,  a 
food  specifically  for  kittens,  and  two  new 
flavours  —  chicken  and  herbs,  and  rabbit  with 
liver  and  flaked  wheat  —  the  Nature-cat  range. 
A  free  information  leaflet,  "Caring  for  your  cat 


with  Denes",  gives  tips  on  natural  pet  care, 
and  a  colour  poster  for  retailers  acts  as  a  POS 
guide  to  the  herbal  remedies.  Denes  Veterinary 
Herbal  Products  Ltd.  Tel:  0273-25364. 


Pigeon  specials 

Vetrepharm  Ltd,  run  by  pharmacist  Jack 
Bowskill,  specialise  in  dietary  supplements  and 
medicines  for  pigeons,  together  with  medicines 
for  use  in  trout  and  salmon  farming.  There  is  no 
minimum  order.  Orders  with  a  net  value  over 
£80  will  be  delivered  free,  otherwise  carriage 
is  charged  at  cost.  Vetrepharm  Ltd.  Tel: 
0725-22601. 


The  Pharmaceutical  Society  is  keen  to  get 
pharmacists  more  involved  in  the  small  animals 
business. 

Says  assistant  secretary  Bruce  Rhodes: 
"It's  a  very  exciting  time  in  the  animal  health 
area  and  there  will  be  more  opportunities  for 
pharmacists  in  the  next  few  years  than  we've 
seen  for  some  time.  We  feel  it's  far  better  for 
community  pharmacies  to  expand  into  this 
market  rather  than  into  markets  unrelated  to 
medicines  and  health.  Too  many  pharmacists 
don't  appreciate  the  opportunities  there  are. 
The  small  animal  medicines  market  is  worth 
£20  million,  of  which  £3  million  goes  through 
vets,  leaving  £17  million  to  other  retail  outlets. 
In  addition  there  is  the  whole  range  of  grooming 
and  feeding  products." 

"Pharmacists  have  a  greater  claim  to  this 
than  anyone  else  because  of  their  knowledge  of 
medicines.  On  average  there  are  about  500 
cats  and  a  similar  number  of  dogs  to  every 
pharmacy,  plus  shoals  of  fish  and  flocks  of 
budgerigars,  yet  some  pharmacies  are  missing 
out  because  they  don't  sell  a  single  animal 
health  product.  And  the  market  is  capable  of 
much  greater  expansion  because  most  pet 
owners  don't  worm  their  animals  as  often  as 
they  should." 

The  Society  was  concerned  at  the 
Minister's  decision  to  make  the  Saddlers'  List 
permanent  when  it  was  originally  meant  only  to 
be  temporary.  But,  says  Mr  Rhodes,  the 
number  of  saddlers  registered  with  the  Society 
has  declined  recently  and  the  significant  fee 
increase  this  year  may  result  in  some  smaller 
businesses  deciding  not  to  continue,  presenting 
even  more  opportunities  for  pharmacists. 
Already  there  are  more  pharmacists  selling 
horse  wormers  than  there  are  registered 
saddlers. 

While  there  is  no  sign  of  large  numbers  of 
veterinary  medicines  moving  to  P  status,  there 
have  been  one  or  two  significant  changes,  the 
latest  being  a  fish  vaccine  which  changed  from 
POM  to  P.  Because  of  the  potency  of  animal 
medicines,  the  Government's  attitude  and 
consumer  pressure  are  demanding  that  people 
handling  these  products  know  what  they  are 
talking  about. '  'We  are  moving  to  an  era  where 
greater  training  will  be  required, ' '  believes  Mr 
Rhodes.  For  example,  a  merchant  must  have 
a  "nominated  person"  in  control  of  his 
premises  who  has  taken  the  Animal  Health 
Trade  Association  Group's  course,  whereas  at 
one  time  any  unqualified  person  could  be  a 
merchant.  Pharmacists  and  vets  can  be 
"nominated  persons"  by  virtue  of  their 
qualification. 

All  community  pharmacists  are  entitled  to 
join  the  Society's  Ag  and  Vet  Group,  because 
they  should  all  be  involved  to  some  extent  in 
selling  pet  medicines,  says  Mr  Rhodes. 
Members  —  of  whom  there  are  about  700  — 
are  supplied  on  request  with  a  copy  of  the  ABPI 
Veterinary  .Data  Sheet  Compendium  and  a 
regular  newsletter  with  details  of  group 
meetings,  some  of  which  are  held  at  the 


premises  of  pharmacists  who  have  specialised 
in  animal  health  and  who  will  give  advice  to 
others  wishing  to  enter  this  area.  Membership 
is  free. 

Just  over  a  dozen  pharmacists  have 
embarked  on  this  year's  Ag  and  Vet  diploma 
course  which  started  in  January.  Students  must 
undertake  at  least  30  days  practical  experience 
plus  two  weeks  residential  training,  and  carry 
out  a  project  with  written  thesis.  The  fee  this 
year  was  £550.  The  next  course  starts  in 
January  1989. 

Other  help  offered  by  the  Society  includes 
free  leaflets  on  worming  horses,  for 
pharmacists  to  hand  to  customers.  A  new 
leaflet  on  worms  and  fleas  in  cats  and  dogs  has 
recently  become  available. 

The  National  Pharmaceutical  Association 
produces  an  "Agricultural  and  Veterinary 
Handbook' '  giving  advice  on  how  to  set  up  and 
run  a  specialised  busines,  together  with  the 
legal  aspects.  Some  product  leaflets  are  also 
available  and  the  NPA  works  closely  with 
Vetchem. 

The  Pet  Health  Council,  4  Bedford  Square, 
London  WC1B  3RA,  offers  a  series  of  free 
leaflets  on  '  'Pet  problems"  for  pharmacies  to 
distribute  to  customers. 

DEALING 


WORMS 

Worms  are  potentially  debilitating 
to  animals  and  can  have  significant 
public  health  implications.  George 

Gunn,  BVM&S,  DVSM,  MRCVS, 
Janssen  Animal  Health's  veterinary 
adviser,  assesses  the  treatments. 

Worm  infestation  in  animals  assumes  major 
importance.  The  implications  for  our  major 
food  animals  (cattle,  sheep  and  pigs)  are 
generally  economic  losses  and  animal  welfare, 
while  with  companion  animals  (horse,  dog  and 
cat)  the  issue  of  public  health  rears  its  head. 

Worm  species  are  essentially  specific  to  a 
particular  animal  species  and  many  different 
species    can    parasitise    one  animal 
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concurrently.  Whatever  the  species,  it  will 
always  fall  into  one  of  the  three  groups  — 
nematodes  or  roundworms,  cestodes  or 
tapeworms,  or  trematodes  or  flukes.  The 
subject  is  vast  and  the  number  of  products 
available  for  their  treatment  is  also  substantial. 
The  descriptions  of  the  products  available  and 
the  worms  causing  the  problems  cannot, 
therefore,  be  exhaustive. 

Roundworms,  generally,  have  a  simple 
direct  life  cycle  with  a  free  living  development 
phase  in  the  animal  environment  and  a 
parasitic  development  phase  and  adult  phase 
in  the  host.  Development  outside  the  host  is 
temperature  dependent  (about  10°C  to  30°C) 
and  requires  high  humidity.  Infection  of  the 
host  generally  occurs  by  ingestion  of  the  larval 
stage  of  the  parasite. 

Tapeworms  require  a  two  host  system 
with  a  development  stage  occurring  in  the 
intermediate  host  and  the  final  development 
and  adult  stages  occurring  in  the  definitive 
host.  Again,  infection  is  by  ingestion.  This  may 
occur  through  incidental  ingestion  of  the  entire 
intermediate  host,  for  example,  the  ingestion 
of  a  dog  flea  containing  the  larvae  stage  of  the 
tapeworm,  Dypilidium  caninum,  or  it  can  be 
by  the  ingestion  of  part  of  the  host,  for 
example,  a  dog  feeding  on  a  dead  sheep. 

Flukes  require  a  small  mud  snail  as  their 
intermediate  host  and  the  infection  of  cattle 
and  sheep  occurs  when  the  development 
phase  has  been  placed  on  pasture. 

Cattle 

Roundworm,  flukes  and  tapeworms  all  occur 
in  cattle.  Flukes,  which  affect  the  liver  only, 
are  essentially  a  problem  in  localised  areas  of 
the  warmer  and  wetter  West  of  the  country, 
where  the  snail  intermediate  host  can  survive 
more  readily.  Tapeworms  affecting  the  small 
intestine  also  occur  but  are  rarely,  if  ever,  of 
economic  or  pathogenic  importance. 
Roundworms,  on  the  other  hand,  are  a 
constant  problem  throughout  the  country 
where  several  species  parasitise  the  stomach 
and  intestine  and  a  single  species  causes  a 
problem  in  the  lung.  The  disease  produced  by 
the  former  is  known  as  parasitic 
gastroenteritis,  and  in  the  latter,  lungworm. 

Products  available  for  the  treatment  of 
roundworm  include  the  benzimidazoles, 
levamisole  and  invermectin.  The 
benzimidazoles  are  generally  administered  in 
the  form  of  oral  drenches.  Levamisole  is 
popularly  administered  by  injection  or  in  its 
transdermal  (pour-on)  form,  while 
invermectin  is  used  as  an  injectable.  The 
majority  of  the  benzimidazoles,  levamisole  and 


ivermectin  are  broad  spectrum  chemicals 
producing  excellent  efficacy  against 
roundworms  affecting  the  gut  and  lungs.  Some 
benzimidazoles  also  have  tapeworm  activity 
and  albendazole,  at  an  increased  dose,  is 
active  against  liver  fluke.  Specific  treatment  of 
the  latter  can  also  be  achieved  using 
salicyclanides  and  substituted  phenols. 

Treatment  regimes  are  usually  based  on 
roundworm  treatment  at  three  to  five  week 
intervals  during  the  grazing  season.  Fluke 
treatments  are  generally  given  during  late 
Autumn,  Winter  and  Spring. 

Horses 

Horses  suffer  from  a  range  of  roundworms, 
including  the  large  Strongyles  of  which  there 
are  three  species  and  the  small  Strongyles  of 
which  there  are  about  40.  All  parasitise  the 
gut.  A  single  roundworm  species  can  also 
affect  the  lungs  but  is  rarely  a  problem,  except 
in  horses  which  are  grazed  with  infected 
donkeys. 

The  benzimidazoles  and  ivermectin  form 
the  basis  of  treatment.  Organophosphates  are 
effective  against  a  range  of  stomach  and 
intestinal  nematodes,  together  with  bot  fly 
larvae  against  which  ivermectin  is  also  active. 
This  parasite,  although  it  occurs  in  the 
stomach,  is  not  a  worm  as  such  but  is  the  larval 
form  of  an  anthropod  which  chooses  the  horse 
to  harbour  this  stage  of  its  development. 

Treatment  regimes  vary  with  the  degree 
of  contamination  in  the  environment.  As 
contamination  can  be  heavy,  monthly 
treatments  may  be  required  throughout  the 
grazing  season,  although  the  interval  can  be 
increased  when  a  lower  challenge  exists. 
Paste  and  infeed  powder  are  most  popular. 

Sheep 

Sheep,  like  cattle,  suffer  from  roundworms, 
tapeworm  and  fluke  problems,  but 
roundworm  is  limited  to  gut  infestation. 
Tapeworm  problems  are,  again,  of  little 
economic  or  clinical  significance  while  in 
Western  areas,  liver  fluke  can  assume  major 
importance  through  sheep  grazing  wetter 
pastures  where  the  snail  intermediate  host  can 
be  present  in  high  numbers. 

Again,  the  benzimidazoles,  levamisole  and 
ivermectin  assume  major  importance  in 
roundworm  treatment.  Although  a  number  of 
injectable  formulations  are  available,  these 
products  are  popularly  administered  as  an  oral 
drench.  A  number  of  the  benzimidazoles  also 
exhibit  activities  against  tapeworm  while 
albendazole,  again  at  an  increased  dose,  is 
active  against  the  adult  liver  fluke.  Specific 


fluke  treatments  can  also  be  achieved  by  using 
salicyclanides  and  substituted  phenols. 

Roundworm  treatments  in  ewes  are 
carried  out  strategically  to  reduce  pasture 
contamination  during  the  Spring  and  Autumn. 
This  is  often  related  to  lambing  and  '  'tupping' ' 
and  is  usually  done  about  two  weeks  before 
both  activities.  Post  lambing  and  mid- winter 
treatments  also  occur.  Lambs  are  generally 
treated  at  three  to  four  week  intervals 
throughout  the  grazing  season,  although  this 
interval  is  likely  to  be  reduced  to  two  weeks 
during  the  Nematodirus  battus  season,  which 
usually  occurs  during  the  late  Spring. 

Liver  fluke  treatments  occur  during  the 
Autumn,  Winter  and  Spring.  A  range  of 
salicyclanides  and  substituted  phenols  is 
available  for  this  purpose,  along  with'  a 
benzimidazole  (triclabendazole)  which, 
uniquely,  has  little  or  no  roundworm  activity. 

Pigs 

IN  the  UK  pigs  suffer  only  from  roundworms. 
Four  species  affect  the  gut  while  a  single 
species  affects  the  lungs.  The  latter  has  the 
common  earthworm  as  its  intermediate  host 
and  often  affects  outdoor  pigs. 

The  popular  pig  wormers  are  based  on  the 
benzimidazoles,  levamisole  and  ivermectin. 
Oral  drenching  of  pigs  is  not  feasible  so  the 
products  are  given  by  injection  or  mixed  in  the 
animals'  feed.  Levamisole  and  invermectin  are 
available  as  injectables,  the  benzimidazoles  are 
usually  applied  in  the  feed. 

These  modern  pig  wormers  usually  have 
a  broad  spectrum  of  activity,  with  levamisole, 
fulbendazole  and  febental  having  significant 
activity  against  the  five  roundworm  species  at 
their  standard  treatment  rate. 

Worming  regimes  in  pigs  are  often  geared 
to  the  treatment  of  sows  at  or  near  the  time  of 
farrowing,  with  the  treatment  of  young  pigs 
following  weaning  and  again  during  the 
fattening  period.  Routine  herd  treatments  can 
be  carried  out  at  any  time  but  the  lower  level 
of  infestation  in  well  managed  pig  units  allows 
the  interval  between  such  routine  treatments 
to  be  extended  to  six  months. 

Dogs  and  cats 

Roundworms  and  tapeworms  in  dogs  and  cats 
assume  importance,  not  only  because  they 
affect  the  animal,  but  also  because  of  their 
implications  for  public  health.  Puppies  and 
kittens  invariably  suffer  from  roundworm 
infestation  through  pre-  and  perinatal 
infection,  while  they  can  acquire  further 
roundworms  and  tapeworms  later  in  life. 


VET-KHEW 


The  natural  source  for  Companion  Animal  and  Horse  Pharmaceutical  Products  from  ALL  manufacturers: 


Regional  Distributors: 

Walter  Davidson  &,  Sons  Ltd 

22  Wellmeadow,  BLAIRGOWRIE, 

Perthshire,  PH10  6AT. 

Telephone:  0250  2308 

\V m .  Murray 

35  Galloway  Street,  DUMFRIES,  DG2  7TN 

Telephone:  0387  67414 

H.  Jobson  and  Partners 

16  English  Street,  Longtown,  CARLISLE, 
Cumbria,  CA6  5SD. 
Telephone:  0228  791230 


Woodhead  and  Lowe 

9  Market  Place,  THIRSK,  N.  Yorks,  Y07  1HH. 
Telephone:  0845  23173 
Brian  G.  Spencer  Ltd 

Common  Lane,  Fradley,  LICHFIELD,  Staffs. 
WS13  8LA 

Telephone:  0543  262882,  255151 
Cox  and  Robinson  Ltd 

1  Market  Square,  Stony  Stratford,  MILTON 
KEYNES,  MK11  1BE 
Telephone:  0234  711203 


M.  Reynolds 

282  Lymington  Road,  CHRISTCHURCH,  Dorset, 
BH23  5ET. 

Telephone:  04252  4291 
R..V1.  Jones 

Oxford  Road,  Hay-on-Wye,  HEREFORD,  HR3  5AJ 
Telephone:  0497  820410 
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The  parasite  Toxocara  canis,  the  most 
common  ascarid  helminth  in  the  dog,  has 
become  adapted  to  set  up  a  migration  which 
leaves  a  dormant  phase  of  the  parasite  in 
muscle  tissue,  only  to  be  reactivated  if  the  dog 
is  female  and  becomes  pregnant.  At  this  time, 
the  parasites  begin  to  develop  and  migrate  to 
the  uterus  containing  the  unborn  puppies,  so 
that  the  puppies  are  born  already  infected. 
The  ubiquity  of  the  parasite  and  the  evolution 
of  this  extremely  effective  method  of 
transmission  means  that  virtually  every  puppy 
is  born  infected.  Ingestion  by  humans  of 
embryonated  eggs  from  the  parasite  which 
has  been  passed  in  faeces  by  a  dog  or  a  puppy 
can  lead  to  visceral  larvae  migrans. 

Hookworm  and  whipworm  also  occur  in 
dogs  and  cats  but  are  less  common  and  cause 
fewer  problems  than  ascarids.  In  their  larval 
stage,  hookworms  can  penetrate  skin  and 
cause  cutaneous  larvae  migrans  in  man  and 
other  mammals. 

Tapeworms  all  have  intermediate  hosts 
and  transmission  relates  to  the  carnivorous 
eating  habits  of  dogs  and  cats.  Small  mammals 
(rabbits,  mice  etc)  together  with  larger 
herbivores  (cattle  and  sheep)  provide  for  the 
completion  of  the  life  cycle. 

The  most  common  tapeworm  in  small 
animals,  Dipylidium  caninum,  has  a  flea  as  its 
intermediate  host  and  provides  no  risk  to  man. 
Taenia  species  occur  in  dogs  and  cats  who  are 
often  blamed  for  Taenia  problems  in  man.  But 
the  Taenia  which  occur  in  man  are  specific  to 
man  and  it  is  man  who  contaminates  the 
environment  of  pigs  and  cattle  with  untreated 
human  effluent,  thereby  allowing  the  parasite 
life  cycle  to  continue  in  the  muscle  tissue  of 
these  herbivores  whose  meat  is  then  eaten. 

Echinococcus  granulosus ,  which  occurs  in 
the  dog,  has  an  intermediate  stage  in  a  number 
of  mammals  that  come  into  contact  with  dog 
faeces.  This  intermediate  stage,  the  hydatid 
cyst,  also  occurs  in  man  after  ingestion  of 
tapeworm  eggs. 

Treatment  of  worms  can  be  specific  to 
roundworms,  tapeworms  or  broad  spectrum 
with  activity  against  both. 

Piperazine  is  the  traditional  roundworm 
product  and  is  essentially  a  treatment  for 
ascarids.  Praziquantal,  niclosamide, 
bunamadine  and  some  organophosphates  have 
tapeworm  activity.  The  benzimidazoles, 
fenbendazole  and  mebendazole  come  into  the 
broad  spectrum  category.  Treatment  regimes 
depend  on  the  compound  used  but  can  be 
required  every  two  weeks  in  puppies  up  to 
three  months  of  age  and  at  three  monthly 
intervals  thereafter. 


Recent  developments  in  cattie  worming 
techniques  promise  to  be  at  least  as 
revolutionary  as  advances  in  anthelmintics 
themselves  over  the  past  25  years. 

Hard  on  the  heels  of  the  direct  intra-niminal 
injection  system,  introduced  last  season  by 
Syntex  Aminal  Health,  comes  the  PML 
introduction  of  the  company's  pulse  release 
wormer,  providing  complete  worm  control 
over  the  grazing  season  from  a  single  dose 
given  in  early  Spring. 

' '  Anthelmintic  development  has  gone  about 
as  far  as  it  reasonably  can,  with  broad-spectrum 
compounds  like  oxfendazole  giving  kill  rates 
near  to  100  per  cent  for  eggs,  larvae  and  adults 
of  intestinal  roundworms  and  tapeworms," 
says  Syntex  veterinary  adviser,  Mr  Steve 
Dean.  "Until  recently,  however,  cattle 
worming  was  based  entirely  on  time- 
consuming,  repeated  dosing  to  achieve  the 
desired  effect.  Not  surprisingly,  control  has 
frequently  been  less  than  ideal. ' ' 

Bolus  systems  were  first  suggested  nearly 
10  years  ago  to  do  away  with  the  need  for 
repeated  Summer  dosing.  Only  in  the  past  two 
years,  though,  has  the  initial  continuous  release 
concept  been  refined  into  a  more  sophisticated 
system  effectively  modelling  what  is  widely 
considered  to  be  the  optimum  Summer 
worming  programme. 

Synanthic  Multidose  130,  available  since 
mid-1986  on  prescription  only  and  now  with  a 
full  PML  licence,  is  a  five-in-one  bolus  system 
which  gives  animals  dosed  at  the  beginning  of 
the  grazing  season  precise,  regular  worm 
treatment  over  a  four-month  period. 

It  is  administered  with  an  oesophageal 
balling  gun,  available  from  the  company.  The 
oxfendazole  is  concentrated  into  five  tablets 
separated  by  PVC  segments  mounted  along  a 
central  magnesium  alloy  core. 

An  end-weight  of  mild  steel  ensures  the 
bolus  lodges  in  the  rumen  following 
administration  and  remains  there  during  its 
active  life.  The  rumen  environment  then  begins 
to  corrode  the  alloy  core,  so  that  after  around 
21  days  the  first  wormer  tablet  is  released. 
This  process  continues,  releasing  the 
remaining  tablets,  in  turn,  at  approximately 
three  week  intervals.  When  the  active  life  of 
the  bolus  is  over,  the  mild  steel  end  weight 
remains  inert  inside  the  stomach. 

"The  bolus  automatically  provides  five 


pulses  of  concentrated  wormer  to  knock  out 
worms  picked  up  from  the  pasture  before  they 
can  build  up  to  damaging  levels,"  Mr  Dean 
explains.  "By  interrupting  the  parasites'  life 
cycles  on  a  consistent  basis,  the  bolus  further 
restricts  pasture  re-infestation  from  the 
animals,  leading  to  progressive  reductions  in 
pasture  worm  levels.  Cattle  that  remain  on  the 
same  grazing  land  throughout  the  Summer  are, 
consequently,  unlikely  to  need  additional 
worming  at  grass  when  the  active  life  of  the 
bolus  has  come  to  an  end. 

'  'Not  surprisingly,  field  trials  over  the  past 
two  seasons  have  shown  Synanthic  Multidose 
130  to  be  significandy  more  effective  in 
reducing  parasite  infestations  and  supporting 
cattle  performance  than  a  variety  of 
conventional  treatments.  When  compared  with 
standard  oral  administration  the  pulse  release 
system  proved  its  strength  by  increasing  daily 
liveweight  gains  by  some  10  per  cent. ' ' 

Designed  for  cattle  weighing  between 
100kg  and  200kg,  the  system  means  animals 
are  treated  precisely  when  they  need  to  be, 
rather  than  only  when  it  is  convenient.  No  side- 
effects  have  been  reported. 

Syntex  believe  this  approach  could 
represent  the  first  step  towards  more 
sophisticated  systems  providing  a  complete 
grazing  medication  programme  from  the  same 
single  turn-out  treatment. 


Our  Business  Depends  on  Your  Success 

75%  of  our  business  comes  from  recommendation. 
Why? 

We  offer:- 1,  Professional  advice 

2,  Quality  shopfittings  made  in  our  own  factory 

3,  Fitted  by  our  own  skilled  fitters 

4,  At  realistic  prices  linked  with 

5,  Attractive  finance 
Which  all  adds  up  to  a  viable  proposition,  for  further  Infamation 
contact -Shopfitting  &  Design  Centre  (west  of  England)  na.  I  only  sent  you  in 
2a  Hallatrow  Road,  Paulton, Bristol,  Avon.  BS18  5LH. telephone  0761  418941.  gg^l 
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The  only 
vitamins  used 
in  the  famous 
school  trial 

AS  SEEN  ON  T.V. 


Tandem  LQ. 

(Ideal  Quota)  ^ 

Vitamins  for  Schoolchildren 

with  over  30  vitamins  and  minerals 


From  your  wholesaler 

or  direct  from 
Larkhall  Laboratories. 
Tel:  01-870  0971. 


HOW  TO  {yelp  INCREASE  YOUR 
PROFITS  BY  UP  TO  100°/o 


The  RAYMA  BIOMAGNETIC 
REGULATOR  characterises  the 
Oriental  approach  to  healing 
and  medicine  practised  by 
acupuncturists,  in  which  ill- 
ness is  looked  on  as  a  sign  of 
a  fundamental  imbalance  in  a 
person's  vital  energy. 

By  applying  the  bracelet  to 
the  meridian  of  energy  lines 
that  run  through  the  wrist,  it 
can  lead  to  amazing  results  in 
the  relief  of  stress  and  pain. 

It  is  not  intended  to  be  a 
substitute  for  conventional 
medical  treatment,  but  a 
complement  to  it 
and  will  provide  a 
popular  and  pro- 
fitable addition 
to  your  range. 


3  million  people  are  now 
enjoying  its  benefits  through- 
out the  EEC  alone,  and  its 
launch  in  the  UK  is 
being  supported  by 
a  comprehensive 
advertising  and 
publicity  campaign. 


THE  GENUINE 

►  RAYMA  4 

BIOMAGNETIC  REGULATOR 


SOLE  AGENTS  RUNCHECK  LIMITED 

FOR  FURTHER  INFORMATION.  PLEASE  CONTACT:  RUNCHECK  LIMITED, 
MCINTYRE  HOUSE.  CANNING  PLACE.  LIVERPOOL  L70  1  AX  TEL:  05 1 -708  8202 


LETTERS 


A  modest 
suggestion 

To  those  who  are  suffering 
confusion  as  a  result  of  the 
opposing  claims  of  Vestric  and 
others  vs.  Unichem,  may  I  offer  a 
modest  suggestion? 

Look  into  the  Stock  Market 
price  page  of  the  Daily  Telegraph 
any  Monday.  There  are  two 
wholesalers  quoted:  AAH  (the 
holding  company  of  Vestric).  and 
Macarthy .  Today  AAH  is  valued  in 
the  Stock  Market  at  £168.1  million 
and  Macarthy  at  £88.4.  While  not 
quoted,  the  capitalisation  of 
Unichem  is  approximately  £3 
million.  Does  anyone,  no  matter 
how  financially  unsophisticated, 
really  believe  the  same  sort  of 
relationship  would  exist  if 
Unichem  were  quoted? 

A.J.F.  McFeat 

Edinburgh 


Cockburn 
writes  again? 

Congratulations  on  your  article  in 
C&D  February  13  issue 
highlighting  the  fall  in  the  number 
of  premises  in  January,  a  piece 
which  upholds  the  genuine 
Cockburnian  style  of  journalism. 

My  Standard  Oxford  English 
Dictionary  defines  "slump' '  as  "a 
sudden  or  heavy  decline  or  falling 
off,  a  collapse" .  By  my  reckoning, 
and  I  am  the  first  to  admit  that 
maths  never  was  my  strongest 
subject,  a  fall  of  46  to  11,941  is  a 
decrease  of  46/11,987  or  0.38374 
per  cent. 

Put  another  way,  if  this 
horrendous  state  of  affairs  should 
continue,  the  last  pharmacy  in  the 
country  should  close  its  doors  for 
the  last  time  in  mid-September 
2009.  Is  this  the  slowest  slump 
yet  to  be  recorded? 

Cockburn,  you  will  remember, 
claimed  to  have  subbed  The  Times 
headline  "Small  earthquake  in 
Chile,  not  many  killed". 

Yours,  not  unduly  shocked,  or 
horrified. 

L.J.  Cope 

Walsall 


What  price 
the  future? 

It  is  understandable  that  AAH 
director  Bill  Revell  is  pulling  out  all 
the  stops  in  an  attempt  to 
denigrate  Unichem  and  its 
shareholders  at  every  possible 


opportunity.  He  is  obviously  in  a 
spin. 

He  warns  Unichem  members 
of  the  "dilution-danger"  of  issuing 
new  shares,  yet  this  is  the  method 
his  company  has  used  to  swallow 
up  many  wholesale  competitors, 
some  of  which  will  inevitably  be 
closed  down  in  the  widely 
anticipated  "rationalisation".  To 
quote  Investors  Chronicle 
(November 27,  1987):  "AAH  has 
been  transformed  from  something 
of  a  hotchpotch  to  a  specialised 
drugs  distributor  in  the  space  of 
two  years."  So  rapid  has  been 
that  expansion,  that  the  numerous 
"branches",  although  in  the 
process  of  being  moulded  into  one 
corporate  identity  under  the 
Vantage  banner,  seem  to  be  at 
variance  with  each  other  as 
regards  policy. 

Subsidiary  Chemist's  Holdings 
has  actively  sought  to  expand  its 
retail  chemists  chain,  and 
competes  head  on  with  the  very 
independents  AAH  claim  to  be 
helping  by  providing  franchise 
opportunities.  Hill's 
Pharmaceuticals  still  refuses  to 
supply  dispensing  doctors,  yet 
Vestric  appears  to  retain  it's 
policy  of  doing  so. 

There  are  now  approaching 
5,000  of  us  "Unichemists",  and 
the  majority  are  fully  aware  of  the 
necessity  to  have  access  to  the 
same  financial  facilities  as  AAH,  in 
order  to  protect  a  market  share 
that  has  grown  organically  over  a 
50  year  period.  This  growth  could 
not  have  been  achieved  solely  as  a 
result  of  the  financial  benefits 
afforded  by  Unichem 's  Friendly 
Society  status.  Without  the  high 
service  level  enjoyed,  members' 
businesses  would  have  suffered 
loss  of  turnover  which  would  have 
more  than  cancelled  any  such 
benefits. 

The  capital  gain  on  flotation, 
which  will  be  substantial,  is  to  be 
a  reward  for  loyalty,  and  although 
many  may  not  totally  agree  with 
the  generosity  shown  to  "new 
members",  most  recognise  the 
added  value  that  will  accrue  as  a 
result.  AAH  will  inevitably  be 
losers,  and  there  must  be 
considerable  sympathy  for  the 
employees  of  those  independent 
wholesalers  who  have  been 
swallowed  up.  As  a  company, 
AAH  can  fall  back  on  its  many 
other  businesses. 

Whatever  scheme  AAH 
devises  in  response  to  Unichem 's 
initiative,  it  should  be  seen  in  the 
context  of  its  very  short  time  in 
pharmaceuticals.  Although  a  few 
of  its  member  wholesalers  have 
long  and  successful  records,  if 
AAH  the  industrial  conglomerate 
decides  to  pull  out,  what  price  the 
future?  Unichem  has  the 
commitment  and  the  track  record. 
There  really  is  only  one  choice. 

Anthony  Peel 

Mirfield 
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What  have 
we  done..? 

What  have  we  done  to  deserve 
such  derision  from  Xrayser  ( C&D 
February  6) . 

Our  Tandem  IQ  supplement 
formula  was  used  in  a  pilot 
nutrition  trial  of  30  children  in 
1985.  The  IQ  in  the 
supplementary  group  increased 
by  an  average  of  six  points  over 
those  in  the  placebo  and  control 
groups.  In  a  further  trial  in 
1986-87  on  90  children,  this  time 
written  up  in  The  Lancet,  the  IQ  of 
the  30  children  in  the 
supplemented  group  increased  by 
an  average  of  nine  points  over  and 
above  the  other  groups. 

In  the  writer's  view,  the  case 
for  Tandem  IQ  is  proven  and  the 
diversions  regarding  the  merits  of 
other  formulas  and  balanced  diets 
are  irrelevant  and  may  even  be 
sour  grapes.  The  fact  that  we  are 
restricted  in  our  promotional 
activities  despite  the  facts  of  these 
researches  is  a  travesty  of  justice 
which,  we  trust,  will  soon  be 
remedied. 

Dr  R.  J.  Woodward 

Director,  Larkhall  Laboratories 


at  the  present  time.  I  hope  our 
Council  is  not  about  "to  sell  us 
down  the  river",  but  is  about  to 
equip  us  to  become  true 
professionals. 

Dennis  Higgins, 

Tolworth,  Surrey. 

Doubling  up 
is  the  answer 

I  write,  as  an  old  locum 
pharmacist,  in  support  of 
Xrayser' s  effort  —  no  relaxation  or 
dilution  of  the  pharmacist's 
primary  responsibility  to 
supervise.  Any  further  use  of 
Nuffield  in  this  way  could  be 
disastrous  for  pharmacy;  indeed  I 
feel  that  it  would  be  on  a  par  with 
Dickson! 

The  only  way  forward  in  the 
implementation  of  Nuffield  is  a 
step  towards  two  pharmacists  per 
establishment.  If  our  role  is  to  be 
expanded  then  the  authorities 
must  be  prepared  to  pay  for  the 
time  involved:  more  pharmacists 
—  more  remuneration! 

F.S.Spiller 

Bournemouth 


Strange!     What's  the 

next  step? 


By  strange  coincidence  Xrayser 's 
column  and  a  letter  from  my 
PSNC  colleague  David  Plumb 
appear  in  the  same  edition  of  the 
C&D.  The  sentiments  expressed 
by  Xrayser  in  the  past  and  my  own 
views  have  so  often  coincided  that 
I  have  even  been  accused  of 
actually  being  one  and  the  same! 

On  this  occasion,  however,  I 
disagree  with  Xrayser 's 
conclusion.  If  pharmacy  is  to 
emerge  as  a  true  profession 
pharmacists  must  show 
themselves  to  be  true 
professionals  not  requiring  the  law 
to  determine  their  behaviour. 
While  I  have  sympathy  with  David 
Plumb  and  his  Wessex  colleagues, 
and  with  Xrayser,  I  believe  that  the 
majority  of  pharmacists  would 
behave  responsibly  and 
professionally.  Of  course,  there 
will  be  some  black  sheep  —  all 
professions  have  them.  Would  not 
Xrayser  continue  to  hurry  back  to 
his  shop  because  he  should  be 
there  —  not  because  the  laws  says 
he  should,  but  because  his 
professional  attitude  to  the 
community  he  serves  dictates  that 
he  should?  In  any  case,  surely  for 
commercial  reasons  would  not  his 
interest  best  be  served  by  his  own 
presence  in  the  pharmacy? 

I  fully  concur  with  David 
Plumb's  ideal  that  a  second 
pharmacist  should  be  employed, 
but  this  ideal  is  just  not  attainable 


I  thoroughly  endorse  the 
sentiments  expressed  by  Xrayser 
in  C&D  February  13.  I  see  the 
relaxation  of  supervision  as  being 
the  thin  end  of  the  wedge  —  next 
step  no  pharmacist. 

No  matter  how  skilled  the 
dispenser/technician  (and  I 
employ  three  excellent  ones)  I 
would  not  be  prepared  to  accept 
the  responsibility  for  any  error  in 
dispensing  made  during  my 
absence. 

R.  McPhail 

Carluke,  Lanarkshire 


An 

alternative 

There  is  an  alternative  possible 
cause  for  the  nasal  congestion  in 
your  patient  (Q&A  C&D 
February  20,  p335).  Nasal 
stuffiness  is  a  recognised  side 
effect  of  methyldopa,  and 
therefore  referral  to  the  patient's 
GP  for  alternative  hypertensive 
therapy  may  be  advised. 

Ian  Fleming 

Lytham 


EVANOL 

SIMPLEX  HAIR  DYES 
EVANOL  COLOURANTS 
STRATE  N  BLACK 


Dear  Mr  Chemist, 

You  may  have  been  told  by  your  wholesaler  that 
our  products  are  discontinued  —  THIS  IS 
UNTRUE. 


We  supply  many  wholesalers  in  the  UK  or  you 
can  obtain  our  products  direct.  Trade  and  retail 
prices  are  listed  in  the  Chemist  &  Druggist 
Monthly  Price  List. 

Benton  Beauty  Products  Ltd. 

49  Elwood  Street,  Highbury,  London  N  1EE 
Tel:  01-226  1984  or  01-226  0091 
Telex:  888356  SOMERS  G. 


Shock 

to  the 
System. 


Panasonic  Industrial  UK  Ltd,  280-290  Bath  Rd,  Slough.  Berks  SL1  6JG  Tel  0753  73181 
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The  RPA 
resolves... 

The  Rural  Pharmacists 
Association  has  sent  the  following 
resolution  to  the  Pharmaceutical 
Society  to  be  presented  at  this 
year's  AGM:  "It  is  the  opinion  of 
this  meeting  that  any  relaxation  of 
supervision  of  dispensing  by  a 
pharmacist,  as  advocated  by 
Council  in  relation  to  the  Nuffield 
Report,  would  put  the  patient  at 
risk  and  constitute  a  fundamental 
change  in  the  responsibility  of  the 
pharmacist.  Therefore  it  is 
proposed  that  the  Council  rejects 
any  implementation  of  change  on 
this  issue". 

It  is  important  that  as  many 
members  as  possible  attend  the 
AGM  in  order  that  as  true  a 
reflection  as  possible  is  obtained 
about  this  critical  decision.  There 
are  undoubtedly  many 
pharmacists  who  are  totally 
against  the  relaxation  of 
supervision  and  any  development 
of  pharmacist's  responsibilities.  It 
would  seem  that  whatever 
measure  is  taken  on  the  relaxation 
of  our  present  supervisory  role, 
many  would  scom  such  proposals, 
while  some  would  take 
advantages  of  loopholes  in 
pursuing  their  own  particular 
interpretation  of  what  is 
proposed.  The  outcome  could  be 
a  completely  new  concept  of  what 
will  be  available  to  the  public  who 
wish  to  ask  their  pharmacist  for 
advice. 

The  second  pharmacist  idea 
appears  to  have  been  "still  bom" , 
and  it  would  seem  that  the 
technician  is  to  be  the  alternative . 
This  being  so,  the  RPA  feels  that 
it  would  be  necessary  to  elevate 
the  pharmacy  technician  by 
creating  a  higher  level  of  learning 
combined  with  a  much  better 
salary  structure.  It  will  be 
necessary  for  the  Society  to  plan 
a  course  of  teaching  which  could 
include  areas  of  knowledge 
concerned  with  those  jobs 
proposed  by  the  Nuffield  Report 
where  pharmacists  are  expected 
to  intervene. 


Richard  Balcon  (centre)  of  Wokingham  receives  his  trophy  as  winner 
of  the  Unichem  salesmen  of  thcyear  award  for  1987.  As  well  as  the 
trophy  he  receives  £250.  Bill  Hart  (left),  marketing  director,  and  Tony 
Foreman  (right),  general  sales  manager,  chose  Richard  from  the 
22-strong  salesforce  for  his  outstanding  general  performance  during 
1987.  The  award  is  now  in  its  sixth  year 


Whatever  the  outcome,  there 
will  inevitably  be  a  shortfall  on  the 
number  of  technicians  available. 
Let  us  at  least  plan  for  what 
Nuffield  is  saying,  and  not  jump 
precipitately  into  doing  something 
simply  because  we  are  pressed  to 
do  so,  by  those  outside  the 
profession  who  may  well  have  our 
professional  future  at  heart,  but 
who  do  not  comprehend  the  very 
real  concern  felt  by  the 
membership,  that  supervision, 
availability  and  full  responsibility  is 
a  necessary  foundation  for  the 
community  pharmacist  to  function 
as  a  professional  person. 


John  Davies 

Secretary,  Rural 
Association 


Pharmacists 


Marathon 
appeal 

On  April  17  I  will  be  making  my 
first  attempt  to  run  the  London 
marathon  hoping  to  raise  some 
money  for  the  National  Deaf 
Children's  Society.  The  Society 
needs  to  purchase  essential 
equipment  such  as  computers, 


video-recorders,  amplifiers  etc. 

Since  I  have  always  been 
partly  deaf  I  know  how  valuable 
such  equipment  is,  without  which 
I  would  have  been  unable  to  attain 
my  qualification  as  a  pharmacist. 

Any  donations  or  publicity 
concerning  sponsorship  of  my  run 
in  the  marathon  will  be  greatly 
appreciated. 


Andrew  Snee 

Hornsea,  East  Yorks 


Think  before 
ordering 

Our  medical  friends  have  advised 
us  that,  in  view  of  our  difficulty  in 
obtaining  influenza  vaccine  last 
year,  they  have  decided  this  year 
to  buy  their  own. 

May  I  therefore  warn  my 
pharmaceutical  colleagues  to  think 
twice  before  placing  any  early 
orders  as  other  medical  practices 
may  be  doing  likewise. 


S.  Bubb 

Poole 


Vitamin 
controversy 

With  regard  to  the  recent 
television  programme  on  the  use 
of  vitamins  and  minerals  in 
children  and  adults,  I  was 
particularly  disturbed  by  the  letter 
(C&D,  February  13,  p286)  from 
Seven  Seas  Health  Care. 

On  the  one  hand,  Mr  A.G. 
Clements  is  suggesting  that 
pharmacists,  being  professionals, 
should  adhere  to  the  doses  as 
recommended  by  drug  companies 
and  on  the  other  hand  the 
company  sends  out  leaflets 
suggesting  that  its  vitamins  and 
minerals  supplement,  which  was 
being  recommended  until  recentiy 
for  adult  use,  may  be  given  to 
children  in  a  dose  of  one  every 
other  day. 

Vitamin  absorption  is  almost 
immediate  and  any  surplus  is 
excreted  quite  rapidly,  so  how  can 
Seven  Seas  justify  a  fairly  good 
level  of  vitamins  and  minerals  in 
the  blood  stream  over  a  48  hour 
period?  Have  they  any  data  to 
prove  this? 

I  feel  that,  like  Seven  Seas,  a 
lot  of  companies  are  riding  the 
surf,  rather  than  investing  in 
formulating  a  new  product 
specifically  designed  for  our 
children.  Please  do  not  brain- wash 
us  and  let  us  use  our  own 
judgment  as  professionals. 


M.S.  Panesar 

Crawley 

Seven  Seas  would  no  doubt  draw 
attention  to  their  new  Minadex 
product  (p370)  in  response  to  Mr 
Panesar' s  suggestion  that  they 
are  not  investing  in  children's 
products  —  Editor. 


ittrsU  |NP| 

Aah!  But  which  one? 

Sure-Lax  is  a  safe,  effective^ 
and  gentle  laxative 
you  can  recommend 
with  confidence. 


i  .  laxatives 


SELLER 

Available  in  two  sizes,  Sure-Lax 
is  a  sure  seller.  Make  sure  you  stock  it.  

A    SURE    SHIELD    FAMILY    REMEDY  US 


E.  G.  Marketing  Ltd.,  Burton-on-Trent,  Staffs. 
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OUR  QUALITY 
YOUR  PEACE  OF  MIND 


A  Statement  from  Leigh  Kerfoot,  our  Chairman 

%  £  For  over  100  years  Thomas  Kerfoot  &  Company 
has  been  manufacturing  quality  pharmaceuticals. 

The  advent  of  the  new  Consumer  Protection 
Act  highlights  the  importance  to  the  community 
pharmacist  of  purchasing  quality  generic  products 
from  a  reliable  established  company. 

The  Kerfoot  motto  "Our  Quality...Your  Peace  of 
Mind"  remains  unchanging.  It  is  backed  by  our 
commitment  to  the  highest  standards  of 
manufacturing  and  quality  control. 
The  pharmaceutical  profession  can  continue  to 
dispense  Kerfoot  products  with  the  utmost 
confidence.  J  4^ 


OVER  100  YEARS 
OF  QUALITY  MANUFACTURING 


Kerfoot 

Pharmaceuticals 


Thomas  Kerfoot  &  Co.  Ltd.,  Ashton-under-Lyne,  Lancashire.  0L7  9RR  Telephone:  061-330  4531 


Whiff  of  success 


Growth  of  the  £2.16  billion 
personal  care  market  was  only  in 
line  with  inflation  for  1987  as  a 
whole. 

In  the  individual  sectors 
cosmetics  and  defined  skincare 
remained  level  while  fragrances 
(men's  and  women's)  were 
slightly  down  for  the  year. 
Haircare  and  bathroom  toiletries 
are  still  moving  well,  up  8  per  cent 
and  6  per  cent  respectively.  Hard 
toiletries  and  oral  care  are 
currently  growing  in  line  with 
inflation. 

In  the  fragrance  area  men's 
products  were  strong  at 
Christmas.  AGB  estimate  the 
sector  is  worth  about  £115m  and 
it  has  shown  a  5  per  cent  growth 
year  on  year,  mainly  from 
premium  brands.  In  contrast  the 
£245m  women's  fragrance  sector 
lost  5  per  cent  over  the  year, 
against  a  background  of  strongly 
rising  prices. 

In  the  personal  care  market  as 
a  whole  chemists  made  gains  for 
the  year  to  December  1987  just 
ahead  of  inflation,  but  that  was 
largely  down  to  improvement  by 
Boots.  Nevertheless,  indepen- 
dents are  still  seen  by  AGB  as 
holding  their  ground. 

In  the  drugstore  area, 
Woolworth,  with  their  latest 
acquisition  Share  drugstores,  now 
account  for  7.2  per  cent  of  the 
12.4  per  cent  share  of  the 
personal  care  market  held  by 
drugstores.  That's  second  only  to 
Boots  and  a  long  way  ahead  of 
third  placed  Sainsbury. 

Multiple  grocers  also  appear  to 
be  doing  well  across  all  sectors 
and  it  is  therefore  department 
stores  and  other  smaller  retailers 
that  are  being  squeezed. 


Looking  at  the 
November/December  figures, 
despite  seasonal  gains, 
department  stores  were  still  down 
compared  with  Christmas  1986. 

Boots  and  independents  had 
good  sales  of  cosmetics  and 
defined  skin  care  products  over 
Christmas  with  Boots  doing  very 
well  with  their  own  brand. 

Of  the  drug  stores  Superdrug 
was  the  only  outlet  to  make  any 
significant  ground.  Cosmetics 
shoppers  still  seem  to  prefer  to  be 
able  to  see  and  test  a  full  range  of 
product  and  have  an  assistant 
around  to  advise  them.  That  is 
something  done  well  by 
department  stores  and  Boots  but 
also  by  some  independents, 


although  AGB  feel  there  is  a 
tendency  for  independents  to  hide 
products  away  in  cupboards  and 
make  self-selection  less 
attractive. 

Department  stores'  share 
recovery  over  Christmas  was 
probably  helped  by  good  display. 

In  fragrances  chemists  again 
made  gains  at  Christmas  but  AGB 
say  all  the  work  was  done  by 
Boots,  who  had  a  very  strong 
Christmas. 

Among  the  new  women's 
brands  Loulou  and  Nina  did  well  in 
their  first  Christmas.  Traditional 
fragrance  brands  also  continued  to 
sell  well,  particularly  premium 
products  such  as  White  Linen, 
Opium  and  Anais  Anais.  Of  the 


MARKET  AND  SECTOR  TRENDS  - 

VALUE  (CONSUMER  EXPENDITURE) 

Total  Market  (£m) 

2087.7  2161.1 

+  4 

451.4  287.5  331.6  359.3  362.2 

355.9  464.8 

£m 

£m 

% 

£m 

£m 

£m 

£m 

£m 

£m 

£m 

Cosmetics  &  skincare 

386.0 

384.0 

N/C 

78.2 

51.7 

64.2 

66.9 

56.4 

64.7 

80.1 

Fragrances 

367.3 

360.5 

-2 

132.6 

33.2 

43.9 

45.7 

53.1 

55.3 

129.3 

Haircare 

414.7 

447.7 

+  8 

71.1 

65.2 

72.2 

76.7 

77.8 

78.5 

77.3 

Bathroom  toiletries 

561.5 

595.2 

+  6 

111.1 

76.8 

90.1 

106.7 

110.0 

94.6 

117.1 

Hard  toiletries 

192.3 

201.9 

+  5 

30.9 

32.3 

33.2 

34.7 

36.5 

33.9 

31.5 

Oral  care 

165.8 

171.8 

+  4 

27.3 

28.3 

28.0 

28.6 

28.3 

28.9 

29.5 

12M/E 

Dec 
1986 

Dec      %  N/D 
1987  change  1986 

J/F 
1987 

M/A 

M/J 

J/A 

S/O 

N/D 

TRADE  SECTOR  SHARES  (TOTAL  INDUSTRY) 

Total  Market  (£m) 

2087.7  2161.1 

+  4 

451.4  287.5  331.6  359.3  362.2  355.9  464.8 

%         %                                        %  value 

Total  chemists 

37.0 

37.6 

+  5 

38.4 

38.6 

37.4 

37.7 

37.0 

35.7 

38.9 

Drugstores  (inc  W/Worths) 

12.6 

12.4 

+  2 

11.2 

13  3 

12  9 

12  1 

12.6 

12  7 

11.1 

Multiple  grocers 

18.5 

19.6 

+  10 

14  .1 

.'1  N 

20.1 

20.4 

20  1 

21.0 

16.0 

Other  grocers 

4.7 

4.7 

.  4 

)  7 

t  7 

4.8 

5.0 

5.0 

13.6 

Dept  stores 

10.3 

9.7 

2 

14  6 

7.3 

8  s 

8.6 

s  4 

9.2 

14.2 

Other  outlets 

16.9 

16.0 

-2 

17  8 

13  5 

H.  2 

16  2 

16  9 

16.4 

16.2 

12M/E 

Dec 
1986 

Dec      %  N/D 
1987  change  1986 

J/F 
1987 

M/A 

M/J 

J/A 

S/O 

N/D 

£m 


Dept.  stores 


J  L. 


_1  I  I  1 


M/J        J/A       S/O       N/D       J/F        M/A       M/J  J/A 
1986  1987 

TRADE  SECTOR  SHARES  -  TOTAL  COSMETICS  &  DEFINED  SKINCARE 


s/o 


Total  Market  (£m) 

386.0 

384.0 

N/C 

78.2 

51.7 

64.2 

66.9 

56.4 

64.7 

80.1 

% 

% 

V 

value 

Total  chemists 

40.2 

42.6 

+  6 

37.0 

45.3 

43  II 

41.4 

44.1 

38.5 

44.1 

Drugstores  One  W/Worths) 

6.6 

5.9 

-11 

7.2 

7.0 

6.4 

5.3 

5.5 

5  H 

5.9 

Total  grocers 

2.4 

2.6 

+  10 

2.6 

3.5 

2.2 

3.1 

2.3 

2.8 

2.0 

Dept  stores 

19.4 

19.3 

-1 

15.7 

16.8 

18.8 

19.1 

17.0 

25.5 

17.8 

Other  outlets 

31.4 

29.6 

-6 

37.5 

27.4 

29.6 

31.1 

31.1 

27.6 

30.2 

12M/E 

Dec 

Dec 

% 

N/D 

J/F 

M/A 

M/J 

J/A 

S/O 

N/D 

1986     1987  change   1986  1987 


relatively  new  brands,  Beautiful, 
Coco  and  Poison  have  sold  well,  as 
has  Vanderbilt. 

Among  the  men's  products 
interest  has  centred  around 
French  fine  fragrances  where  all 
the  growth  has  come  from.  At 
Christmas  Kouros  did  well  and 
Aramis  was  still  strong,  as  was 
Paco  Rabanne.  Quorum 
(advertised  by  Seve  Ballesteros) 
and  Boss  also  came  through 
nicely. 

The  popular  side  —  with 
products  like  Old  Spice  —  was 
relatively  flat  over  the  festive 
season.  But  there  was  substantial 
further  growth  for  Insignia  which 
has  been  heavily  supported  with 
advertising  and  on  the  popular  side 
was  outsold  only  by  Old  Spice,  say 
AGB. 

Insignia  also  scored  in  the 
toiletry  sector  showing  70  per 
cent  year  on  year  growth  as  a 
range,  and  again  being  second 
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TRADE  SECTOR  SHARES 

-  TOTAL  HAIRCARE 

Total  Market  (£m) 

414.7 

447.7 

+  8 

71.1 

65.2 

72.2 

76.7 

77.8 

78.5 

77.3 

% 

% 

%  value 

Total  chemists 

36.5 

36.3 

+  7 

36.8 

38.3 

36.0 

36.9 

36.6 

36.4 

33.6 

Drugstores  One  W/Worths) 

20.6 

20.8 

+  9 

20.9 

20.2 

21.1 

20.2 

20.7 

20.7 

21.6 

Multiple  grocers 

25.3 

26.4 

+  13 

25.0 

25.6 

25.8 

26.4 

25.2 

27.6 

27.8 

Other  grocers 

6.7 

6.7 

+  8 

6.9 

6.6 

6.5 

6.2 

7.1 

n  9 

6.7 

Dept  stores 

2.1 

1  7 

-13 

1.5 

1  7 

1.9 

1.8 

1.8 

1.5 

1.6 

Other  outlets 

8.8 

8.1 

-1 

8.9 

7  6 

8.7 

8.5 

8.6 

6.9 

8  7 

12M/E 

Dec 
1986 

Dec  % 
1987  change 

N/D 
1986 

J/F 
1987 

M/A 

M/J 

J/A 

S/O 

N/D 

TOTAL  OTC  MEDICINES 

Total  Market  (EOOO's) 

214373  212816 

-  1 

41120  11542 

36696  29852 

26868 

34094 

43770 

Total  chemists 

73.1 

73.3 

-1 

74.3 

73.8 

73.6 

71.9 

74.4 

71.5 

73.9 

Total  Drugstores 
(incW/Worths) 

5.1 

5.6 

+  11 

5.0 

4.8 

5.7 

5.9 

5.4 

6.1 

6.0 

Total  grocers 

18.3 

17.8 

-3 

17.3 

18.3 

17  4 

18.5 

17.6 

19.1 

16.3 

Others 

3.5 

3.3 

-6 

3.4 

3  1 

3.3 

3.7 

2.6 

3.3 

3.8 

12M/E 

Dec 
1986 

Dec  % 
1987  change 

N/D 
1986 

J/F 
1987 

M/A 

M/J 

J/A 

S/O 

N/D 

only  to  Old  Spice  as  a  gift  purchase 
around  Christmas. 

The  cosmetic  and  defined  skin 
care  and  fragrance  sectors 
combined  to  make  one  of  the 
largest  product  areas  by  value  in 
the  personal  care  market  (£744m 
in  1987)  and  provide  a  good 
business  opportunity  for 
independent  chemists.  There  is 
less  competition  from  grocers  and 
drugstores,  which  take  a  smaller 
slice  of  the  action  than  they  do  in 
the  bathroom  toiletries,  haircare 
or  oral  hygiene  areas. 

AGB  say  its  really  a  matter  of 
getting  products  out  of  cupboards 
and  corners  and  ensuring  strong 
merchandising,  with  a  relevant 
product  range  in  the  premium 
sectors.  Although  Boots  and 
department  stores  are  attractive 
to  people  buying  fragrances  and 
cosmetics  it's  an  area  where 
independents  can  also  make  their 
mark. 


J/A  S/O 
1986 


J/F        M/A        M/J  J/A 
1987 

TRADE  SECTOR  SHARES  -  TOTAL  FRAGRANCES 


Total  Market  (£m) 

367.3 

360.5 

-2 

132.6 

33.2 

43.9 

45.1 

53.1 

55.3 

129.3 

% 

% 

% 

value 

Total  chemists 

42.0 

42.7 

N/C 

45.6 

46.4 

42.1 

44.4 

33.5 

40.0 

46.3 

Drugstores  (inc  W/Worths) 

3.1 

3.5 

+  7 

4.1 

5.7 

2.5 

2.4 

3.0 

3.4 

3.7 

Total  grocers 

1.3 

1.1 

-14 

1.2 

0.9 

1.1 

o.a.i 

1.5 

1.6 

0.8 

Dept  stores 

28.5 

29.5 

+  2 

35.7 

27.7 

28.2 

28.4 

28.6 

20.8 

34.9 

Other  outlets 

25.1 

23.2 

-9 

13.4 

19.3 

26.1 

23.7 

33.4 

34.2 

14.3 

12M/E 

Dec 

Dec 

% 

N/D 

J/F 

M/A 

M/J 

J/A 

S/O 

N/D 

1986 

1987 

change 

1986 

1987 

"Cosmetics,  skin 
care  and  fragrances 
provide  a  good 
business  opportunity 
for  independent 
chemists" 


Combe.  Specific  relief  for  skin  problems 


THESE  PROBLEM  SKIN  CONDITIONS 

•  RECTAL  OR  VAGINAL  ITCHING 
«  NON-POISONOUS  INSECT  BITES  AND  ST  INGS 
■  HEAT  RASI I  AND  NE  TTLE  RASHES 
"  SKIN  CHAFE  ITCHY  DRY  SKIN  ECZEMA 

•  ITCHING  AND  PAIN  OF  EVERYDAY  SCRAPCSANDCUTS 


W  DETERGENTS 
PLANTS 
INSECT  BITES 


DETERGENTS 
PLANTS 
INSECT  SITES 


SOOTHES  ITCHING  AND  BURNING 

Lanacane 

ANAESTHETIC  COOLING  CREME  MEDICATION 

NET  WT  30fi 


MAXIMUM  STRENGTH 

AVAILABLE  WITHOUT  PRESCRIPTION 


OINTMENT 


ORT 


1%  HYDROCORTISONE  SKIN  TREATMENT  15GMS 


For  Personal  Itching:  recommend  LANACANE  for 
fast  relief  of  Vaginal/Rectal  itching.  Dry  skin  itch, 
itching  due  to  chafing. 


/.  Fast  relief  from  the  itch  of  insect 
bites,  stings  and  nettle  rash 
2.  Helps  prevent  infection. 


L.C1I  Id 


Lana- 

Anaesthetic,  Antiseptic  Creme 

Soothes  Summer  Itches  Fast 


NET  Wi  „  ^^HPB 


For  Allergy  Rash:  recommend  LANACORT 
Hydrocortisone  for  double-action  relief  of 
inflammation  and  itching  caused  by  allergic  reactions 
to  soap,  plants,  jewellery,  toiletries,  detergents,  etc. 


Whatever  the  skin  problem,  COMBE  gives  you 
the  specialised  formulation  to  treat  it. 

LANACANE  contains  Benzocaine  Ph.  Eur.  3%  W/W,  Resorcinol  B.P. 
2%  W/W,  Chlorothymol  U.S.N.F.  Xll  0.032%  W/W. 
LANACORT  contains  Hydrocortisone  Acetate  B.P.  1%  W/W. 
LANASTING  CREME  contains  10%  W/W  Benzyl  Alcohol  B.P.  2% 
W/W  Lignocaine  B.P. 
LANASTING  SPRAY  contains  Benzocaine  Ph.  Eur.  3%  W/W. 
Benzethonium  Chloride  USP  0.(1 1 5%  W/W. 


Combe 


international  ttd. 

A.M. P.  House,  Dingwall  Road,  Croydon,  Surrey,  CR9  2AU,  England. 

Specific  Products  for  Specific  Problems 


For  Insect  Bites  and  Stings  and  Sunburn:  recommend 
LANA-STINC;  for  effective  relief  of  the  pain  and  itching 
caused  by  insect  bites  and  stings,  sunburn,  nettle  rash. 
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Slow  release  no  guarantee  of 
long  lasting  effects 


DRUG  DELIVERY  SEMINAR 


Professor  Davis: 
working  on  drug  Gl 
transit  time 


Dr  Martin  Kendall: 
sustained  release 
technology  too 
sophisticated? 


Just  because  a  patient  swallows  a 
slow  release  capsule  or  tablet 
does  not  guarantee  he  or  she  is 
going  to  enjoy  a  long  lasting 
therapeutic  effect  from  it. 
Whether  the  patient  has  eaten  or 
not  can  have  a  profound  effect  on 
the  length  of  time  a  sustained 
release  dosage  unit  stays  in  the 
gastrointestinal  (GI)  tract  and 
therefore  how  long  it  exerts  a 
pharmacological  effect. 

Pharmacists  heard  this 
information  at  a  seminar  on  recent 
advances  in  drug  delivery 
sponsored  by  APS  Research  and 
held  in  Droitwich  last  week. 

Work  done  by  Professor  S.S. 
Davis,  Lord  Trent  Professor  of 
Pharmacy  at  Nottingham 
University,  on  GI  transit  time  and 
plasma  levels  of  drugs  given  in 
sustained  release  formulations, 
has  shown  that  the  time  a  tablet  or 
capsule  stays  in  the  stomach, 
particularly  if  the  drug  it  contains 
is  not  appreciably  absorbed  in  the 
colon  and  does  not  have  a  long  half 
life,  can  be  critical  in  determining 
how  long  a  therapeutic  effect  may 
last. 

And  whether  a  patient  is 
fasting  or  has  recently  eaten  at  the 
time  of  taking  the  medicine  can 
also  influence  GI  transit  time  of 
the  tablet  or  capsule. 

Professor  Davis  has  shown 
that  making  dosage  forms  that 
stick  to  the  lining  of  the  GI  tract, 
changing  capsule  density  or 
formulating  a  tablet  or  capsule  that 
floats  on  the  stomach  contents, 
does  not  significantly  alter  GI 
transit  time  but  the  size  of  a  dose 
unit  can  influence  the  time  it  takes 
a  tablet  or  capsule  to  move 
through  the  stomach  and 
intestines. 

Using  a  technique  called 
gamma  scintigraphy  Professor 
Davis  and  colleagues  at 
Nottingham  have  monitored  the 
progress  of  tablets  and  capsules 
through  the  GI  tract  of  healthy 
volunteers  and  correlated  the  data 
with  pharmacokinetic  information 
about  drugs  gained  from 
measuring  drug  blood  levels. 

Tablets  and  capsules  labelled 
with  a  radioisotope  such  as 
technetium  99m  or  indium  1 1 1  are 
tracked  as  they  move  through  the 
gut  using  a  gamma  camera. 

It  appears  that  dosage  units 
larger  than  10mm  tend  to  remain 
in  the  stomach  while  there  is  food 
present.  And  for  drugs  not 
appreciably  absorbed  in  the  colon 


—  dwell  time  in  the  stomach  is  an 
important  factor  in  ensuring  a  long 
duration  of  action.  That  is  because 
transit  time  through  the  small 
intestine  has  been  found  to  be 
remarkably  constant,  at  around 
three  hours.  Not  even  in  patients 
who  are  constipated  or  those  who 
have  diarrhoea  does  it  change 
much. 

Once  the  stomach  is  empty  of 
food  a  second  mechanism  —  called 
the  "housekeeper  wave"  — 
comes  into  play  to  remove  any 
remaining  debris.  It  is  this  wave 
which  removes  tablets  and 
capsules  from  an  empty  stomach. 
So,  if  a  patient  whose  stomach  is 
empty  takes  a  sustained  release 
capsule  it  may  catch  one  of  the 
housekeeper  waves  soon  after  it 
reaches  the  stomach,  and  move 
through  into  the  small  intestine 
and  be  ejected  from  the  GI  tract  in 
a  relatively  short  time,  thus 
cancelling  any  slow  release  effect 
of  the  formulation  because  the 
medicine  will  have  been  expelled 
from  the  body,  in  say  eight  or  ten 
hours,  before  it  has  had  a  chance 
to  release  all  the  drug  in  it. 

Dr  Martin  Kendall,  senior 


lecturer  and  consultant  physician 
at  the  department  of 
pharmacology,  University  of 
Birmingham,  suggested  that 
sustained  release  technology  may 
be  too  sophisticated  in  its  ability  to 
deliver  precise  amounts  of  drug  at 
precise  times.  He  said  that  before 
sustained  release  formulation 
became  more  precise  it  would  be 
helpful  if  doctors  had  a  better  idea 
of  the  optimum  drug  blood  levels. 
There  are,  he  admitted,  areas 
where  the  therapeutic  range  of 
drugs  are  known  but  there  are 
also  instances  "where  we  have 
absolutely  no  idea". 

Although  sustained  release 
formulations  may  help  patient 
compliance  by  reducing  the 
number  of  tablets  a  person  has  to 
take  each  day,  there  were  other 
factors  with  an  equal  or  greater 
influence  on  compliance:  elderly 
patients  in  particular  might  not  be 
able  to  remember  instructions,  or 
they  may  not  have  been  able  to 
hear  them  properly  in  the  first 
place  if  they  are  deaf.  Equally, 
poor  eyesight  may  prevent  a 
patient  from  being  able  to  read 
labels  adequately.  Dr  Kendall  said 


"high  power  technology  has  to  do 
something  about  these  problems 
too". 

Dr  Kendall  also  wondered 
whether  it  really  mattered  if,  as 
sometimes  happens  with 
conventional  dose  formulations, 
plasma  concentrations 
occasionally  stray  above 
presumed  toxic  levels  and  how 
would  it  be  shown  to  matter 
anyway?  Indeed,  he  said,  in  some 
instances  a  sustained  release 
preparation  may  maintain  toxic 
plasma  levels  for  long  periods. 

He  admitted,  however,  that  in 
some  cases  sustained  release 
formulations  might  be  useful,  for 
example  where  a  drug  had  a  short 
half-life  or  for  a  long  course  of 
treatment,  or  where  constant 
blood  levels  were  needed.  But  he 
personally  advocated  stabilising 
patients  with  conventional 
formulations  before  thinking  about 
possible  simplification  of  therapy 
using  sustained  release 
medicines. 

The  APS  Research-sponsored 
seminar  was  attended  by  more 
than  100  pharmacists,  with 
representatives  from  every  UK 
regional  health  authority. 

APS  Research,  formed  as  a 
subsidiary  of  APS  some  three 
years  ago,  has  put  money  into 
work  being  done  on  sustained 
release  technology  by  Professor 
Brian  Barry,  professor  of 
pharmaceutical  technology  at 
Bradford  University,  and  two  of 
his  colleagues  Dr  Bryan  Mulley 
and  Dr  Peter  York.  APS  hope  the 
first  product  using  the  so-called 
Optimised  Sustained  Action 
Technology  (OSAT)  developed  at 
Bradford  will  be  approved  by  the 
Department  of  Health  this  year. 
APS  Research  marketing  director 
John  Davis  told  C&D  the  company 
hopes  to  market  half  a  dozen 
products  of  OSAT  research  and 
development  by  1990.  Some 
examples  of  work  being  done 
include  formulating  high  dose 
naproxen  in  effervescent  tablets, 
and  an  ibuprofen  product  for  OTC 
sale  and  one  for  prescription  use, 
which  are  likely  to  be  the  first 
research  products  to  be 
marketed. 

APS,  whose  generic  business 
is  mainly  in  the  community,  hoped 
that  by  organising  the  Droitwich 
seminar  they  might  promote 
themselves  to  those  in  the  hospital 
service  with  a  hand  in  making  drug 
buying  decisions. 
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Sorting  out 
Sunday? 

Another  political  battle  is  looming 
over  Government  proposals  for 
liberalising  the  law  on  Sunday 
trading. 

Mr  Tim  Renton,  Home  Office 
Minister  of  State,  came  under  fire 
within  hours  of  announcing  his 
determination  to  seek  a 
consensus  on  the  best  means  of 
changing  the  present  law  which  he 
described  as  "absurd". 

He  suggested  that  those 
opposed  to  total  de-regulation 
might  be  persuaded  to  accept  a 
compromise  involving  the  lifting  of 
restrictions  for  a  limited  period. 

Mr  Renton  envisaged  this 
might  be  "Sunday  mornings, 
Sunday  afternoons  or  a  period 
during  the  middle  of  the  day' ' .  But 
he  stressed  that  it  would  not  be 
practicable  to  leave  it  to  retailers 
to  select  their  own  limited  hours. 
He  said  another  alternative  would 
be  to  permit  local  authorities  to 
decide  the  Sunday  trading  hours  in 
their  areas. 

Mr  Renton  recognised  that  the 
Government  could  not  make 
another  attempt  to  "bulldoze 
through"  controversial  changes 
as  it  did  when  the  Commons 
rejected  the  Bill  introduced  in  the 
last  Parliament  to  permit  retailers 
to  set  their  own  trading  hours  on 
Sundays. 

But  this  did  not  prevent  Mr 
Ivor  Stanbrook  (Con),  who  led  the 
revolt  from  the  Government 
backbenches  on  that  occasion, 
making  it  clear  that  he  is  ready  to 
go  into  action  again,  should  the 
need  arise. 

Mr  Renton  had  previously  told 
a  meeting  of  retailers  in  London 
that  the  Government  were 
undertaking  these  fresh 
consultations  on  reforming  the 
law.  He  called  on  retailers  to  '  'get 
their  act  together",  saying  the 
Government  could  not  pursue  a 
course  before  public  debate. 

A  spokesman  for  the  Keep 
Sunday  Special  campaign  (0223 
311596),  which  represents  the 
views  of  the  National  Chamber  of 
Trade,  said  they  are  keen  to  seek 
further  liaison  with  pharmacists, 
and  aim  to  make  a  positive 
contribution  to  any  consultative 
process. 


Macarthy  pic  have  made  a  £71 .3m 
offer  for  Unichem;  an  offer  which 
this  week  Unichem 's  Board 
unanimously  rejected. 

Macarthy 's  announcement  on 
Tuesday,  in  advance  of  their  AGM 
on  Thursday,  suggested  the 
"merger' '  would  introduce  a  new 
force  in  British  healthcare  and  be 
in  the  best  interests  of  customers, 
employers  and  shareholders  of 
both  groups. 

Subject  to  pre-conditions, 
chiefly  Unichem  changing  their 
terms  of  trading  as  a  friendly 
society,  it  would  involve  an  initial 
consideration  of  12 .5  million  new 
Macarthy  shares  (current  market 
value  £39. 6m)  to  be  issued  to 
existing  Unichem  shareholders 
pro  rata  to  shareholding,  with  cash 
and  loan  note  alternatives  to  be 
provided  out  of  Macarthy 's  own 
resources  amounting  to  £36m; 
and  10  million  new  Macarthy 
shares  (current  market  value 
£31. 7m)  to  be  issued  over  the 
next  three  years  according  to 
individual  levels  of  purchase  from 
Unichem.  The  initial  consideration 
would  be  worth  £14.41  per 
Unichem  share  in  new  shares,  or 
£13.09  in  cash,  claim  Macarthy. 

Unichem's  chief  executive 
Peter  Dodd,  who  was  first 
approached  by  Macarthy  about 
the  idea  on  January  22,  says  he 
sees  this  public  announcement  as 
a  hostile  bid,  and  is  writing  to 
members  recommending  its 
rejection  on  the  grounds  that 


Unichem 's  Peter  Dodd  (above) 
and  Nick  Ward  for  Macarthy 
(left) 


firstly  the  £71. 3m  is  inadequate, 
being  well  below  Philips  &  Drew's 
estimated  valuation  of  £84m  in 
1990,  and  secondly,  they  believe 
Macarthy,  by  establishing  a  retail 
chain,  are  not  committed  to 
supporting  the  independent 
pharmacist. 

Mr  Dodd  claims  Macarthy 
have  been  losing  business  to 
Unichem,  a  loss  that  has 
accelerated  since  the  flotation 
announcement  last  month. 

Macarthy  moved  from  profit 
standstill  to  reach  pre-tax  profits 
of  £5. 6m  for  the  year  ending 
October  3;  Unichem  recently 
announced  increased  pre-tax 
profits  of  £7. 8m  for  the  year 
ending  December  31 . 

Macarthy  said  the  proposal 
this  week  would  be  an  alternative 
to  Unichem's  planned  flotation. 
"Unichem  is  an  excellent 
business, ' '  Nick  Ward  told  C&D. 
'  'As  a  merged  company  I  would 
want  it  to  continue  very  much  as  it 
is  at  the  moment.  But  with  this 
offer  Unichem  shareholders 
would  have  the  ability  to  capitalise 
now  on  the  asset  they  have  built 
up  with  Unichem." 

"It  is  up  to  our  members," 
says  Mr  Dodd.  They  would  now 
have  to  insist  on  a  meeting  to  push 
for  a  vote  on  the  proposal;  and  a 
motion  to  change  their  trading 
terms  as  a  friendly  society.  "I 
have  been  in  business  too  long  to 
try  and  anticipate  whether  that  will 
happen, ' '  adds  Mr  Dodd. 


Braun  recall 
LS30  hair 
styler 

Following  recent  quality  checks, 
Braun  have  discovered  that, 
under  certain  conditions,  a 
breakdown  of  insulation  in  their 
Quick  Style  LS30  electric  hair 
styler  can  occur. 

The  company  is  recalling  all 
units  which  were  manufactured 
between  March  1987  and  January 
1988.  All  type  number  4565 
stylers  produced  during  this 
period  carry  a  batch  number  from 
712  to  804  inclusive. 

Braun 's  technical  director 
Clive  Jacklin  said:  "We  are  asking 
all  trade  customers  who  stock  the 
styler  in  question  to  freeze  their 
supplies  and  contact  their  normal 
supplier  to  arrange  return  and 
credit." 

Consumers  who  own  affected 
appliances  are  being  advised  to 
return  the  appliances  via  an 
announcement  appearing  in 
national  papers  on  February  28. 
All  returns  will  be  replaced  by 
Braun. 

Larger  share 
for  Retrovir? 

A  report  in  The  Lancet  on  a  small 
testing  programme  in  the 
Netherlands  for  Wellcome's 
Retrovir  anti  AIDS  drug  has  had  a 
dramatic  effect  on  the  Group's 
shares.  They  advanced  £0.26  to 
£4.35  as  the  market  ended  on  a 
flat  note.  Around  5.2m  shares 
changed  hands. 

Analysts  suggest  the  report  is 
the  first  evidence  that  Retrovir 
could  be  used  who  have  the  virus 
but  who  are  not  AIDS  sufferers. 

Eighteen  men  with 
longstanding  HIV  antigenaemia 
but  no  symptoms  received 
zidovudine  in  low  dose  regimens 
(250mg  six-hourly,  500mg  six- 
hourly  or  500mg  12 -hourly)  with 
or  without  acyclovir.  Serum  HIV 
antigen  rose  only  in  one  patient 
and  declined  significantly  in  13 
says  the  report. 


Macarthy  'hostile 
bid7  for  Unichem 
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The 
South/North 
divide 

Population  shift  is  the  reason  for  a 
startling  reversal  in  the 
North/South  gap  according  to  a 
Hillier  Parker  report  on  shopping 
centres. 

There  is  surprising 
underprovision  of  shopping  centre 
floorspace  in  the  South.  The 
North,  North  West,  West 
Midlands  and  Scotland  are  not 
only  the  leaders  in  terms  of  the 
existing  per  capita  provision  of 
floorspace,  but  also  of  current 
shopping  development. 

The  leading  region  of  existing 
stock  plus  floorspace  under 
construction  is  the  West 
Midlands,  with  3.5sq  ft  per  capita 
compared  with  East  Anglia,  at  the 
bottom  of  the  list,  with  1.9sq  ft. 

Over  the  last  15  years  a  million 
extra  people  have  moved  South 
and  strict  curbs  on  development 
have  been  imposed. 

The  figures  could  also  be  read 
as  a  warning  of  an  oversupply  of 
shopping  centre  space  in  the 
North.  However,  senior  research 
analyst  for  Hillier  Parker,  Mark 
Teale  says  the  picture  is  better 
interpreted  as  one  of  under  supply 
in  the  South.  He  says  that 
shopping  space  per  person  in 
America  is  greater  than  here  — 
their  national  average  is  36sq  ft. 


NAWP  in 
Cardiff 

The  National  Association  of 
Women  Pharmacists  is  holding  its 
weekend  school  in  Cardiff  from 
April  8-10.  Both  lectures  and 
accommodation  will  be  in 
University  Hall,  University 
College.  The  weekend  will  be 
devoted  to  skin  and  skin 
conditions.  Programme  and  other 
details  from  the  organiser,  Mrs 
Peggy  Baker,  46  Beatty  Avenue, 
Roath  Park,  Cardiff  CF2  5QU  (tel: 
0222  755638  -  evening;  0222 
492832 -day). 


Image  on 
show 

The  Image  Group's  national 
photographic  conference  is  to  be 
held  at  the  Metropole  Hotel, 
National  Exhibition  Centre 
Birmingham,  on  March  26-27. 
Those  who  want  to  register 


Curb  on  CFCs 
in  aerosols 


By  the  end  of  1989  eight  UK 
manufacturers  of  toiletry  aerosols 
have  agreed  to  phase  out 
propellants  from  their  aerosol 
products  which  could  damage  the 
ozone  layer. 

Beecham,  Carter- Wallace, 
Colgate  Palmolive,  Cussons,  Elida 
Gibbs,  Gillette,  L'Oreal  and 
Reckitt  &  Colman  will  switch  to 
gases  other  than  the 
chlorofluorocarbons  (CFCs). 
However,  companies  seem 
reluctant  to  say  which  gases  they 
will  use.  Many  are  still  being 
tested.  Some,  such  as  butane, 
have  caused  controversy  because 
they  are  highly  flammable. 

They  say  the  quality  of  their 
products  will  not  be  reduced 
although  some  cans  may  seem  a 
little  lighter. 

The  Friends  of  the  Earth 
movement  plan  to  ask  the  public  to 
boycott  the  list  of  companies  who 
do  still  use  CFCs.  Campaign  co- 
ordinator, Charles  Secrett  said  in 
an  interview  with  the  Independent: 
'  'We  wish  that  manufacturers  had 
accepted  our  advice  to  label  those 
cans  which  are  free  of  CFCs,  as 
Johnson  Wax  and  Talbex  have 
agreed  to  do:  that  would  have 
made  it  possible  for  consumers  to 


make  a  choice  for  themselves." 

Director  of  the  British 
Aerosols  Manufacturers 
Association,  David  Roberts  said 
"We  welcome  this  major 
contribution  to  social 
achievement." 

BAMA's  objective  is  to 
eliminate  all  products  with  CFCs 
by  1993,  but  they  acknowledge 
that  this  must  be  a  very  gradual 
process  if  it  is  not  to  harm 
companies.  Their  report  shows 
that  in  Scandinavia  half  the 
companies  went  out  of  business 
and  in  America  40  per  cent 
collapsed  because  of  the  sudden 
introduction.  "With  adequate 
time  for  companies  to  research 
and  get  the  plant  developed, 
achieving  successful  alternatives 
it  should  be  a  painless  transition, ' ' 
says  Mr  Roberts. 

However,  ICI  have 
complained  to  the  Advertising 
Standards  Authority  about  recent 
newspaper  advertisements  on  the 
ozone  problem  placed  by  Friends 
of  the  Earth  which  described  the 
CFCs  as  "murderous". 

The  company  claim  there  is  no 
reliable  evidence  to  suggest  a  link 
between  the  gases  and  the 
thinning  of  the  ozone  layer. 


COMING  EVENTS 


for  the  conference  should  contact 
Sangers  Wholesale  Ltd.  Tel:  021 
5234471. 

On  the  road 

John  Richardson  Computers  Ltd 
will  be  showing  their  patient 
medication  records  system  and 
other  product  developments  at 
demonstration  evenings 
throughout  Cumbria  and  Southern 
Scotland.  All  meetings  commence 
at  3.00pm  and  continue  until 
9.00pm. 

March  10,  Woolpack  Hotel, 
Stricklandgate,  Kendal. 
March  23,  Georgian  Abbotsford 
Hotel,  High  Street,  Melrose. 
April  7,  Cairndale  Hotel,  English 
Street,  Dumfries. 

Details  from  John  Richardson 
Computers  Ltd  on  0772  323763. 


Community 


group  in  association  with  the 
Community  Service  Pharmacists 
Group,  is  to  be  held  at  the 
Society's  headquarters  on  April 
19,  starting  10.30am. 


On  VAT... 

The  Government  will  consult 
trade  associations  before  taking 
any  steps  to  implement  the  ruling 
on  the  European  court  requiring 
VAT  to  be  imposed  on  the 
dispensing  fee  for  supplying 
spectacles. 

This  was  announced  by  a  Mr 
Peter  Lilley,  economic  secretary 
to  the  Treasury,  in  the  Commons 
on  Tuesday.  The  Treasury 
intends  to  study  the  full  text  of  the 
judgment  before  pronouncing  on 
its  implications.  According  to 
some  sources  the  judgment  could 
open  the  way  for  VAT  to  be 
imposed  on  other  medical 
services  not  supplied  by  hospitals. 


Simplex 
bought  back 

Mike  Dawson,  the  author  of  the 
Micro-Simplex  accounts  program, 
has  bought  the  product  back  from 
Sandhurst  Marketing  pic  in  a 
management  buy-out. 

Micro-Simplex,  an  NPA 
approved  product,  is  used  by  over 
400  pharmacies.  All  existing  users 
of  the  program  will  be  fully 
supported  by  the  new  company, 
Micro-Retailer  Systems  Ltd, 
Cheshire  House,  Exchange 
Close,  Macclesfield  SK11  6UX 
(tel:  0625  615375). 


The  attendance  fee  is  £20  for 
PSGB  members  (£30  for  others). 
Applications  by  April  11  to  Mr  R. 
Marshall,  PSGB,  1  Lambeth  High 
Street,  London  SE1  7JN. 


care 


A  day  meeting  on  "Tomorrow's 
community  care",  organised  by 
the  PSGB's  hospital  pharmacists 


Monday,  February  29 

South  Clwyd  Branch, 
Pharmaceutical  Society,  at  the 

Postgraduate  Centre,  Maelor 
Hospital,  Wrexham,  at  8.15pm. 
Meeting  on  '  'The  current  treatment  of 
Diabetes"  by  Dr  Childs,  consultant. 

Tuesday,  March  1 

Wirral  Branch,  Pharmaceutical 
Society,  The  postgraduate  continuing 
education  course  will  take  place  at  the 
Postgraduate  Medical  Centre  at 
6.45pm.  This  study  evening  is  called 
"First  Aid  in  the  pharmacy  —  save  a 
life". 

Thursday,  March  3 

Barnet  Branch,  Pharmaceutical 

Society,  at  Barnet  General, 
Postgraduate  Centre  at  7.30pm. 
Student  project  evening.  Cheese  and 
wine. 

Society  of  Cosmetic  Scientists,  at 

Royal  Society  of  Arts,  6  St  John  Adam 
Street,  London  WC2A  6AJ,  at  7pm. 
Medal  Lecture,  open  to  visitors. 
Hounslow  &  District  Branch, 
Pharmaceutical  Society,  Lecture 
Theatre,  West  Middlesex  Hospital, 
Twickenham  Road.  Isleworth,  at 
7.45pm.    "4-amino  quinolones, 


antibiotics",  speaker  Prof  J. T.  Smith, 
School  of  Pharmacy,  University  of 
London. 

Saturday,  March  5 

Wirral  Branch,  Pharmaceutical  I 
Society.  Annual  dinner  at  the  I 
Thornton  Hall  Hotel,  Thornton 
Hough,  at  8.00pm.  Price  £23.00  for 
two  including  a  bottle  of  wine.  Tickets 
available  from  committee  members. 

Advance  Information 

Product  liability,  consumer 
safety  and  product  safety  in 
Industry.  Three  day  modular  course,  | 
April  6-8.  Details  from  Legal  Studies  & 
Services  Ltd.  Tel:  01-2364080. 
Society  for  Drug  Research.  A 
symposium  on  Type  2  Diabetes  at  the 
School  of  Pharmacy,  Brunswick 
Square,  London  WC1  on  April  14.  < 
Registration  fee  £10.  Inquiries  to  Mrs  f| 
Barbara  Cavilla  (Secretariat)  (Tel:  01 
5818333). 

5  day  course  for  the  oil  refining, 
chemical,  food,  beverage,  and  drug 
industries  at  Institute  of  Sound  & 
Vibration  Research,  University  of 
Southampton,  July  11-15.  Details  from 
Mrs  A.  Barrett,  I.S.V.R.  The 
University,  Southampton,  S09  5NH 
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Telephone  Tonbridge  (0732)  364422.  Telex  95132. 
Ring  Jim  Page  Ext  216  for  further  information 
Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate  headings 
Copy  date  4pm  Tuesday  prior  to  publication  date . 


AGENTS 


PROFESSIONAL 
SALESAGENTS 

COSMETICS  «  ACCESSORIES 


The  company  has  already  demonstrated  success  as 
a  major  manufacturer  of  cosmetic  brushes  and 
accessories.  We  are  now  about  to  embark  on  an 
exclusive  range  of  cosmetics  and  skin  care 
treatment. 

These  new  products  are  unique,  having  taken  3 
years  to  formulate.  The  company  has  a  very 
experienced  after  sales  back  up  to  maintain 
customer  relations. 

We  are  now  looking  to  increase  our  sale  force  to 
meet  the  demand  of  existing  and  new  products,  and 
would  be  pleased  to  hear  from  you,  if  you  are  highly 
motivated  and  enjoy  a  challenge. 


Please  reply  to: 


COSMETICS  &  ACCESSORIES 


329  ASHLEY  ROAD,  UPPER  PARKSTONE. 
POOLE,  DORSET. 

or  telephone:  — 

South  (0202)  740653/473835  -  Paul  Whitlam 
North  (0332)  810425  -  John  Smith 


CHAMELEON  COSMETICS 

leading  Company  in  make-up  brushes 
require 

AGENTS  and  REPRESENTATIVES 
IN  ALL  AREAS 

to  keep  up  with  demand.  A  progressive,  enthusiastic,  professional 
approach  will  combine  with  good  earnings  and  an  excellent  package. 
For  further  details  contact:  Miss  Penny  Jones 
Tel:  0425  612174  or  write  direct  to:  Chameleon  Cosmetics, 
Stem  Lane  Industrial  Estate,  New  Milton,  Hants  BH25  5NE. 


Cancellation  deadline  5pm  Monday  prior  to  publication  date. 
Display/Semi  Display  £16.20  per  single  column  centimetre,  min  30mm 
Column  width  42  mm. 

Whole  Page  £1620.00  (250mm  x  180mm)  Half  Page  £810.00 
(125mm  x  180mm)  Quarter  Page  £405.00  (125mm  x  88mm) 
Box  Numbers  £3.00  extra  Available  on  request. 
All  rates  subject  to  standard  VAT. 


APPOINTMENTS 


Staff  Pharmacists 

(Clinical  Services) 
Basildon  Hospital  and  Orsett  Hospital,  Grays 

We  require: 

Enthusiastic  Pharmacists  with  an  interest  in  providing  and 
developing  clinical  pharmacy  services  at  these  two  large 
modern  district  general  hospitals.  We  regard  quality  of 
experience  and  the  ability  to  manage  the  clinical 
pharmacy  service  to  a  defined  group  of  specialities,  more 
important  than  amount  of  previous  NHS  service. 


We  offer: 

Modern,  well  equipped  pharmacy  departments  including  a 
multi-district  drug  information  centre,  newly 
commissioned  aseptic  preparation  and  cytotoxic  facilities, 
the  NETRHA  pharmacy  computer  system. 

Excellent  supporting  staff. 

Opportunities  for  continuing  education/training  in  clinical 
pharmacy  and  management. 

Good  quality  accommodation  on  site  and  with  good 
communication  links  with  London. 

Car  leasing  scheme  due  to  be  introduced. 


For  further  information  contact: 

Geoff  Sharman,  District  Pharmaceutical  Officer, 

Telephone  0375  891 100,  ext  261 . 

Peter  Croote,  Principal  Pharmacist  (Orsett). 

Telephone  0375  891 100,  ext  261 . 

Prem  Cunniah,  Principal  Pharmacist  (Basildon). 

Telephone:  0268  391 1,  ext  3477 


Application  forms  available  from: 
Personnel  Department,  Level  H,  Basildon  Hospital, 
Nethermayne,  Basildon,  Essex  SS16  5NL.  Telephone: 
Basildon  (0268)  391 1,  ext  3381/3382. 


Closing  date  Monday  February  29,  1  988 


HD5/185 


Basildon  &  Thurrock 
Health  Authority 
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APPOINTMENTS 


JOIN  IN  THE  EXCITING  EXPANSION  OF  Konica  U.K.  LTD. 


WANTED 

Junior  Sales  People  to  report  to  Konica's  Regional 
Field  Sales  Managers.  Ideal  opportunity  for  ambitious 
young  people  to  further  their  career  in  selling. 

*  Salary  Negotiable 

*  Company  Car  (Clean,  current  driving  licence 
essential) 

*  4  weeks  paid  holiday 

*  Luncheon  Vouchers 

*  B.U.P. A.  Medical  Insurance 

This  is  an  expanding  business  with  tremendous 
potential  for  growth  -  you  could  be  part  of  it.  You  will 
be  impressed  with  our  products...  Will  we  be 
impressed  with  you? 

If  you  think  we  will  be,  apply  in  writing  only  to  your 
relevant  Regional  Field  Sales  Manager  c/o: 

Konica  U.K.  Ltd  ^ 

Plane  Tree  Crescent 
Feltham 
Middlesex 
TW13  7HD 


2. 
3. 
4. 
5. 


JIM  CHAMLEY 
ROY  COOK 
KEVIN  GRINNELL 
COLIN  HILDERLEY 


Konica 


THE  WORLD'S  OLDEST  PHOTOGRAPHIC  COMPANY. 


BLOOMSBURY  HEALTH  AUTHORITY 
UNIVERSITY  COLLEGE  HOSPITAL 

PHARMACY  TECHNICIAN 

(£6445-£8019painc) 

Why  not  give  hospital  pharmacy  a  try?  Full  training  given  to 
enthusiastic  qualified  pharmacy  technicians  in  progressive 
teaching  hospital  department. 

You  will  provide  the  dispensing  and  top-up  service  to  a  group  of 
wards  as  a  member  of  our  clinical  team  and  rotational  duties 
include  sterile  and  non-sterile  production  in  upgraded  suites, 
drug  information  and  out-patient  dispensing. 

Regular  fortnightly  seminars  are  held  as  part  of  the  technician 
training. 

The  hospital  is  well  served  by  public  transport  and  has  easy 
access  to  all  the  cultural  and  social  activities  of  central  London. 
There  is  an  active  sports  and  social  club,  help  with 
accommodation  and  interest  free  travel  loans. 

If  this  interests  you  please  telephone  Sandra  Bennett  on  01-380 
9848  to  arrange  an  informal  visit. 

Application  forms  and  job  descriptions  available  from  Personnel 
on  01-387  9300  extension  8103,  please  quote  reference 
CAR  12. 

Closing  date:  7th  March  1988 

WORKING  TOWARDS  EQUAL  OPPORTUNITIES 


LABELS 


FREE 


PRICE  GUN 
OR  LABELS 

Buy  a  quantity  of  price  labels 
and  you  can  choose  either  a 
FREE  price  gun  or  claim  a 
FREE  extra  box  of  labels 
A  box  of  45,000  Printed  Labels 
could  cost  less  than  £30!!! 


A. 

TOM  LYDON 

PHONE:  0702  333761  (Anytime) 
LOW  PRICE  LABEL  CO  FREEPOST 
88  SOUTHBOURNE  GROVE 
WE6TCLIFF-ON-SEA  SS0  8BR. 


PRESCRIPTION  LABELLING 


John  Richardson 
Computer!  lid 


►  In  Pharmacy  Labelling 

►  In  Auto-Order  Stock  Control 

►  In  Customer  Service 
*■  In  Systems  Development 

10%  Discount  to  all  NPA  members 

FREEPOST,  Preston  PR5  6BR  Telephone:  (0772)  323763 
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STOCK  FOR  SALE 


QUALITY  LABELS 


DfUVIRED  IN  14  DAYS  ^ 
-OR  NO  CHARGE- 


OVERSEAS 


Phone  051-708  8800 

Park  Printing, 

4 1-43  Parliament  Street, 

Liverpool  L8  5RN. 

OFFER  APPLIES  TO  U.K.  MAINLAND  ONL  Y 


4 


STOCK  FOR  SALE 


OPPORTUNITIES 


SUNNY  SOUTH 
TENERIFE 

Deluxe  apartments  and  villas 
for  sale  on  five  star  pebble 
beach  within  Amarillo  Golf 
Complex. 
Up  to  60%  mortgages  available 
on  these  properties  which  are 
appreciating  20%  per  annum  in 
value. 


For  further  details  ring: 
NORTHWAY  TRAVEL 
051-525  9397/8 
Jerry  Gould  MPS 


SUNGLASSES 

SPECTACULAR 
OFFERS: 

•  Good  Selection 

•  Good  Value 

•  High  Profits 

•  Low  Low 

Prices! 

Phone:  Peter  Grant 
01-346  9714 


STOCK  FOR  SALE 


MANY  SPECIAL  OFFERS 
THIS  MONTH  INCLUDING: 

ZANTAC  1 50mg  TABS 

6679/0036 

FELDEIME  10mg  CAPS 

6679/0031 

FELDENE  20mg  CAPS 

6679/0034 


THE  FILM  MAN 

DAVE  ROTHWELL 


1  10/12  Exposure 

1  1  0/24 

1  26/24 

1  35/1  2 

1  35/24 

1  35/36 

Disc 

FUJI  SHEET  PAPER 

11"xH"Lustre£17.00per100 
30"x40"  Gloss  ortustre  £25.00  per  20 


5 5  pence 
from  60  pence 
from  40  pence 
85  pence 
from  70  pence 
from  £  1  .OO 
from  80  pence 

FUJI  ROLL  PAPER 

10"x84m  Lustre  £30.00  per  roll 
16"  x84m  Matt  £48.00  per  roll 
30"x84m  Matt  £90.00  per  roll 


Kodak,  Fuji,  Agfa  &  Polaroid  films  also  supplied. 

Paper  for  Minilabs  supplied. 

D.  V.  ROTHWELL  LTD, 

1 38  Westmorland  Avenue,  Blackpool  FY1  5QW. 
Telephone:  0253  697094 
Carphone:  0836  504885 


SHOPFITTINGS 


marspec 

^BjSHOPFjTJjNG  LTD 

A  complete  shopfitting  and  design  service,  at 
competitive  prices  for  the  pharmacist. 


Southern  Office: 

Unit  4b, 
Grace  Road, 
Marsh  Barton, 
Exeter,  Devon 
Tel:  0392  216606 


Northern  Office: 

4  Prestwood  Court, 
Leacroft  Road, 
Risley,  Warrington, 
Cheshire 

Tel:  0925  827292 


PHARMACY  STORAGE 


Shelf  &  Base  Units 

•  Inexpensive 

•  Ready  assembled 

•  Simple  installation 

•  Numark  recommended 

•  Full  shopfitting  service 
available. 


Details  from 
Raystone  Contracts  Co,  Unit  4,  Gresley  Rd  Ind 
Keighley  BD21  5JG  W.  Yorks.  Tel:  0535  661 1 


Est. 
25 
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0626  •  834077 

COMPREHENSIVE  DESIGN,   MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CHAKiES  HISINESS  PA«K  OlD  NEW  TON  >OAD  HiATHHElO  DEVON  TQ12  6Uf 


Pharmacist 


The  late  Mr  Richard  Tremlett, 
proprietor  of  a  chain  of 
Portsmouth  pharmacies,  has  been 
honoured,  posthumously,  as 
Portsmuthian  of  the  Year.  The 
award,  given  by  the  Junior 
Chamber,  is  for  outstanding 
service  to  the  community  and  this 
is  the  first  time  a  posthumous 
award  has  been  made. 

Mr  Tremlett,  who  died  in 
February  last  year  aged  79,  was 
educated  at  Portsmouth  Municipal 
College  (now  Portsmouth 
Polytechnic)  before  entering  the 
family  business  started  by  his 
father  in  1901.  He  pioneered 
oxygen  therapy  and  introduced  a 
sterile  syringe  service  in  the  area. 
During  the  war  he  served  as  a 
commandant  in  the  Red  Cross, 
responsible  for  oxygen  supplies 
and  the  administration  of  first  aid 
centres  in  air  raid  shelters. 


Max  Factor 
split  force 

Max  Factor  are  restructuring 
their  sales  force  so  it  is  split 
according  to  size  of  outlets  rather 
than  type  of  brand. 

The  changes  come  into  effect 
from  Tuesday  and  mean  the  sales 
force  will  be  divided  into  two:  a 
"consultant"  force  headed  by 
national  sales  manager  Mel 
Gadsdon  will  have  two  territory 
managers  calling  on  larger 
stockists  and  consultant  outlets; 
the  "non-consultant"  sales  force 
headed  by  John  Balfour  will  have 
one  territory  manager  calling  on  all 
others. 

The  changes  are  designed  to 
better  handle  the  enlarged 
portfolio  and  future  planned 
launches,  including  a  repackage 
and  relaunch  of  the  Maxi  range. 
"The  sales  person  now  calling  at 
smaller  retailers  will  be  fully 
conversant  on  all  the  brands," 
said  a  spokeswoman. 


The  sum  of  £400 for  Comic  Relief  was  raised  in  South  Tyneside  this 
month  from  an  idea  introduced  by  pharmacist  Bill  Cowie 
(foreground)  which  led  to  afive-a-side  soccer  contest  organised  by 
South  Tyneside  pharmaceutical  industry.  Among  the  teams  were 
Hall  Foster  Pharmaceuticals ,  local  pharmacy  representatives,  a 
squad  of  pharmaceutical  company  reps,  and  Vestric  Gateshead 
depot,  who  emerged  as  victors  on  goal  average.  APS,  Care 
Laboratories,  Cox  Pharmaceuticals ,  local  pharmacists  Ashe  Agwal 
and  S.  Patel  and  pharmacy  customers  also  assisted  in  the 
organisation  and  fund  raising 


At  75,  pharmacist  John  Powell  is 
going  for  another  canoeing  record 
in  the  English  International 
marathon  at  Easter. 

With  a  combined  age  of  126,  he 
and  partner  Olive  Cater  will  be  the 
first  mixed  crew  to  succeed  if  they 
finish  on  time.  John,  who  took  up 
canoeing  when  he  was  60,  won  a 
gold  award  last  Summer  in  the 
Dutch  international  marathon. 

They  are  supporting  the  Royal 
Commonwealth  Society  for  the 
Blind  who  take  mobile  clinics  in 
Africa  and  India,  and  are  looking 
for  sponsors.  John  Powell.  8 
Henry's  Avenue,  Woodford  Green, 
EssexIG89RA. 


Staff  from  Kodak  and  Boots  join 
European  champion  runner  Jack 
Buckner  (centre)  to  prepare  for 
the  Kodak  Festival  of  Running 
which  takes  place  in  Nottingham 
next  Sunday,  March  6.  The 
charity  they  hope  to  raise  money 
for  this  year  is  Leukaemia 
Research,  who  themselves  have  a 
TV  Times  sponsored  celebrity 
team  running  in  the  race.  Some  of 
Boots '  Victoria  Centre  customers 
are  beinginvited  to  join  the  2,500 
runners  expected  on  the  day. 
Kodak  cameras  will  be  awarded 
to  those  achieving  certain  levels  of 
sponsorship,  and  a  Boots 
television  to  the  runner  who  raises 
the  most  money 


APPOINTMENTS 


Stiefel  Laboratories  (UK)  Ltd:  Peter  Lee 
Jones  is  appointed  sales  and 
marketing  manager,  Cutech 
Instrument  Division. 

Lancome:  Philip  Shearer  has  been 
appointed  managing  director  of 
the  UK  business.  He  joined  the 
company  four  months  ago  from 
Elizabeth  Arden  where  he  was 
director  of  strategic  planning  in 
New  York.  At  Lancome  will 
replace  Richard  Bradley  who  is 
moving  to  an  international 
position. 

The  Institution  of  Chemical  Engineers:  Bill 
Bennett  is  elected  chairman.  Mr 
Bennet,  technical  development 
officer     in  pharmaceutical 


production  with  The  Boots 
Company,  takes  over  from  Harry 
Anson. 

Cortecs  Group  Ltd:  Glen  Travers  is 
appointed  chairman,  taking  over 
from  Robert  R.  Anderson  who  has 
retired  but  who  remains  a  non- 
executive director. 
Personna:  Norman  MacNeilis  has 
been  appointed  national  field  sales 
manager.  He  comes  to  Personna 
from  Wilkinson  Sword. 

South  East  Pharmaceutical  Industry 
Group:  Michael  Jowett,  general 
manager  of  Upjohn  Ltd,  has  been 
appointed  chairman,  taking  over 
from  Dr  Jeffrey  Fryer  who  has 
chaired  the  group  since  1985. 


Typesetting  and  graphics  by  Magset  Ltd.  Sidcup.  Kent.  Printed  by  Riverside  Press  Ltd,  Whitstable.  Kent.  Published  by  Benn  Publications  Ltd.  Sovereign  Way,  Tollbridge,  Kent  TN9  1R\V. 
Registered  at  the  Post  Office  as  a  Newspaper  30/26/16s  Contents  ©  Benn  Publications  Ltd  1988.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system,  mechanical  photocopying, 
recording  or  otherwise  without  the  prior  permission  of  Benn  Publications. 
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Manufacturing  &  Distributing  Services 


PARACETAMOL  TABLETS  ^ 

IN  BULK,  BLISTER  PACKS,  BOTTLES  OR  STRIP 
CONSUL  T 

THE  WALLIS  LABORATORY  LTD 

11  CAMFORD  WAY,  SUNDON  PARK 
LUTON  LU3  3AN 
Tel.  0582  584884 
Telex  825335  WALLAB  G 


EUROPE'S  LEADING  MANUFACTURER  OF 
PARACETAMOL  TABLETS  BP 


The  most  comprehensive  contact  lens  solution 
service  available  today. 
WE  OFFER - 
FREE  delivery  on  ALL  orders.  Over  95%  of  ALL 
orders  delivered  within  24  hours.  All  solutions 
available  in  singles.  Updated  price  list  every  2 
months. 
Exciting  bonus  offers. 

HOTLINE  (0332)  360464 

MID-OPTIC  LTD 
FREEPOST,  DERBY  DE2  8BR. 


Products  that  work... 
for  you  and  your  customers 


CALSALETTES*  iiisatette 


LAXATIVE  TABLETS 

Gentle  yet  effective.  Contains  the  pure 
vegetable  laxative  Aloin.  Relieves  constipation 
the  natural  way.  Now  available 
in  new  60  tablet  packs  sugar 
coated  and  uncoated 
presentations  -  for  over 
the  counter  sale. 


ORAL  PROCAINE 
CAPSULES 

Available  in  boxes 
ol  30  and  150 


These  products  are  available  trom  your 
local  wholesaler  and  promoted  direct 
10  your  customers 
'Trade  Mark 


TORBETOL* 


ACNE  LOTION 

j  A  non-keratolytic  bacterial  lotion  tor  spots,  pimples 
and  Acne.  Promotes  rapid  healing  by  destroying 
pimple-producing  bacteria,  so  reducing 
inflammation  and  clearing  blocked  pores.  Now 
available  in  new  50ml  pack  tor  over  the  counter  sale 


TORBET  LABORATORIES  LTD. 

Maidstone,  Kent  ME15  90Q  Tel:  0860  319350 
A  British  owned  company 


DORM  EL"  MINIATURE  FEEDER 

from  John  Dowell  &  Sons  Ltd  of  Saffron  Walden 


Suppliers  of  the  "Dormel"  Infant  Miniature  Feeder  &  Sparelatex  Teats  for 
well  over  50  years  —  obtainable  from  the  majority  of  Chemist  Wholesalers. 

Orders  (wholesale  only)  and  enquiries  to: 
John  Dowell  &  Sens  Ltd,  c/o  R.  Higgi,  264  St  Barnabas  Road, 
Woodford  Green,  Essex  IG8  7DP.  Phone:  01-504  8718. 


Shopfitting  styles 
for  modern  selling 


APEILS  -  UMDASCH  -  FAMA 

—  A  unique  approach  to 
shopfitting. 

*  Individual  styling 

*  Attractive  designs 

*  System  based 

*  Unsurpassed  quality 

*  Competitive  prices 

*  Limitless  choice  of 
finishes  to  suit  all 

Dispensary  fittings  for  the 
professional 

*  Incredible  space  saving 

*  Easy  access  and  vision 

*  Extensive  capacity 

*  Stock  control  Feature 

*  No  jamming,  No  fall  out 


APEILS 


Apeils  Systems  Limited, 
Unit  P,  Kingsway  Trading 
Estate,  Kingsway,  Luton,  Beds 
LU1 1LP 

Telephone:  Luton  (0582)  457111 


Umdasch 


FAMA 


The  Right  Choice  at  the  Right  Price 


Shopfitting 
The 

Complete 
System 


Whatever  your  shopfitting  requirements 
ZAF  have  the  answers... 


*  Quality  Equipment  for  the 

*  Quality  Design  Progressive 

*  Quality  Service  Pharmacist 

Full  range  of  Dispensary  fittings 


*  *  FREE '  *  QUOTATIONS 
NATIONAL  NETWORK  OF  LOCAL  CONSULTANTS 
NATIONAL  INSTALLATION  SERVICE 
EXCELLENT  FINANCE  FACILITIES  AVAILABLE 
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i lie  buiution 

through  the  maze 
of  generics 


*  Competitive  prices 


★  Personal  service 


*  Highest  quality  products 

*  Comprehensive  product  range 

*  Fast  ordering  and  processing 


Cox  Pharmaceuticals, 

Arthur  H  Cox  &  Co  Limited,  Whiddon  Valley,  Barnstaple,  North  Devon  EX32  8NSLTelephone:  (0271)  75001 


